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Abstract

The digital revolution has profoundly reshaped
emerging as a transformative force in newsroom
i ntegration on journalistic practices and news

Empl oying a qualitative apdeamtalc hi, ntteirev ireewsse awicthh
journalists and editorial managers from diverse
Thematic analysis revealed that Al has signific
efficiency, while also raising ethical concerns
bi ases. Findings indicate that Al facilitates <co
but simultaneously raises concerns about filter
uncovers a shift in the required skildl set for |
understanding. While AI of fers substanti al oppor
concludes that a delicate balance between techn:«
values is <cruci al This study provides valuable
in navigating the -;erwvioven ngodramallsicam,e mifghAlli ghtir
ethical frameworks and continuous training for m
KeywoAld;s:journalism; digitalization; ethics; 1innc
I ntroducti on

The increasing incorporation of Artificial
a profound transformati on in journalistic

di stribution. As digital transformation con
worl dwi de are adopting Al technologies to ofr
channel s, and meet the evolving demands of

cont ent generati on, data analysi s, and pers
more prevalent, chall enging traditional jour
to evaluate the i mpact of Al on journalisti
understanding how these technologies i nfluer
and the role of jJjournalists in the digital a
The use of Al in newsrooms has attracted s
Vari ous studi es apphliec atxdpo novreenti thehcehnol ogi es
Language Processing ( NLP) , machi ne | ear ni ng
di stribution. For I nstance, studies have s|
processes bwyststho mast idnag a hceaclkli enagt, i cam,d feavcetn w
news reports (Carl sAodnd,i td®2hla;l | Map Alli ,h ax0 2b2e)e.r
| arge datasets to idelmtivleyn stemdesanadal  ewe na
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Artificial Intelligence in Newsrooms: Evaluating the | mpacH
Distribution in the Era of Digital Transformati on

on more complex reporting (Lewis, 2020) . Ho
have been raised regarding the potenti al I o
human oversight in news production (Van Dal e
efficiency, there are also questions about t
as bias in news algorithms and the risk of
(Fengler et al., 2022).

Despite the growing body of | igiegmitfuirca mtn ¢
in understanding the full extent of I t's I mp
focused on the technological capabilities of
tools influence the professional identity a
been shown to i mprove the speed and accuracy
on how it affects the diversity and quality
deci-md kinng processes. This research aims to
broader I mplications of Al i ntegration i n
potential challenges it presents for journal

This study is guided by the following res:s
journalistic practices icnhetcekrimmsg, ofanao netde nttor
(2) What are the ethical chall enges posed by
concerning iIissues of bias, transparency, and
di stribution patterns and audience engagemen
guestions ar e critical for understanding 1
organi zations as they navigate the opportuni

To engage with this topic, it is essential
journal i sm. The existing l iterature highlic
automation of news content, Al's role in in
personalizati on (Bucher, 2021; Thur man et
emphasi zed the role of Al in enhancing jour
repetitive-c<thagsks ngi kewndf pctoduci ng routine ne
pointed out the | imitations of Al I n gener a;
requires human intuition and critical t hinl
audi-eeackeri c perspectdveyedi atgessi hgmbowr Al st
news feeds and influencing public opinion b
ot her s. These studies ardepnhhoemptovat bon o
di mensions of Al's influence on journalism.

This research aims to contribute to the or
assessment of the 1 mpact of Al on both jou
analyzing newsroom operations in the era of
how Al reshapes the way news is produced an
highlight the ethical considerations that a
respect to issues such as algorithmic bias
editorialdakdeqgi.siGorven the rapid pace of techr
a pressing need to critically examine these

of jJjournal i sm.
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The thesis statement for t his paper I s
fundamentally altered journalistic practic
opportunities for efficiency and chall enges
research will present evidence and argumen
empirical data from various case studies and

I n terms of methodology, this study adopts
content anadtyrsuct marnedd siemtier vi ews with journa
of news organizations that have I mplemented
these tools are impacting daily joudemtlth st
exploration of both the practical and et hi c:
the experiences of media professional s, t hi s
Al is transforming journalism in the digital

Il n concl usi on, this study addresses the ne
Al's i mpact on journalism, particularly in
newsroom et hics, and news distribution. The
broader conversation on the future of Jjourn;
crucial for news organizations, journalists,

Result and discussion

The resul ts and di scussion sections of t
Il ntelligence (Al) on journalistic practices
transformation. The findings are based on o
journalists and Al experts, as wel |l as case
their operations. This section wildl focus
journalistic practices, (2) the ethical chal
of Al on news distribution and audience enga
1. Al d6s I nfluence on Journalistic Practices

1. Automation of Content Production

One of the most significant findiinrngs of
automating various aspects of news produc
highlighted how Al tools such as Natur al

| earning have become integr al i n generatin
sports, and weather reports. Aut omated ne\
Washington Post and Reuters, al | ow ejpaunr nal
reporting by handl i ng repetitive tasks (|
newsroom productivity, as routine news up
accurately.

Tabll Ifsows t hdr kegnAtools currently used in newsroom

Al Tool Function Exampl es
Natur al LanguAutomates thgAut omated

Processing (Nof routine neWordsmith
converting st

O
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into written
Machine LearnPredicts trertReuters Trace
dat a set s, Ter mi nal
journaliimvess ti
reporting.

Chatbot s Facilitates BBCOs Chatbg
i nteraction Chatbot
personalized
content .

Senti ment AnajlAnalyzes socijLexalytics, M
online cont et
public opinio

While these tools have transformed the s

there are concerns about-gdrher agueal i dontaemd
journalists noted théhtasaldt hepghtAIhgcahn fhan
with more nuanced stories that require a ¢

(Thur man et al ., 2022). This suggests that
entirely replace the role eoegfuaHuman jiawrersa
journal i sm.

1. Rditori aVakbiecg s€mehc ka o g

Al "s rol e in-madki thagr i-aahld cdaaatigs iiosn anot her
influence. The 1 ntegawtt o matcebde cfikdal ntgt oDY St esm
significantly enhanced the accuracy-and r
driven platforms || ike Full Fact and Fact
referencing them with reliable databases (
on journalists and editors, enabling them

However, some challenges remain. I nt er vi
uneasy about relying entirely on Al for e
with sensitive or controversial topics. Wh
|l acks the ethical reasoning and contextual
newsroom (Napol i, 2022). Therefore, there
Al's efficiency with human editori al over

mai nt ai ned.

2.Ethical Ch®DIrlierge Neiws r Aloms
2. Al.gorithmic Bias

The ethical chall enges posed by Al in n
media professional s. One of the most pr omi
used i n news personalization and content d
which can perpetuate existing biases i n

instance, al gorithms may di sproportionate
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preferences o f a speci fic demographi c, I
consumpti on.

Sever al participants in this study expre
skew public opinion and reduce the represete
journali st not ed, -dirWev esne enetwsatplcaarftoaims A
sensationali st content because it dri ves
perception of i mportant i ssueso (Van Dal e
what content i's visible to different audi

transparency aneraccemu ntoaukrinlailtiys m.n Al

2. Rransparency and Accountability

Al 6s i ncreasing role in news production
accountability. As Al tools take on more
di stribution, there is a need for greater
and make decisions. The proprietary natur
used by |l arge tech companies | i ke Facebook
and the public to understand how news cont

Il n response to these concerns, several ni
transparent practices. For instance, Reut
articles are generated by Al and includes
However, the i1 ssue of accountability rema
responsibility for errors or bi ases in n
regul atory framewdriksen onewmsus gstteams Wphol
(Thur man et al ., 2022).
I mpact of Al on News Distribution and Audi
3.Rersonalized News Feeds

The 1 mpact of Al on evewsendi s tnr itbhuet iroins ei
news feeds. Many news organizations nNnow Uus
individual user s’ preferences based on the

and previous news @pomwseumpt ipem spatal ezmas i oAl
used by The New York Times and BBC, have

all owing audiences to receive news that 1is

Whil e personalized news feeds have 1incr
concerns about the creation of #Afilter bub
noted that Al algorithms tend to reinforce
aligns with their Vi ews, which can contri
2022) . This is particularly problematic ir

exposure to diverse perspectives and r educ
with differing viewpoints.

Tab2Provides a compari son of audience engagemoewsear emetrics
news personalization systems.

Engagement \Pr-AI | mpl e me| P o sAtl | mpl e me

P
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Average Tipree |3 minutes 5 minutes
Articl e
Bounce Rate 65 % 48 %
Cl irTchkr ough Rat4 % 7%
Subscription |[10% 18%
These findings Ssluggygent ntelwat pwhislomahAli zat i
i mpact on audienceviempade mdrst ,c hiatl iesrgeret
personalized news experi encest hhraosu gihmprraotveesd
the ethical i mplications of this trend req
3.2Zhe Role of Al in News Aggregation
Al has also played a pivotal role in the
Al al gorithms to collect news from vario
consolidated format. Pl atforms such as Go
curate news from multiple outlets, provi di
pl atf or ms have become an essenti al part

convenient

access to news from diverse sou

However, the role of Al i n news aggregat
of power in the hands of a few tech compal
potenti al to control which news outl ets an
public discourse. Several participants in
AKHri ven aggregation systems makes it diff]
the content they promote (Bucher, 2021). T
AKHri ven news aggregation systems and their

The integration of Al i nto newsrooms ha
practices and news distribution. From aut
news feeds, Al has introduced efficiencies

and consumed.
particularly 1in
has the

remai ns es

sent i

However, these devel opments

relation to algorithmic b

potenti al to enhance the quality
al to maintaining journalis

Thi s study has contributed to the ongoi
journalism by providing an empirical asse
news distribution. The findings highlight
Al s capabilities while ensuring that ethi
continue to -eapmor mpltiheatliommgs of Al in jo

technol ogi es

4 Al and

4. 8hi f
The
Al t ak

generati on,

evolve and become more sophis

the Changing Role of Journalists

ts in Job Roles and Responsibilities
integration of Al i nto newsrooms has
es on more robechkengaskseadbunb wsi fia

journalists ar e Il ncreasingly
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journal i sm, and analytical tasks that requ
2021) . This shift all ows-valowentnbaskss so0cCloC
sources, contextuali zing news stories, an
audi ences.

However, this transformati on has al so
expressed concerns about job security, f ea
specific areas of reporting. Al t hough Al
journal i sm, its ability to automate tasks
has | ed to staff reductions in some newsro
required to develop new skills, such as da
a rapidly changing industry.

I n response, medi a organizations are in
exampl e, The New York Times has i mpl ement
| earn how to coll aborate with Al tools in
journalists with the technical skills need
whil e maintaining editori al control (Lewi s

The transi-dummorttoedanneMsroom has al so ne
journalistic ethics. Journalists are now I
using Al in their reporting, particularly
As one interviewee noted, AWe need to be
understand how Al systems work and how t he
and negativelyo (Napoli, 2022).

4. Qol | aboration Between Journalists and Al

Al in journalism shoul d ansota bceo |sleaebno rmaerie
t hat can enhance journalistic practices. )\
can augment human journalism rather -than r
consuming tasks, Al all ows journalists to
their wor k, such as storytelling, i nvest.
(Bucher, 2021).

A notabl e exwmprn ec wlf|l ablor ati on 1 s Reuter
hel ps journalists produce financi al repor
automatically generating articles based on
heavy aspects of the reporting, human | ou
conducting interviews, and ensuring the ac
et al ., 2022) . This combination of Al and
higqloality, timely news coverage that meets

The <coll aboration bet ween Al and journa
newsrooms can strike the right balance bet
can handle structured tasks | i ke data ans:
understanding t he broader soci al, pol itic
Journalists must t her-ggd me rea taecd caosnt'ecnur, ateon
final product i s accurate, ethically sound
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5.The Future of Al in Journalism

5.Bvolving Al Technologies and Their | mpl i
Looking forward, the continued evoluti ol

reshape journalism 1in bot h expected and

l earning, deep | earning, and natur al l angu

compl ex editori al taskengshchrascbemposi rcg

phases of investigative reporting (Fengler

newsr ooms must adapt by finding new ways

commi t ment to journalistic ethics.

AKri ven news bots are also expected to b
organi zati ontsi meo uwWpdadatves agreabbreaking news

mi ni mal human intervention. However, as tt
may al so exacerbate existing ethical conce
deepfake technol ogi es. Al can potentially
mani pul ate public opinion, making it esse

approach to veri f-gyd megr atheed accacrutrearncty (oGa rAlls on

5.Recommendations for Ethical Al Use in Jol

Gi ven t he gr owi ng rol e of Al i n journ
recommendations fdorri vems unreiwisg ptrhoadtu cAli on r
accountabl e:

1. Human Oversight: News organizations sho
Algener ated content i S revi ewed and a |
publication. This wildl hel p prevent er i
propagated by Al systems (Napoli, 2022)

2. Transparency: Media organizations shoul
Al tools are used in news production. )
written or significantly influenced b
algorithms accessible for public scruti

3.Bi as Mi tigation: Devel opers of Al Sys:
mini mizing algorithmic bias by wusing
regular audits of Al per f ogremaenrcaet. e dT ha osn
reflects a br oad range of perspecti v
stereotypes (Fengler et al ., 2022) .

4 Education and Training: News organi zat.
hel p journalists understand Al ' s capal
journalists with the skills needed to
that their employees are prepared for t

5.Col l aboration with Technologists: Journ
researchers and technologists to devel
specific needs of the newsroom. This ¢
designed with journalistic values I nn

under mine the integrity of the news (Bu
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The integration of Al i nto newsrooms i s
and news distribution. While Al offers sig
personalized contemteckand, aut omatsed pfresten
t hat mu st be addressed. Al gori t hmic bi a:
mi sinformation are al/l i ssues that require
| arger role in journalism.

The resul ts of t his study underscore th
approach to Al i n newsr ooms. By combini ni
thinking and ethical reasoning of human |
Al 6s capabilities while preserving the cor
wi || undoubtedly be shaped by continued a
ensure that these technologies are used re
exploretehm | mpbications of Al for journa
ensue i Alen newsrooms continue to serve the

Concl usi on

Typei hhegration of Artificial Il ntelligence
in journalistic practices and the distribut:i
t his study, we have evaluated the profound
personalization, and audience engagement, al
aut omates variousosjuailtr naasl i ddtia @atolcersisrec, C
di st ratbhug iroml e of human journalists has shif
and contextual reporting;vaadaluleowiarsgk st tehmtt Al
replicate.

This research has wunderscored the signific
and expanding the scope of journal i sm. How
concerns regarding transparency, al gorithn
mi sinformati on. News organizations must car ¢
AKKriven technologies compl ement, rather t ha
thesis proposed, Al in newsrooms does not €
rol e, fostering a new <collaborative rel ati
partnership can strengthen the quality of
reporting while all owi ngentoaurrendalti sdlks ttoh dtocn
creativity, and critical jJjudgment.

Mor eover, t his study has il lTustrated that
distribution by offering personalized conte
processes cannot peweonved | oeksed . peAsomdl i zat
wi despread, guestions of accountability, bi
both technologists and journalists to devel oo
while avoiding the deepening of echo chamber

Whil e the findings of this research provid
integration in newsrooms, they also open wup
i nstance, how wi | | Al advancement s, such as
alter jJournalistic pertaecrtm ceefsf?e cWhsato fwiAIll obne e

0]
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the media industry, and how can newsrooms et
and transparent?

Further mor e, the research highlights the
devel opers, journalists, and policymakers t
the risks of algorithmic bias and ensure tI
framewor ks mu s t evolve alongside Al techno
jour malriugr, f ai r nessa,r earnud hedlada wmetnamieldibt ye c 0 s

I n conclusi on, Al i's undoubtedly reshapi ng
opportunities for innovation while presentir
By fostering collaboration between human | o
can harness the benefits of automation whil
profession. As Al continues to evolve, It
complexities 1t introduces, ensuring that A
journal i sm. Future research should focus on
how Al can be designed to support journalis
i mplications of Al'"'"s role in shaping public
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Bal ancing I nnovat-broinvamdl Ett e ger. s
Communication in the Digital Age
Muhamad Bi s i FBMlgst BeaStiitarfaVur yan

aUni versitas I sl am Neger.i Raden I ntan Lampung, bisrimustof a
bUni versitas I slam Neger.; Sunan Kalijaga Yogyakarta, fegise
cUni versitas I sl am Neger.i Raden I ntan Lampung, siti@adenin

Abstract

Balancing innovatdromeandneéhpessomalAlcommuni ca
opportunities andlhe¢empsliteuxdyc hcaolnldeuncgeesd. SLR base
Charter's guidelines for identifying, evaluati
An al y S3i0sr toifc | @so gflreomSchol ar and Tayl or and Pr an
2020 and 2024 resulted in 30 publications. I ni
Google Scholar and Taylor and-2B2dndiosundi thaani
there were 6 publications, 2023 with 7 public
publicati on, 20 2Wa jwirt he t2h ipcuabl| iccoantcieormnss i dent i fi
|l ack of transparency, i nherent algorithmic bia
these pressing ethical i ssues, t he eartplhdays i Eresp o
the devel opment of comprehensive ethical frame
These frameworks should be rooted in core pri
transparency to ensure ethical practices in A
establishing and enforcing regulatory policies
Such policies should include specific guidelin
transparency, and mechanisms to hold parties aif
increasing awareness and education among users
Al in communication is crucial. This wil/l hel p
usage and devel opment of Al technol ogi es. Fin
continuous research and <collaboration among t
publ i c. This collaborative approach is essent.i
Al and i ts i mpact on i nterpersonal communi cat
overview of current di scourse and offer a so|
devel opment in ethical Al communication practi
Keywédmaodvati on; Ethics; Al ; I nterpersonal Commu

Il ntroducti on

An era of digital transformation has been
communication technology. This era not only
but also affects (eMabdgr iafs parcd. N3fercsuukiitny i 220024 )
are top priorities in the digital age. The h
to misuse. Data integrity for I ndi vidual s

sophisticated and widespread cybersecurity t
Privacy concerns are further compounded by

empl oyed by numerous digital pl atfor ms. User
use policies, whi ch expose their data to
unaffiliate@aohR20@d3parties

With the rapid devel opment of technol ogy
technol ogi es, new things ar e being creat e
4Brawijaya Communication | n#krThhda i Awuntdd o Fom)f Mg fethecreb g(fBCI1 C) 202

Communi cation Science Program, FacuBtawwof &A$baciralghandeBelriveidcalFo®%ci enc

permi ssi omaiplaxpl easei € mukomwniblkcd <i. @bh .axc .iidd
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transformation, such as artificial i ntell i ge
defined as O6computer progr amsqgf tmaacrhe on eande ag |
4. 06 and 6l ndustry 5.06. Al is a discipline
the neur al patter ns( Lparbeosbeanrt ai nnd .tMuael ahtuummayn 2b0r2a

Digitalization is increasingly recognized
encompassing a wide range of business strat.:
products to the overhaul of e X i(sGa snsge t it rao ceets
2020) n many situations, Al i's stild]l control
applications, the behavior of the system is
and opEeStaahlon2021)

The digital age has changed t he dynami c
instantaneous, mul ti modal , gl obal I nteractic
Digital technol ogy bringf wos$é&i biitl i pi ewi ofuos
t eamwor Kk, and knowl edge exchange, but It a
di stractions, I nformation overl oad, and t hi
standar ds. Il n the digital age, successful
strategy that i ncorporates interpersonal s k|
these obstacles and fully r eal(iMuek htehre. eaed v2aln2t.

lts revolutionary influence extends to the
they come across, and the production and di
to be a significant factor i n the personal

(Her mann 2022)

Thi s research wuses the SysAt esmadti eemaltiitce rlait
review is a methodologically rigorous rese:
provide an unbiased report of the existing
researcher bias and defining the exact scope
on Kitchenham and Charter's gui delines for
anal yzing av(alidnaa | aen dd eSuwelairscthyani ngrum 2023)

Resul t and discussi on

Et hical gui delines not only foster ‘trust a
i nnovation that respecsbal e&aslumand véb Gealeeazm 2 §
speaking, ethics cawnmffbeci@afti nseydstasn, ausiehd

indi vidual s morality, demeanor , and abil it
dignity and usé¢Nulrmasasiani dainldiyhMu ikdletveed 0p0nxh)
ti mes must be maintained( @amdg peuthria&,s Agihfed H,

2024)Di vergent opinions wil/ arise from inte
When peopl e meet in person, interpersonal c
communication and the transformation of info
conducted with equality, posi ti v(i Murst ofpe nente s
2023)

NI
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Result

Using the keywords K1 fABal anEtimigcdIlnn@lvaltli en
Using Al for I nter@mer sanali aCo mnewmrricca tiino ntoh e
using Google Schol ar and Tayl or and Pranci
resulted in 30 publications. Il ni ti al searcht
Scholar and Tayl or and Pr anc2ids fwiutnhd anh aitn tienr
were 6 publications, 2023 with 7 publicati
publication, and 2020 with 2 publications.

Il n addition, Refining is the second step i
objectives of the research and ensure that
The researcher will review the articles foul
inclusion criteria set during the refining
reduced and it i's ensured that the concl us

research and relevant to the proposed study
identifying research gaps that have not beer
this study, researchers identified publicat
dat abase searchi.are shown in Tabl e

TablRefli.ning the Database

Year Tot al
2020 2
2021 1
2022 2
2023 7
20214 6
The results of the articles in the enhance
Thus, the total number o f reficmead epuhbl ifoat
systematic | iterature review was the most
published in journals or conferences were p
the SLR should have certain exclusion restr
not include certain keywords were excluded
the shortlist and review method, papers tha
papers that met the inclusion and exclusior
and anal ysi s.
TablBExc2.usi on and Inclusion Criteria
Publ i ca Numbe
l ncl ud 18
Excl ud ¢ 2
Table 1 shows that 18 publications were se
procedure and inclusion of publications r el
seven publications were excluded as seven o

ot her three were not written in English. A
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| sl amophobia are being studied. The <criter
performing the steps in the search strategy

TablSeadr.ch Process Resul't
Search P| Numb ¢
Il nitia 30
Puri fy 20

Exempt 2

Il ncl udi 18
1. The Role of Al in Enhancing Interpersonal
The first research question is "What are t
Enhancing Interpersonal I nteraction in th
process using Google Schol ar with the k e
Il nterpersonal I nteractEohi cal tGlRalDi gngad IiA
|l nterpersonal, Commurisaadtieadn in 20 publicati

1) 2024 with 6 publications, 2) 2023 with
2021 with 1 publications, 5) 2020 with 2 p

Tabl e 4. Publication Trend The relationship of social I
Year Number Aut hor s

2020 1 Cassetta. et al . 2020

2021 1 St ahl 2021

2022 1 Her mann 2022

2023 3 Gao 20G8o0r e a2 &, et

2024 5 Labobar and Maklhe¢éwujpnge

Mabdari f andZNangi kit na

2.Et hical Chall enges in Using Al for Interp

The second resear ch HEtuheisctailonChiasl | "eWhyeets darr
|l nterpersonal?" Confrhwten i fciann d iomg s from the SL

determine the impacts found for each artic
article provided are shown in

Tabl e 5. | mpact of Soci al cMemniuaniocnattihoen ef f ecti ven
| mptac Aut hor

Et hi clAdi B@2 hakki a andHaQuctoacyka,n aN a2adn2
202Re,zwana and Maher 2022

N Z
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Di scussi on

The Role of Al in Enhancing Interpersonal I n
Computer programs that are capable of car
human thought and judgment are referred to e

advancements in machine |l earning algorithms,
of data availability, artificial intelligen
specialized domai ns, technol ogies such as

natur al | anguage processing, and expert syst
humagmsseorge 2023)

The devel opment of Al has changed the way
serving as a channel , Al i's also capable of
Research has found that Al can help peopl e ¢
even automated transl ators. Despite the ea

reliabl e sour(cRrsanoafna neftorama.t i 200n2 3)
This study found -dhatl cAsluriensitmmaurceasre ds edmo

|l earning interest, and knowledge acquisitio
medi ating role between students' l earning
acquisition) andi sXKIl osms £r udvtoare edsieskcfl oismr ¢ gr
students showed similar | evels of emotional
significant di fferences. I n terms of l ear ni
l earning in courses taught by Al teacher s,
knowl edge gained by Al (tZdhamnlgered farlam 20LRmMgn t
Further more, it has been found that the ma
the more it can be used to monitor children'
a positive impact on interpersonal rel ati on:
the appropriate use of soci al media and mobi
role of digital technology is to make it e
requiring the use of slow post al or courier

bridge to connect péé&pltatacebsalti m828hd spa

Et hical Chall enges in Using Al for I nterpers
SystewC Aln the future can be even more a
interpersonal out comegsuaslucthy aosr dirsupsitawoirnghya
emerging technol ogies can optimize the info
them about "how [recipients] would Iike to &
(Hancock, Naaman, Bapdndevie28R20pe and speci
there is a need to assess the ethical and o
Larggeal e technol ogi cal advancements have nev
usually accompanied by questions about how
whol e can be empowered to deal with technol
(Adi .2023)

lts revolutionary influence extends to the
they come across, and the production and di ¢

to be a significant factor I n the personal
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(Hermanmo2022ese reasons, when deored aatpii ngg Alh
t he particular context that can communi cate
into account . I t' s <crarcdatli teo Alhimer sgbdnoau ta fhfc
relationship and assess whether it promotes
agent personas may unintentionally perpet u:
embodi ment rises, the Al agent persona migh
think about the types of data that Als <can
deci si ons, as wel |l as the kinds of informati
are fredq Rferzovama ntai aasnd Maher 2022)

Artificial I ntelligence (Al) uses the pri
identification to make machines as intellig
ri sks and difficulties arise as developers
security and privacy risks for dat a, safety
entities to take control of Al , a | ack of
vi ewpoint, weal th <concentrati on( Baridhuarkdk i an a;

Qutayana 2023)

Concl usi on
This study con ducted SLR based on Kitchen

evaluating, i nterpreting, Anadl mniags yoif ng30a vae
Google Scholar and Tayl or and Prancis with
30 publications. I niti al searches in the or

Tayl or and Prancis wi-224anfouwmneérivhbht behweérn
publications, 2023 with 7 publications, 202
and 2020 with 2 publications. The devel opme]

communi cati on. Besides serving as a channel
acting as a communicator. Research has foun
chatbots, virtual assistants, and even auton
must be validated thr ougArtriefliicaiballe Isnotuerlcleisg eo
principles of perception, recognition, and
intelligent as or mor e i ntelligent t han h u
devel opers build Al systems to perform thes
data, safety issues, bias diagnosis, the pot
of I nterpersonal communication or a humani s
Al busi ness, and job | osses.
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Chall enges of Photojournalists 1in
Technology (Case Study: Phot ojour
of the Indonesia Photojournalists
City)

Muhammad | dhMuml AMd®R] Mad Dasdad Latif
Hasanuddi n iUnh avnearnsai .tun h& s @gmai | . com

bHasanuddi n nunliiveedismaw@u®&n has. ac. i d
CHasanuddi n dUans avielrastiitfy@u&n has . ac. i d
*Muhammad | dderRasmanAMA. n iUhh avnearnsa .twn h& s @g mai | . com

Abstract

The era of digital technol ogy has brought signif
in the field of photojournalism. This study aim
photojournalists who are members of the Pewarta
City. With technol ogi cal advances, photojournal |
devices, competition for qual ity vi sual conten
decreasing economic val ue of wor k, and pressu
Photojournalists must also be able to deal wi t h
photos on digital pl atfor ms. Thi sdespttihd yi nuseersvi @& w
met hod with PFI Makassar members to obtain data
challenges they face. The results show that the
that are fast, informative, creative, and abl e t
informati on, in addition to the need to adjust t
the government which is a very <cruci al thing in
devel opment of i nformation media tastes of t he
cannot be deni ed t hat t he communi ty pl ays an
consumpti on. In addition, the | ack of training
technology is an obstacle in maintaining the qu
concludes that photojournalists must i mprove thi
technol ogi cal and media devel opment s. Support fr
as PFI i n providing training and copyright ad
photojournalism in Makassar's digital era.
Keywophleat oj ournal i sm; era of digital technol ogy;
City

I ntroducti on

The photojournalistic phenomenon i n wvari ol
photography in visually conveying news and
moment s, such as conflicts, natur al di sast
power ful (t@Garnl smomr,ds2019; .Medbeotpgethabk. ace
di stribution of phot os, all owimg. glPblbaloj aac
al so faces <chall enges, such as <cens(obreseh,i p,
202 4)nd di gital ( Nmacmh ludaan i &n IAnwadnany202Zduntr
photojournalism is not only a reporting too
and drive social Cabdl pol MPndalkz &h&Lmge | De S

Romaki na, 2024; Thomson, 2024)

4Brawijaya Communication | n#krThhda i Awuntdd o Fom)f Mg fethecreb g(fBCI1 C) 202
Communication Science ProgrSamenkaecyBtUnwivjfedBhddimslghandeBelriveidcalFor
permi ssi omaiplaxpl easei € mukomwniblkcd <i. @bh .axc .iidd
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Chall enges of Photojournalists in the Era of Digital Techni

members of the Indonesia Photojournalists Organization of |
I n today's era of digital technol ogy, pho
various countries. Technol ogi cal advances a

through soci al mediFera@Gaseizgi t al SpRamddi mR @ 12
it also creates great pressure oOGFebiuxnati s
2021; P®r ez &I hRar egphogno2ehd)n often has an i
accuracy of journalistic work, where phot o]
than accuracy in reporting. Evolving digital
technol ogi es, from cameras (P®rediti2f@.2andod
The emergence of s-manati devcamer asthl lhowh t |
produce competitive visual ¢Astsamnt Medliad a t i
consumption patterns have also undergone si
speed and accessibility of i nformation, oft
photojouHamYyarsdm, 2020)

Il n I ndonesi a, photojournalists are experie
i ssue that occurs in today's technol ogical
patterns. The devel opment o f smart devices
visual content and create cOo@persburgon WOPRh,;
2023 he shift in information consumption pat
soci al medi a demands( R ®8ueinaol iRsotddri Atgaaewq r K 0f2a:
et al.,n 2@2A4)} i on, the economic value of pho
infringements. The issue of <censorship and
who cover sensitive Issues sOoB®hghyohmawveet oala
Sestino et al., 20Bd4t 3Sabht amaentaetnajouragaalb
of wor k. Photojournalists who are members of
Makassar City, play an i mportant role in th
technol ogi cal era. They are key actors in ac
the quality and reach of photojournalistic w

So far, many studies on photojournalism ha
perspectives and theories. Previous researc
j our nal i(sM2 ecn pett2h,i ¢c20 2 2, 2@a2l 3l; a bRoer hantai no,n 2a0tn1d8 ) C
Phot oj ourMcaleirsmo t t et al ., 2024 CorOfklpiokto  a&n
representation of (Pelwlemeri n& pMOltlogr ambd@?2 3 ; f
professionalism in the (iLndauWddtl ok WweD&i2j))onhef e
no scholars who have researched photojournal
in the current technologicéknewhedge ghpa).th

Thus, to fill (ktnloevl leddvli echgg uglyp ai ms t o ana
chall enges faced by photojournalists who ar ¢
Makassar City. This research will explore ti
chall enges in today's technological er a. By
hoped that this research can provide a dee
Makassar adapt and adanpt to technological d

practices.
This research method uses a qdaepthainverap
with members of the I ndonesian Photo Journa
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about t heir experiences and views on the ch
detailed insights and a ddeép |l emder29dt2an d iBrug g«
2024; Gil by &,&Kwodeawisallloyy, RBI2Z24member s in thei
By accessing the direct perspective of phot
rel evant data <can be obtained regarding tr

profession in today's technol ogical er a.

This study contains an introduction sectio
and met hods. Furthermore, the result and di :
the research. Then conclusions and referenc:c¢
and research results. And finally, reference

Rest@aind Di scussi on
Various countries have cpohnodtuocjtoeudr nnaa niys ns.t uFdr

2024, research on this topic continues to g
year , reflecting different dynamics and i n:
breakdown of publications by year in the stu

Documents by year
24
22
20
18

16

Documents

14

2024

12 9 documents in Scopus

Click point to view document list

5

2019 2020 2021 2022 2023 2024

10

8
Year
FiguTfeendnd Publications Based on Yearly Public

Figure 1 below shows that there are docum

from 2019 to 2024, with a number of dat a |
documents peaked with around 24 publications
However, the situation changed drastically
about 12 document s. Thi s decline is-1most I
pandemi c, which affected many research acti\
there was a slight recovery in 2021, with ar
below 2019 | evels, reflecting the ongoing in
Entering 2022, there has been a more signi
increasing to around 18. This suggests that
after the <crisis phase. 2023 is the peak ye
resurgence in research activity after the de

O
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members of the Indonesia Photojournalists Organization of |
2024 show another drastic decline, with onl\
concern, signaling that there may be new ch
changes in research policy.

This trend reflects a fluctuating pattern
greatly influenced by external factors. The
indicate the need for further analysis to ui
better understanding of the factors influenc
for future publications can be i mproved to o

censarship
ideology
fielditheory B\ T —
journalism
. photography
framing
media

immigrationyy
history of photography

Vo

photojournalisgy. = idemity

visual coRunicatior’y, @  professignalishn
migfatiopy megia §0¢Tology

nationalimages

visual framing

asseciated press

W
ethics
terr@pism
@,
asylumseekers
A ; human right§journalism
J*%, VOSviewer Hman e eemal
FiguYies2al Vosviewer Photojournalism

Il n the results of vosviewer data processi

phenomena in various ¢ euwn2tdr,i eist iwa st hfeo urnadn gte
cont ent analysis used to assess the qualit.y
especially in the context of journalistic s
financi al crisis, mi grati on, and humanity.

communication through photography plays an i
news and the value of the news raised.

Meanwhi |l e, in the context of journalistic
plays a very important role in depicting r e
medi a. l denti ty and narrative in news phot
mi gration and humanitarian issues, thus exer
opinion.

Il n addition, the study also shows that
i mportant medi um for documenting soci al hi s
remains in the spotlight, especially in the
the media industry globally. Il n addition, t

=n
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representation of news in the medi a, wher e
al so as a narrative medium t hat has a major
information. I n i ts devel opment , photojour
changes occur in the parts seen in the i mage
Perubahan Cara Hasil Karya Foto
Keria " dala[r;}g?t:TﬁUk

/

/

/

O

o
Persepsi e ——
Masyarakat
Terhadap Produk

> Jumalis Foto

Perubahan Kamera \ /
/ Proses Pengiriman
/ /. File Foto
Merangkap Kerjaan
Jadi Dokumenter

Perubahan yang Peristiwa
Dialami Jumalis Foto

di Il?ra Digﬂ\il \
/ Child
/ / =
Child
O / Perubahan Alat

Child Editing Foto

Perubahan Peran J

Merangkap Kerjaan
Pewarta Visual dan
Konten Kreator \

Analog ke
Handpone Pintar

Fi gu€ClkRalBges in Photojournalists in the Digita

The changes in photojour nalcihsatnsg ecso netxapienre de n
photojournalists in the Digital Era which s
of photojournalism are in |ine with technol
main concept explains that the way photoj ol
technol ogy. I n this regard, t he cameras use
analog devices to advanced digital camer as
faster capguaftetpfi maghs. Photos are now pro
storage, editing, and distribution through v

The process of sending photo files has als
can now upload images directly to editors or
addition, the role of photojournalists has e

mu s t also be able to adapt to new roles as

11
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members of the Indonesia Photojournalists Organization of |
work to create narratives that accompany in
soci al medi a.

The changing use of increasingly sophistic
make more creative and complex edits, adapt
addition, the shift from analog tools to s
photo capture and editing. These changes no
al so how photojournalists interact with auc
products they present. I n the digital er a,
relevant and effective in delivering news.
experiencing various <chall enges. The <chall e
explained as foll ows:

IIlEII!IlIESI“(ﬂﬂ
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ark 1‘“

wumalusteﬂls ] sm,
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sebelum i
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There are various challenges experienced b
above showsndrhemasiimgltyheadvanced digital er a,
various new challenges that affect the way
cruci al factor, so photojournalists are requ
technol ogy allows information to spread ver:
photojournalists t o wor k mor e efficiently
photojournalists now have to adapt to a vari
news editing and distribution. I n addition 1
information mani pul ati on. The digital era al
journalists must be increasingly careful not
or hoaxes. Phot ojournalists must have the a
that the news they convey remains credible i

On the other hand, technol ogi cal devel opm
photojournalists coul d be replaced by aut

>
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Il ntelligence (Al) is now capable of writing
this profession wild.l still be relevant i n
opportunity for photojournalists who are abl
Al to speed up routine work while maintainin

Il n addition, the challenges faced by phot ¢
complex. The flood of visual content on soci
to produce outstanding wor k. The issue of ¢
works are often taken without permission. Pt
post s, where anyone <can upl oad i mages gui c
prioritize journalistic values, such as acc
considered easily replaced by technol ogy or

Monetization of photo work is another Cc he
under appreciated. Opportunities for amateur
thanks to easy access to tephonbkeegyoponmhkrcnongt
more intense. This condition is exacerbated
wor king as photojournalists, so that speci
increasingly eroded.

Anyone <can produce photojournalism with a
compare the work of professional phot ojour ne
|l acks ethics or accuracy. The challenge is e
i mages quickly, making the demand to maintai
hi gher . Photojournalists are also faced wit!l
as wel | as meeting the demands of visual ed
accordance with correct journalistic princicy
about technol ogy, but al so about maintainincg
of society. Photojournalists must continue
adhering to the principles of quality journa

To respond to the wvarious chall enges fac
organi zations that support photojournalists
| east three organizations that support phot
can be described in figure 5 as foll ows:

RS

Figu©Oegé&ni zations that Support Photojournalists
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Figure 5 shows t hat photojournalists i n
organi zations that ©play an important role ir
profession. One of the main organizations i s
a professional organi zation that houses jout
protecting the rights of photojournalists, 1
photojournalists to continue t o devel op t
exhibitions. Under t he auspices of PFI1 , p
professional net works and the opportunity t
throughout I ndonesi a.

Théndonesian Photo Journali st (PFI) i n Ma
training and advocacy regarding copyright
photojournalism profession in the digital er
photojournalists about the i mportance of pro
of soci al medi a and technol ogi cal devel opn
understanding of copyright regul ations and
addition, PFI al so provides advocacy facild.
copyright infringement, so that the photojou

Il n addition to PFI, there is a press i ns
institution has an i mportant role as a for.
students, especially in the digital era that
the opportunity to gain a deeper under st an
photojournalists, as wel | as the <chall enge:c
profession, especially in the digital er a, F
and accurately to the public. I n addition, t
transparency and accountability across varic
photojournalists can now more easily distrib
them to reach a wider audience. The discuss
students understand journalistic ethics and
well as the i mportance of maintaining integr

Outside of professional organi zations, t he
serve as a |l earning platform for individuals
yet been professionally involved in the wor
space for budding photographers to hone the
t hat can be wuseful in the future if they w
ecosystem of support for photojournalists i
professional organi zations such as PFI , pr es
these el ements plays a role in creating an
professionalism and skills of photojournali:
wor k.
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Distribusi Karya di Era Digital - Coding by ltem

Number of matching cases

3 2 3 5 2
3 5 3 8 5
8 @ 8 @ o
3 3 3 3 2
= 2 = K] 2
< v
<
Iltem
Figubies®6ri bution of Photojournalists' Works in
The i mpl ementation of the distribution of

shows that the dtilse rdibgitt @aln efa whhaksumder gon
the presence of wvarious platforms that facil

in the fields of journalism and photography
platform with the highest number of cases, r
medi a, with its ease of access and wide rea
and content creators to publish their work.
audience and rapid dissemination of informat
Online media is also an important choice v

whi ch, al though its popularity is declining
di stribution medium for those who appreciate

are usually more structured and formal, use
agencies recorded 2 distributions, indicatin
medi a and online. Photojournalists are stil!/l
channel |, even though they are increasingly s
agencies recorded the | owest number of distr
in interest in using agencies for the distri
shift in the distribution of works, where di
replacing traditional roles such as print me

Keterampilan yang dibutubkan Jumalis Fata di Era Digital - Goding by tem

Number of gases codes
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aSkills bSkill Devel opment
Figure 7. Skills and Skills Develop

Figure 7 shows that ptrhoevifdier sitn saingdhts eicnotnod til
photojournalists in the digital age as well
i mages have different titles and feature di
Needed by Photojour-@abisgsbynltbem, DIgi sal mk

main skills needed by photojournalists in ¢ceé
most prominent is the Multi media skill, whi
codes 3. This shows that the ability to comr
photojournalists, especially in the context
Digital Skills came i n second pl ace with
understanding of digital technol ogies is a i
evolving range of platforms and tools. Furth
1, which although | ower, remains an essenti e
cameras, editing software, and other support
a photojournalist. Language Mastery and Res
highlights the i mportance of having good | a
depth research to support the visual conten
communication and digital skills are the tw
profession in today's era, while other skil!l
The second i mage shows the skil!l devel opme
AgeCoding .by nl ttéhme di git al era, technological
to continue to develop their skills to rem
dynami c i ndustry. Based on the graph di spl
devel opment t hat are i mporptaarntti cfi @rat phgt o jno
occupy the highest position with the number
photojournalists to take part in training t

can maintain their existence.
Learning also has a frequency code of 2, i

new things, be it technology, trends, or ph
including soci al medi a. Establishing relatic
the i mportance of interpersonal skills and

i mages compl ement each other to provide a

oM
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devel opment approaches required for phot o]

opportunities in the digital age.

Dampak Teknologi

Bagi Jumalis Foto di

Era Digtal

Child Child
Dampak Negatif Dampak Positif

The rapid development of technology in the
performance of photojournalists. Technol ogy
and its influence has both positive and nege
the process of taking, editing, and distrib
wor k mor e efficiently and reach a wi der i
photojournalists also face challenges from
content and citizen journalism that i's inci
i mpacts can be seen in the figure bel ow:

Jumalis Foto Tidak

dibutubikan Media 7
Onine . 4
P
ik
Revokusi Industi
> Media >
Menempatka — J';"“";x,‘
o Fotopga dengan Teknologi
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), A Chik Child Orang Kreatf pada Mew‘; parch
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Dibanding Jumalis | N
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Semua Orang Bsa
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Teknologi Membuat
Foto Lebih

Teknologi
Menambah Motivasi
Jumalis untuk Tetap Berkualitas

Eksis

The | mpact of Digital Technology on the

Figure 8 dbhave innshawse digital er a, technol

various professions, i ncluding photojournal i
manu al skills in shooting and editing proce
technol ogy, they are now facing new conveni

technol ogy on this profession can be seen fr
their wor k easier wi t h more sophisticated
technol ogy al so presents new pressures and

detail the positive and negative i mpact of t
Positive and negative i mpacdeptThhian afloyrsmss t
technol ogy not only facilitates the work of
shifts in their role in the media industry.
detailed discussion, where the positive and
t wo separate diagrams in the second and thir
The negative i mpact of technology on photo
the main negative iIimpacts is the increase i
increasingly sophisticated editing softwar e,
This undermines the credibility of photoj oul
of honesty and vi sual integrity. Then, t he
chall enge for photojournalists. Il n the digi
their quality or relevance to the news, but
Thi s pressure forces photojournalists to pi
expense of the quality of the news they want
Anot her negative impact mentioned is the d
mul ti media formats, not just phot os. With t

are expected to be able to work with video
increases the workload and adds to the skil!/

O
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amateur photographers who are faster to adaj

standard of professional i sm. Digital technol
to become a "photographer"™ and even sel/l t h
demand for professional photojournalists and

The positive I mpact of technol ogy on pho
photojournalists to improve the quality of
more accessible editing software. Wi th more
detail ed, and more aesthetically pleasing.
significantly easier. The process of shootdi
and efficiently thanks to software and digit
and sent to news agencies or published i n
guickly to the public.

Additionall vy, technol ogy enhances photojou
new tools and features that allow them to e
The use ofwddenksenses$itrand augmented realit)
of how technology is opening up new avenues
al so helps the general public to | earn phot
photojournalists to continue honing their sk

Technol ogy forces photojournalists to cons
update their knowl edge of the | atest di gi t e
competitive in a rapidly evolving industry.
continuity of their careers. I n terms of di s
di stribute photos to various platforms in j
work to reach a wider audi ence. This speed
produced, while expanding the influence of p
Concl usi on

Photojournalism plays an i mportant rol e ir
moments such as conflicts and soci al i ssues.
new technologies and maintain journalistic
photographers increases. Photojournalists i
i nformati on speed, dat a mani pul ati on, and
technol ogy speeds up the di strreisbswtrieont oofman
accuracy and quality. Copyright, Al , and et
support photojournalists adapting to these
er a, photojournalists have an i mpact due to
technol ogy on photojournalists Il ncludes i mj
di stribution, and encouraging creativity t
augmented reality. H oi wnecvl eurd, e tphheo t noe gmaat ni i vpeu | iant [
on soci al medi a, demands for mastery of m
photographers. Technol ogy i1s forcing journal
and credibility challenges. I n its i mpl ement
photojournalists i n Makassar City, namel vy
Phot ojournalists (PFI1) Makassar, pl ay an i

(0J©)



Chall enges of Photojournalists in the Era of Digital Techni

members of the Indonesia Photojournalists Organization of |
photojournalists, providing training, copyr
journalistic photographers. The student pr e
chall enges, while the amateur photo communi
skills. This coll aboration strengthens the p
The Practicalf Itmel ispaeteidomf digital distrib
photojournalists to reach a wider audience,
journalistic -padedrsogi dln medfiaastenvironment
constantly wupdate their skill s, especially

storyFeturegtéedacearcam be explored is the i mp:
on photojournalism, especially in terms of

addition, t he study -tceorum de faflescot se xoaf mitnhee tihnec r|
journalism and how professional photojournal

fierce competition.
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Communi cati oandP aRtetfeerrresnce Gr oups C
Behavin o3t udfenAls Azhar | sl amic Juni
26 Yogymhkhaer tai gi t al Er a

Fajar Oktaviana

Abstract
Communication is very important in human life. Communicating well is very important for teachers
and students so that the learning process runs well and learning goals are achieved. The limited
communication space today is less effective communication and misunderstandings often occur.
However, now there are various technologies that make communication easier and people can
easily access information at any time. Nevertheless, the use of digital media has changed the way
teachers and students communicate, which has impacted the distance and formal communication
methods that already existed. Communication patterns and Reference Groups are considered the
most effective in trying to change a person's attitude and behavior. The phenomenon of bullying in
Indonesia often occurs in educational institutions and residences. Reporting from radar jogja that
acts of violence or bullying continue to increase as conveyed by the head of the Sleman DP3P2KB
Wildan Solichin yan

Keywords Bullying, Reference Group, Communication Patterns, Students

Introduction

One of the phenomena that has caught the attention @fahé of education now is
bullying. Bullying behavior occurs in students at the elementary school (SD) to university
levels. Therefore, it makes educators, parents, and the community feel concerned. In
adolescents when individuals undergo education in junior high and high school. Hertinjung
and Karyani (2015) explained that bullying behavior is a negative act that is carried out in an
imbalance of power between the parties involved, whether it is an emotional, verbal or
physical attack. Examples of bullying behavior include ridicule, spreading gossip, incitement,
bullying, intimidation, threatening, ostracizing, scolding or physically attacking such as
pushing, slapping or hitting.

The phenomenon of bullying continues to increase, based on a report from the CNN
Indonesia website. Bullying often occurs in social environments (school) and home.
However, this treatment is more common and more frequent in the social environment
(school). From this treatment, it can have impacts that result in a person's communication
pattern changing. The phenomenon of bullying behavior in schools is increasingly emerging.
This is strengthened by data collected by radar jogja that acts of violence or bullying continue
to increase as conveyed by the head of the Sleman DP3P2KB Wildan Solichin said "Until
September there were many 123 cases of violence against children recorded in the technical
implementation unit of the Regional Protection of Women and Children (UPTD PPA)". Of
that number, 87 victims of violence were girls and 36 boys. This behavior is still considered a
very common thing, only limited to a form of social relations between children, even though
it is already in the form of bullying behavior, However, they have not realized the
consequences that will happen to children who experience bullying.

Research conducted in countries in Asia, namely Vietnam, Cambodia, Nepal, and
Pakistan, shows that bullying behavior is above 70%. Research in Indonesia involving 9000
students aged 12 to 17 years old, there are 84% of children in Indonesia who experience
violence at school. According to the Indonesian Child Protection Commission (KPAI), in
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Communi cation Patterns and Reference Groups On Bullying Bel
Hi gh School 26 YDigyiatkalrtr an t he

Indonesia there were 31.8% of students in school who experienced bullying throughout 2014.
According to KPAI, bullying cases range from ridicule to rough treatment that causes
physical injuries (Pratiwi, 2014).

The data above shows the increasing phenomenon of high bullying behavior.
Therefore, it is important to conduct research. It is important to conduct research on bullying
behavior for reasons according to the opinion of Halimah and Zainuddin (2015) that the
impact of bullying on victims needs to be handled as soon as possible. The impact caused by
bullying behavior is physical, psychological, and bullying audience. Bullying will also have a
negative impact on the perpetrators and victims of bullying in the continuation of academic
achievements, because perpetrators who commit bullying will often receive punishment from
the perpetrators who can interfere with the learning process of the bullying perpetrators and
the time to learn will be reduced because to undergo punishment, so that the time to study
cannot be as good as their peers. One of the impacts of academic achievement on bullying
victims is that they feel unsafe when they enter the school environment and are
uncomfortable during learning.

Considering that the impact of bullying tends to be negative on adolescents, it needs
to be followed up in research. Halimah, et al., (2015) explained that the process of bullying
behavior in schools, in addition to bullies and victims, there are spectators who provide
support, spectators who are silent and spectators who help victims (bystanders). Thus, it can
be understood that bullying behavior is a deliberate act that occurs repeatedly by strong
people disturbing weak people, resulting in someone being uncomfortable or injured.

Many factors that affect bullying behavior, broadly divided into two, namely internal
and external factors. Internal factors are manifested by Rigby (2007), internal factors come
from in individuals, namely religiosity, emotional regulation, personality, feeling of power
and gender

According to Wiyani (2013), external factors include class differences, family
environment, communication, peer environment, and school environment. While Usman
(2013) explained the factors of interpersonal communication between adolescents and their
parents, Adolescents who grow up in families that apply negative communication patterns
such as sarcasm will tend to imitate these habits in their daily lives. Verbal violence
committed by parents to children will be an example of behavior. This will be exacerbated by
a lack of warmth of affection and a lack of support and direction for adolescents, thus making
adolescent students have the opportunity to become a bully.

Santrock (2007) argues that emotional regulation has an important role in an
individual's behavior. Individuals with high emotional regulation will pay attention to the
appropriate ways to behave in varied situations. On the basis of this understanding, it can be
understood that individuals who have high regulation tend to avoid bullying.

Reference groups actually play an active role in influencing communication or
bullying behavior in schools. According to Usman (2013), peer groups who have problems at
school will have a negative impact on the school such as violence, truancy, low respect for
fellow friends and teachers. Friends in the school environment should ideally act as
"partners" of students in the process of achieving educational program

Social Media in this digital era can be easily accessed by the public through their
smartphones by downloading applications on their mobile phones. This research focuses on

oy
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the use of WhatsApp social media, because the application is the most popular among the
public and is designed to make it easier for users to communicate through available features.
Based on the explanation above, it can be concluded that there is a problem of
bullying behavior, especially in adolescents and on the basis of Usman's (2013) opinion that
external factors that affect bullying behavior are the interpersonal communication factors of
adolescents with parents and peer communication, so the researcher proposes research
problems, as follows: The influence of communication patterns and the intensity of reference
group communication on bullying behavior in Al Azhar Islamic Junior High School students
26 Yogyakarta in the digital era. In this study, a descriptive qualitative method is used.

Result and Discussion

Based on thénterview, the informant gave a statement related to their understanding
of bullying that they knew and understood what bullying is in general. For example, as one of
the informants said.

~

Al know bullying, whether iwhast evveerrball s

Regarding the bullying incident that occurred in their neighborhood, the informants
admitted that they were aware of the bullying that occurred in their neighborhood. One of the
informants said that bullying that often occurs in their environment is as follows:

Al f bullying behavior, | often see it
each other, mocking each other about t
A know what bullying 1is, because it o
or verballyo (1)

Regarding the fairness of bullying, informants expressed several opinions.

5t

l't'"s actually not natur al because bul

From the above presentation, it can bencluded that the average informant
understands well what bullying is, 4 out of 6 questions made by the researcher to the
informant are questions for students to dig up students' knowledge about bullying, whether it
is natural or not.

Without realizing it, bullying often occurs around our own environment. A person's
shortcomings or differences are often a joke of ridicule in social affairs that make the
characteristics inherent in the person the object of bullying itself. This is unknowingly
witnessed by children, who make recordings in their memories and do similar things as they
see. For example, there is someone who calls their friend "fat" without realizing it, this will
be imitated by children because they think it is a natural thing even though without them
realizing it is one of the acts of bullying. The above has been explained about the
understanding of bullying, then the researcher will explain about children's understanding of
bullying, some informants gave statements related to their understanding of bullying
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Aln my opinion, bullying is violence o

Based on the explanation above, it can be concluded that children better understand
what bullying is. The communication established between the Parent and the student is quite
good, because the child understands what the Parent himself means. The message conveyed
by the Tutor to the students was well received which could be a prevention in bullying
behavior. Although there are some bullying behaviors that are carried out without realizing it.

Peers

The peer factor also has a strong influence on students' bullying behavior. This is
because many students spend their time socializing with their friends at school and
socializing with their friends adome. To prove their presence at school, students usually
form a friendship group or what is also called a "gang". Their goal in forming a gang is to be
dominant, considered great by, and feared by other students. Friendships within a gang also
usually have the same vision, mission, and goals, but gang members can be ostracized or
oppressed if anyone disagrees with the rules that already exist.

Adolescence involves the process of identity exploration where adolescents often
interact with their social environment, and school is a place for Ramaja to spend a lot of time
at school. Starting from understanding the topics taught by the Mentor to meeting social
needs with friends. The influence of peers has a considerable influence on bullying behavior,
and because adolescents spend time with their peers, adolescents will get a lot of benefits
from it. Because people spend their time at school, classmates have a considerable influence
on students' bullying behavior.

Youth is synonymous with the search for identity. They receive a lot of input and
influence from their friends, which then shapes their behavior patterns. In the process of
finding identity, students are usually more likely to form groups or gangs with their friends
who have a goal. Actually, students can form gangs, as long as they do not harm or have a
negative impact on themselves or others. What makes it problematic is when they form a
gang that actually causes a lot of negative impacts and often causes problems.

Therefore, the people who saw him, especially his classmates were afraid and did not
try to make friends with him. It seems that it makes them feel like a king who is feared and
acts at will. Examples of forms of bullying that are often carried out by groups of perpetrators
include "shouting" to classmates to carry out orders given from them like a king who does it
at will. What has been explained is in accordance with the theory expressed by Irvan Usman
(2013). In other words, the actions of peers who tend to be negative or problematic at school
(gang) will also have a bad impact on students. For example, behaving or saying rude words
to the Guardian or other friends. This figure reveals that peer groups are one of the main
factors causing bullying behavior among students at school.

Based on the results of this study, the researcher formulated several things that can be
done to prevent bullying in the social environment. It is done by improving good
communication between teachers and students towards the prevention of bullying in the
social environment. Increase prevention by instilling positive values in the family and
environment, distancing themselves from bullies. Choose a good environment, avoid bullying
that occurs in the environment.
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WhatsApp Group Plays a Role in Communicating Innovation between Teachers and
Students at Al Azhar Yogyakarta Boarding School

Communication is the process of conveying messages from communicator to
communicator using media. In the communication process, it can be done in various ways,
such as what is done by the Facilitator at Al Azhar Yogyakarta Boarding School. Al Azhar
Yogyakarta Boarding School as a school that prioritizes technological and information
advancements, has now encouraged all teachers and staff to be able to communicate digitally,
both with students, parents and even with colleagues at Al Azhar Yogyakarta Boarding
School.

Whatsapp Group was chosen as a media that is believed to be able to answer the
needs of the public at Al Azhar Yogyakarta Boarding School as an innovation in
communication. Whatsapp Group is considered an application that facilitates the process of
delivering messages and information both from the Tutor to the student and the Tutor to the
entire class. However, some students at Al Azhar Yogyakarta Boarding School also use the
Telegram Group application as a medium for conveying information, because Telegram is
considered more representative of the millennial generation with emoticons that can support
the delivery of messages.

With the use of Whatsapp social media, information related to lessons and activities at
school becomes more efficient. In addition, Whatsapp or Telegram Group is considered a
medium to strengthen the relationship between teachers and students. The closeness of the
relationship that occurs between the Teachers and Boarding Students is reflected in the
informal communication patterns and the materials or topics of conversation that are not only
about the lesson but also the topics that can liven up the group atmosphere.

Advances in the field ofcommunication have had a huge impact on the
communication process between teachers and students at Al Azhar Yogyakarta Boarding
School. Information becomes fast and on target so that students can understand the message
conveyed. With the rapid process of disseminating information, it makes students more
productive and efficient, for example in delivering assignments, if there are things that
students do not understand, they can be discussed through the Whatsapp Group. This allows
for more information and knowledge that can be obtained by Santri Boarding.

Multi -directional Communication Patterns and Social Systems in the Communication
Process between Teachers and Boarding Students through Whatsapp Group social
media

Advances in communication technology bring various impacts, both positive and
negative impacts. The positive impact that can be felt with the advancement of
communication technology certainly has an impact on speed and time efficiency. However, it
turns out that the negative impact can also be felt, one of which is with the change in norms
from students. With the existence of Whatsapp Groups, Tutors and students can communicate
more informally, making students prioritize a familiarity system that considgoss as their
colleagues or friends, so that students tend to be less polite by not communicating properly
and this is a concern for Tutors. This is where the Supervisor has an obligation to reprimand
the student to continue to comply with the applicable norms and regulations and this is also
done by Al Azhar Yogyakarta Boarding School. Communication in Whatsapp Groups is also

MN



Communi cation Patterns and Reference Groups On Bullying
Hi gh School 26 YDigyiatkalrtr an t he

influenced by the parties in the group. If the tutor has a firm attitude, the student tends to be
inactive and rarely communicates in the group. It is different if the tutor is fun, students will
be more active in communicating and discussing various things outside the context of lessons
and activities at school.

The pattern of communication in many directions occurs in the WA Al Azhar
Yogyakarta Boarding School group. In the previous interview, it was also seen that students
did not hesitate to communicate with the Parent, as well as communicate with fellow friends
in the WA Group. WA group is considered an effective medium to disseminate information
to all students, both academic information and just entertainment to dilute the atmosphere
between the Parent and the student.

1. Permissive Communication Pattemn
2. Authoritarian Communication Pattermns
3. Democratic Communication Patterns

Y

Communication Patterns of Teachers and
Students

/

Bullying Behavior

Peer Group Communication

1. Direct physical contact
2. Direct verbal contact
3. Direct non-verbal behavior
4. Indirect non-verbal behavior
1. Awards
2. Empathy
3. Audible
4. Meszage clarity

h

Message accuracy
Humality

o

Figure 1. Thinking Framework
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Conclusion

drawn:
1.

Based on the results of the research and analysis, the following conclusions can be

Whatsapp is the Ilatest innovation in the communication system, where
communication and learning systems with the Whatsapp method are felt to facilitate
the flow of communication and learning methods.

Changes in the social system and politeness norms in the interaction between the
Tutor and students were felt after the Whatsapp Group.

Whatsapp in addition to having an informative function, it also has an entertainment
function, where Whatsapp is a medium that can present a pleasant interaction between
teachers and students.

Based on the results of data analysis and interview results, it shows that the
communication patterns that occur in the Pengampu and Santri Boarding WhatsApp
groups occur in many directions, both vertically, horizontally and diagonally.

Analysis and interview results also show that students feel more flexible when
communicating with the Tutor using a WhatsApp group rather thartdaieee
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Content Kids Crave: Mapping the Genre of Children's Videos
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Abstract
The risecohneatednédevices and the widespread ad

significantly altered consumer behaviour, especi
gaming platfor ms. Thi s research explores the r
psychol ogi cal framewor k that enables individual:
their choices, in mitigating impulsive behavioul
Drawing on EFT theory (Schacter, Benoit, & Szpun
existing literature and integrates qualitative a
can be managed. The research used I|literature re
behaviour, digital | iteracy, -maarkd ntghe Tphsey cf h onldad gnigces
that by incorporating EFT6s components such as ¢
consumers wil/ be better equipped to control i mp
goakiented engagement with digital pl atfor ms. T

EFT in enhancing digitradgdlidteiramrc,y vaintdh psiognoitfiinaga
the devel opment of responsible consumer. habits i

Keywo€Cdiwssumer ;Hehawidawr Futur;eHedlbinmnik; Ovod i (neeB T)
Shop;©Xndg ne Gami ng

Il ntroducti on

The increasing prevalence of digital devic
into the fabric of society's sochamenouda®r a
opportunities, such as the emergence of mo r
pl atfor ms. Consequently, this area has gar
Research on digital proficiency and online g
facet s, i ncluding the gender composition I
adeptness in comprehending and managing info
& Erogl u, 2014) , and tactics to mitigate a
overloaldaf#eh)] i Sei dman, O' Donnell, & Epstein

Anot her perspective emphasi z-asmdrhteart rraentsa it
sales facilitated by internet and digital t
information society poses a quandary. It s e
adoption while possibly neglecting the essc¢
transition. The publi c, still grappling wit
t hrust into digital l i teracy. From an evol uf

4Brawijaya Communication | n#Erhhda i Auntdd o FOpm)f Mea fethecreb g(fBCI1 C) 202
Communi cation Science Program, FacuBtawwof &A$baciralghandeBelriveidcalFo®%ci enc
permi ssi omaiplapl easei € mukomwnibka <i. @bh .aac .iidd
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not be inherently problemati c, as humans po
environments to eBrsawclkmamunm,viz®@18).Sei ffert

Mor eover, t he swi ft i ntegration of aut om:
l ndustri al Revolution, presents a theoretic
these challenges have not significantly i mp
simply a consequence of gl obal trends or th
indicative of society's deep i mmersion in t
particularly in terms of access to digital
popul ation were internet users (APJI I, 2017
service providers, both public and private.

The rising number of i nternet users in 1In
services, trade, goods, and service provider
rapidly adapt to technological advancement s
digital wor kfl ows to maintain their presenc
potential. As of 2017, the I ndonesian | ntern
that online trading activity had reached 16
annual l vy. I n response to this trend, busi ne
proactive in their strategies. -Fomeexampt er
users of online shopping apgclointneetricoen sh.a sT hneo t
influenced the information content provided
in online shopping.

Whet her consciously or unconsciousl vy, cons
their use of wvirtual shopping carts, whi ch
purchases. This aspect of online shopping of
as the use of virtual carts can-Kri mmneayl, erlt0ec
These traits are often |Iinked to soci al val
Kakar, 2018). Among these, hedonic value is
have significant potenti al for future chall
online fraud, exbordeoncriamedsothleuscrobiss ar
of the topic followed by a detailed I-iterat
depth discussion of the relevant | ssues.

Il nternet 2. 0: Online Apps and Its I mplicatio

Il n his 1997 book, Medi amor phosi s, Fidler p
er a signify a transformati on i n communi ca:
communi cati on, economi c, political, and s o
technol ogi cal i nnovations. He cautioned indi
easily deceived by technology's visual repr ¢
early adopters of new technologies to first
to keep pace with technological acceleratio
better prepared to face the characteristics
and evolving. Moreover, they wil!/ be ready t
the foundation of online applications and so
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The fundament al principle of online shoppi
soci al beings who rely heavily on trust an
i nteractions can be mediated. Often referre
online networks wil/| Il nherently demonstrate
utilizing online shopping applications to |
practices have garnered particul ar attentio
(2003) , who noted that among <coll ege studer
perceptions from those who do not engage in
hand, these individuals may be@evisoewed hadppli a:
the contrary, t hey may be <considered mor e
proficiency in utilizing online shopping app

Close a#KdnKeka(2010) conducted research to
for using virtual shopping carts when maki nc
intended for purchase while taking advantag
mar keting practices have become a <cruci al a
consumer relationships. The implication of
knowl edge, model s, and research resources r
Al t hough extensive research has been conduct
remains a | ack of studies addressing consum
They define the use of electronic shopping
place their selected items into a virtual C
previous functions where items in the wvirtu
ti me, these carts are now more frequently
indicates a change in consumer motivation.

The researchers summarize various sources
shopping practices is influenced by several
behaviour , site congruence, and site appe:
uncomfortable with physical shopping activi
online sites. Additionally, factor sseseukcihngas
needs, comfort, and entertainment al so pl ay
benefits and sacrifices i nvol ved, suggesti
purchase whil e al so managing online funds.

consumer s o awareness of maki ng choices t ha
satisfaction.

Digital Literacy Skills

Recent di scussions surrounding digital [
photos and i mages <containing wunverifiable
concern that such practices may | ead to the
of i mages is notably more common than act.i
information presented. Gupta et al ., as cit
10,000 fake images and phot osniafriec adhits siesnsi unea
from this is the formation of public opinio
Shen emphasizes the need for critical rese
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credibility of circulating photos and i mage
soci al medi a, and their understanding of dig
Tabl e 1. I nformation Processing Stages by Pot
Process Task Goal Focus
Filtering Decision to select To obtain messages Messages in the
messages for processing deemed beneficial surrounding

environment

Meaning Recognizing references To access learned References from
Matching and applying previously meanings the message

learned definitions

Meaning After deriving meaning Interpretation of Individual's
Construction from references, messages from knowledge
constructing individual various structure
understanding of perspectives
messages
Foll owing Potterodés recommendations regardi
subsequent technical chall enges may ari se. F
gap between students and professors in the

study reveals a tendency among students to r
professors are often reluctant to adopt t he

human asset in terms of knowl edge and ski
enhanceacosnoocmioc and political standing. Thi
educational experiences of professors, who
during their academic journey, potentially
wi t h, or even inferior to, those of younger
technol ogy from an early age. Mor eover, t he
institutions exhibit a sensitive bias toward
On the other hand, Dar mastuti (2012) pres
communi ty, known for their '"eccentric' atti
state and resist tax payment s. Hi storically,
col oni al rul e but has since spread to vari ou
wisdom of the Samin community needs to be adc
soci ety t o filter exteroas t @ a cnhaiinngtsa,i n n etwhs
sovereignty. During an international confer e
| amented that modern society is largely wuna
information), raising concerns about the po
capable of working tirelessly with high com
stresses the i mportance of returning to soci
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values and | ocal traditions to preserve huma
interpersonal communication on digital pl at
suggest t hat the information conveyed shoul
cultivate mutually supportive soci al rel ati c

toward strategic objectives.
According to the bachkigsr osutnidd yazbeosv ea, ¢ uhaelrietfao

al ong wi t h a l iterature review to examine
mar ket pl aces and gaming environments. Thr ou
gain a comprehensive understanding of the p
that | mpact consumer decisions in the digit:
the research, consolidating existing Kknowl e
exploration. By systematically reviewing tI
prevailing theories and frameworks that expl
including the influence of psychol ogi cal C
Additionally, the review wil/l emphasi ze how
and gaming are tailored to enhance consume
utilitarian values.

Result and discussion
The Use of Online MarkefTplraeatsApps: Opportun
A survey conducted by Kactoannaerac er ewpsoerrtse di nt F

were predominantly Millennials aged 20 to 37
(Katadata Insight Center, 2018) . Conversely
Consumers Foundation (YLKI) recorded a not a
online shopping transactions (Bayu, 2018) .
complaints reached 16%, which was doubl e th
mo s t frequent i ssues reported included sl ow
goods (36 %), detri ment al systems (20%), ref
(11%), products not matching descriptions (¢
about damaged products (6%), unsatisfactory
pricing, information, and delayed deliveries
Given the significant trend in public comp
can be generally stated that approxi mately
online stores or shopping application provi
resul ts of a survey <conducted by the I ndon
(APJI I) in 2017, which indicated that 65. 98
personal data being accessed by third part.i e
the dangers of online fraud. Consi stent wi t
commerce conduct ed -CooynmedEA (Alssdacnestiiaom)E al s
of-cemmerce applications was primarily domin
(Asos-CammeEce I ndonesia, 2016) . 't is believ
i nrcemmerce are adequately equipped to weigh
Il n a recent wupdat e, Katadata. co.-dammeerl eea s e
platforms in Indonesi a, as reportedaimked Pe i c
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commerce platforms included Tokopedi a, Bukal
Sale Stock I ndonesi a, El evani a, and iLotte
numbers to these applications indicate that
online shopping applications. Despite being
accessing online platforms, the high vol ume
ot her words, it can be posited that as publ
i ncreases, SO does their confidence and S
applications.

Additionally, a report from Tirto.id dated
Communication and I nformation (Kominfo) ider
bet ween August 2018 and 2019. Among these h
anot her 19 concerning trade deception. Thes
accountability in cases of online fraud and
i ssue has prompted specific research by Crc
(including financial and romantic scams) 1in
due to the involvement of multiple jurisdict

A significant aspect of Cross's research
guestions how perpetrators of online scams
|l aw enforcement has yet to effectively addre
i's concerning that such 1 ssues persist. The
medi ated by technology has implications for
this urgency, | aw enforcement agencies have
Ssystem. For instance, the creation of <cyber
at controlling criminal activities in the di

Considering the prevalence of online purch
mor e cooperative and di scerning approach t
applications. Al t hough the government has pr
on Trade, particularly in Chapter Vi rega
consumers stild/l need to exercise caution wh
does not specifically outl ine technical S t
Consequently, various online shopping applic
have been some disappointments regarding the
provide consumers with assurance that payme:t
account once the items have been received b
feedback on the seller's service. Such syst
fraud.

Soci al Il nteractions d8tong Shopping: Online

The increasing consumer awareness of onl i
Buckingham (2015) , demonstrates the success:
and computer education, gami ng, and digital
critical thinking represents a progression
whi ch underscores indi vidual attitudes t ov
interpretation. Within this corst ehxatv,e ucsuelrtsi \
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per sonal |l ocuses, encompassing goal setting
which denote organized information framewor |
and skills such as grouping, i nducti on, ded
t his knowl edge encompasses abilities i n f
construction.

Mosteller, Dont hu, andombhrtegipwr@2@l4L£)o ncsusnern
utilizeonmeet eedlt devices to access online st
psychol ogi cal aspect s, specifically the f1 ue
This aligns with Potterds wearlier descript]
proficient in processing information acquir
Such behavior i s evidenced by the consumer
subsequently study it, interpret 1t, and mak
products and services available on online s
purchases or adding items to a wishlist for
processing |ikely yields positive cognitive
more favorable evaluations.

According to Mostelleonetechéd, deheceaseseolfv
and obtain information. A striking aspect of
constructing diverse information from the
advancement s I n i nformation technology, ch
commer ci al i nformation, the diver giofninceattiean
devices, the growth in the number of consu
purchasing decisions, and the increasing si
conventional sources. Systematically, this
which creates a first i mpression characteri
col or usage, and information intensity. Thi
emphasi zing the need for i nformation for mat
simultaneously digest mul tiple pieces of i
obtained is directly proportional to the st|
online purchasing decisions.

Il nteractions occurring in both physical an
to online shopping application providers. K
the relationships between these interaction
Their findings indicated that the geographic
soci al interaction among communities. I n r
interaction, consumer s are generally mor e |
inclination | eads to the perception that on
traditional sales information.

Thi s positive perspective i S further sup
shopping. Satisfaction results from evaluat|
and comparing t hese experiences wi t h previ
evaluations yield favorable results, online
expectations and demands, including addressi

presenting reviews or compl ai nt st,i ocnusproomneirdse
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responses t o prior compl ai nts and assess

consideration is crucial as all responses pt
|l eft unanswered, serve as tools for regul ati

For exampl e, a collective onl ine action
#uninstal bukal apak following a tweet from
president and mini mal research and developm
did not significantly i mpact the activity
application. Evidence of this can be seen ir
its position as the second most popul ar i n
describe such incidents as paradoxical. | n
Facebook, they found that consumer reviews i
individualism and | acked relevance to the |
facilities and free shipping.

Consumerism, Hedonic, and Episodic Future Th
Refl ecting on t he hi storical trajectory
compmedi ated communication (CMONschotuls ish at
have become integral to the dirgetari mpdet ¢ ha
effectively delineates the phases of techno
typically requires thirty years from incept
primary concerns remain the conseqgquences and
as wel |l as the opportunities and benefits
competition wi t hin mar keting i nformation t
Sshopping to encompass consumer behaviour val
From an opportunity perspective, digital [
specifically designed to facilitate interact
drawn to the message writing features acros:
emoticons, emoj i s, and stickers. I n a surve
features, Chen and Si u, as cited in Tang &
the use of emoticons, emojis, and stickers:
regarding feelings and intentions, to facild:i
more relaxed and enjoyable dialogue, and to
|l anguage. The opportunities and i nnovation
significantly <contributed features that ass

products and services online.

Conversely, on platforms such as Facebook,
as a mar ketplace, concerns regarding ethical
noted by VLepper (2011) . When exploring Face
often set stringent privacy controls on thei
easily accessible or |l ack privacy settings a

t heft and misuse of s osciimg mmendb ear aacfcowne ss

enhance their privacy settings after becon
management . Sever al critical considerati on:
di scomfort stemming from stalking, di sturbin
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premature accusations or stigmatizati on. Sp
users do not wish to make erroneous judgme
di spl ayed profil es. This ethical considerat
ot hers for various purposes. More alarmingly
not appropriately configured, this could al
interactions without the user's knowl edge.

Hedonic behaviour among digital device us
i ntense curiosity and a desire for knowl ec
phenomenon is also prevalent in the real m of
online formats. Video games have evolved in
recognized as a marketplace for online buy
currengymer exehange systems. This i1issue bec
mot her was shocked to find her monthly inte
situation resul ting from hgrmamehifledt sir esur av
understanding the purchasing process or It
Pl ayerUnknownés Battlegrounds (PUBG) has fac
A similar regulatory approach is being con
[ i mit t he durati on and frequency of gami n¢
i mpl ement ed, sucfmoas pl ayax| mmmt sper day as
(2019) . The rationale for these restriction
gami ng. The mechanism of this | imitation be
gamepl ay, prompting game developers to adju
health reminder after this threshol d. I ndon
stakehol der s, including t he Il ndonesi an Ul e
Communication and I nformatics (Kominfo), ad
regarding potenti al addicti on, unproducti ve
violence or pornography. This concern was

Musl im individuals in New Zealand a few wee
responsibility for their game content in rel

Table 2. Soci al Changes with Episodic Future Thin

EFT Description Application in Online Social Changes
Component Consumerism & Gaming
Simulation Mentally Individuals project future 1.Increased awareness of
envisioning consequences of impulsive digital consumption habits,
potential future purchases or prolonged leading to more responsibli
outcomes of gaming, allowing them to shopping and gaming
choices. visualize both the positive ai  behaviour.
negative impacts of their 2. Potential reduction in
actions. impulse buying and online
addiction.
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I ndonesi

Prediction Estimating Consumers and gamers 1. Greater accountability in
potential outcomes predict how frequent online behaviour, fostering
and weighing indulgence in shopping or more calculated approach
positive vs. gaming might affect finance¢  to online spending and
negative relationships, or personal gaming time.
consequences. welkbeing. 2. Potential shift towards mor

balanced digital
engagement.

Intention Setting clear goals Individuals align their action: 1. Emergence of purpose
based on the withlongterm aspirations, driven behaviour in digital
simulated and such as financial security or  spaces, where users
predicted better time management, prioritize longerm goals
outcomes. rather than shoiterm over hedonic satisfaction.

gratification. 2. Strongeemphasis on self
control and goabriented
use of digital platforms.

Planning Formulating Creating budgets, setting 1. Development of digital self
actionable time limits, or establishing regulation strategies, such
strategies to rules for online shopping ant  as spending limits or
achieve set goals. gaming to prevent impulsive  screentime controls.

actions. 2. This encourages
responsible consumer
behaviour and healthier
digital consumption habits.

On the <contrary, develaompdneMalsay sni at hlkea vikn i tt ¢
positive stance. Some U. S. states have intec
the growth of eSports as a promising economi
a |livelihood. Similarly, whil e Mal aysia shai
Mi ni ster of Youth and Sports has refrained
gami ng, asserting that it is not the games
extremist beliefs and a propensity for viol:é
potenti al negative implications of gaming, (
of avatars (James Gee: the third being) by
(Hjorth, 2011) . The concern | ies in how ganmn
identities, subsequently represented t hroug
customization may reflect the information p
encouraging these identities to manifest in

The interactive processes occurring within
expression of sel f (Filiciak, 2003) , as evi
avatars that can be purchased, each possessi
emergence-pbfayiangr odynami c within each gamer
performance of avatars indirectly reflect t
awareness. I n many games, pliary e a g atmurss, plue s
hedonic satisfaction upon acquiring such ac
experiences wi t h fell ow gamer s. Thi s cycl e

3
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potentially emul at ed by ot her pl ayer s, t hu
awareness of i nformati o-maloibnqi nagabialnidt itehse
gaming context.

Anot her i mplication 1s Gender Troubl e Per
particularly regarding the personalization e
designed to project characteristics deemed
aesthetic reflects the emotional expression:
and unrestricted participation of <character:
and culture also includes gender role free
optimistic perspective on the online gamin:
opportunities and new employment prospects w
to address digital i nformation technology i
practical application has emerged in a vildl
children's play area prohibits all forms of
from using devices in this space. The oper at
an enforced model, granting specific | egit]
approach remains | imited to the confines of

Thus, to investigate the possible method t
in psychol ogi cal science, that is Episodic I
the human capacity to evaluate their desire
ability to envision and simulate potential f
Benoit, & Szpunar, 2017). |l ts application ha
domai ns, i ncluding child health, spedah edev
i festyl e changes. The operati onal mechani
components: simulation, prediction, intentio

During the simulation phase, i ndividual s
shopping and gami ng ar e presented wi t h me |
i mplications of their actions. Il n the conte
individuals to mentally project future scene
hedonic behaviours such as i mpulsive online
an individual cont egrgprheat @ Cc epsusracrhyasomgpraomd um
simulate how their future might | ook, consi (
purchase. This ment al exercise helps indiuvi
di scourage unnecessary or i mpul sive actions
thus acts as a preventive mechanism against
more thought ful avakidegl.i berate decision

The prediction stage allows individuals t
individuals could estimate the potenti al o u
negative consequences. I n the case of onlin
how hedonic behaviours, such as frequent g e
i mpact various aspects eéefeitnlgeitro Isiowea sa,l frred na
predictive el ement sharpens the i1individual's
accountabiliimakingt peodesissi on
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Subsequentl vy, intentions and the steps nec
hel ps to clarify the goals and objectives be
component empfdasivaeas bplhrayo e r , where consun
actions-twirtmh alsgng ati omaer mrgit dteirf it bamni ecmor By
i ntentions, i ndividual s create a roadmap t
technology, online shopping, and gaming.

Pl anning is the step where actionabl e stre
goal s. Il n the context of online consumerism
time | imits, or rules to regulate behaviors
prevent hedonic impulses from dictating thei
devel opment of coping mechani sms when faced
to their intentions and avoid unnecessary or

This framework should serve as a |l earning
than mere prohibiti onesnaddl erde sdterviiccteisonan do ng ai
findings by Ernst, Phil i ppe, -;qaenrde rDd tAea dy evmibsxiaa
aspirations for the future significantly mc
outcomes than externally directed desires. ’
accompanying the implementation of digital
digital medi a, online shopping software, an
values while fostering positive outcomes.

Concl usi on

Thi s study highlights t he profound i mpac:
behaviour, particularly within Indonesiads o
integrating Episodic Future Thinking (EFT),
simul ati on, prediction, intenti on, and pl an
i mpul sive purchasing and excessive gaming. '
mitigate these behaviours, f ost enraiknign gmoarneo nrge
consumer s. Furthermor e, EFT presents signifi
seldgul ati on, of fering a framework that not
interactions but also -aéergmngoahseirThebaappuc
the necessity of i ncorporating psychol ogi ca
consequences of unchecked consumerism in the
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Abstract
Kehadiran Artificial Intelligence (Al) atau kecerdasan buatan khususn@&nerative Alturut
mempengaruhi pembuatan konten dengan memungkinkan produksi materi teks, gambar, audio dan
video secara lebih cepat dan modern. Salah satu b&eulkerativeAl yang saat ini marak dihasilkan
adalahdeepfakeDeepfake adalah jenis kecerdasan buatan yang digunakan untuk membuat gambar,
audio, dan video palsu yang meniru rupa tertentu. Keberadaan deepfake tentu saja akan
mempengaruhi proses komunikasi khususnya dalam pembuatan dan penerimaan pesamtenieh
creator. Proses adopsi suatu inovasi teknologi di masyarakat dapat ditelusuri secara mendalam
dengan memahaminya melalui teori difusi inovasi. Penggunaan teori difusi inovasi dapat
memberikan pemahaman tentang bagaimana adopsi dan penyebaran teknologi deepfake di
masyarakat khususnya padantent creatar Penelitian ini menggunakan desain penelitian naratif,
dengan pendekatan kualitatif deskriptif dan metode wawancara serta observasi sebagai teknik
pengumpulan datanya. Hasil penelitian menunjukkan bahwa teknologi Al berbasis deepfake telah
menjadi inovasi yang diadopsi oleontent creatorFaktor manfaat dalam efisiensi, efektivitas dan
inovasi serta banyak tersedianya aplikasi maupun situs web yang mudah untuk digunakan menjadi
faktor pendorongcontent creatormau menggunakan teknologi deepfake dalam membuat konten.
Sebaliknya terdapat potensi yang membe@itent creatorenggan untuk menggunakan deepfake
dengan alasan dibutuhkan perangkat keras dan perangkat lunak yang lebih mumpuni untuk
menghasilkan konten deepfake yang bagus dan natural serta adanya ancaman terhadap keamanan
dan privasi. Penelitian ini juga memberikan pemahaman empiris dan pengembangan teoretis
mengenai fenomena deepfake di Indonesia ditinjau dari sudut pandang komunikasi khususnya
dikalangancontent creatar

Keywords:: Artificial Intelligence DeepfakeDifusi InovasiContent CreatgrMedia Sosial

Introduction

Kemajuan teknologi informasi dan komunikasi yang begitu cepat dan pesat turut
berdampak pada semakin mudahnya penyebaran informasi dan komunikasi. Kemunculan
internet hingga media sosial membuat masyarakat kini bukan hanya berperan pasif sebagai
audiens, tetapi dapat aktif menjadi pembuat inforrf@sitent creator)Arus informasi yang
tadinya berpusat pada media massa, kini juga bersumber dari konten buatan masyarakat
melalui media sosialuser generated contentpemakin beragamnya aplikaglikasi yang
dapat mendukung pembuatan konten serta semakin meningkatnya kemampuan teknis
masyarakat dalam menggunakan teknologi membuat aktifitas pembuatan konten semakin
meningkat. Salah satu perkembangan teknologi yang turut mempengaruhi pembuatan konten
adalahArtificial Intelligence(Al) atau kecerdasan buatan. Al umumnya didefinisikan sebagai
sistem komputer yang mensimulasikan pemikiran dan kemampuan manusia. Beberapa tahun
kebelakang ini, istilah Al sangat populer dibicarakan. Popularitas Al meningkat seiring
banyaknya teknologieknologi yang bermunculan khususnya perangkat lunak dan aplikasi
aplikasi yang dapat mendukung berbagai bidang kehidupan bahkan kegiatarhaehari
termasuk komunikasi dan pertukaran informasi.
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Perkembangan Al beberapa tahun belakangan ini diwarnai oleh munculnya berbagai
aplikasi berbasiSsenerativeAl. Al generatif adalah varian Al yang mengandalkdachine
Learning (pembelajaran mesin) dan algoritnixeep Learning(pembelajaran mendalam)
untuk membuat teks, video, gambar, atau logika pemrograman baru untuk berbagai jenis
aplikasi. Kecerdasan buatan generatif ini telah mengubah domain pembuatan konten dengan
memungkinkan produksi materi teks, gambar, audio dan video secara lebih cepat dan modern.
Salah satu bentuk Al generatif yang saat I
" d e e p baaakat dari gabungan istildldeep learning”yang merupakan bagian dari
Machine Learningyaitu teknologi yang dapat mempelajari data dalam jumlah besar secara
komprehensif dan juga kateake" karena menciptakan media palsu.

Barney (2023) menjelaskan bahwa deepfake adalah jenis Al yang digunakan untuk
membuat gambar, audio, dan video palsu yang meniru rupa tertentu. Istilah ini
menggambarkan kemampuan teknologi pembelajaran mend@esp learning)yang
merupakan salah satu bentuk Al dalam menghasilkan konten palsu. Praktiknya deepfake
biasanya dibuat orangrang dengan mengubah konten sumber yang ada di mana seseorang
ditukar dengan orang lain. Misalnya menggunakan sumber suatu wajah untuk membuat suatu
foto baru (Al generated image creatignkemudian ada juga menggabungkan suatu wajah
dengan wajah orang laifmorphing) dan juga menggunakan sumber suara asli untuk
membuat sebuah percakap@udio cloning) Kesemua contoh tersebut memiliki kesamaan
yaitu dalam menghasilkan suatu konten manipulasi sintetis. Untuk itu seringkali deepfake
seringkali juga diistilahkan sebadgynthetic Medigmedia sintetis) dan termasuk bagian dari
Digital Manipulation (manipulasi digital). Kelebihan deepfake adalah konten palsu yang
dihasilkan dapat dikira asli karena dapat sangat menyerupai asli sehingga sulit dideteksi dan
butuh kejelian untuk mengetahui kepalsuannya.

Keberadaan deepfake tentu saja akan mempengaruhi proses komunikasi khususnya
dalam pembuatan dan penerimaan pesan. Deepfake menjadi alternatif baru dalam pembuatan
pesan yang disebut sebagai konten di media sosial. Dalam penggunaannya di masyarakat,
deepfake secara positif dapat digunakan untuk membuat konten karya seni modern seperti
seni musik, olah desain grafis, video dan juga konten lainnya yang ditujukan sebagai hiburan
semata. Namun sayangnya deepfake semakin marak digunakan untuk tujuan yang negatif.
Bila disalahgunakan, deepfake dapat menjadi malapetaka karena menjadi teknologi yang
dapat menciptakan hoaks. Konten deepfake akan membuat masyarakat menjadi bingung
terhadap kebenaran sebuah informasi, ketersesatan informasi kemudian menjadi skeptis
terhadap berbagai infomasi yang beredar, krisis kepercayaan terhadap teknologi dan lebih
bahayanya juga terhadap privasi dan kejahatan siber.

Teknologi deepfake pertama kali muncul pada bulan November 2017 ketika seorang
pengguna Reddit yang menyebut akun dirinya s
pornografi yang memuat seorang aktris dengan memanfaatkan Al untuk membuat video palsu
yang realistis di ruang tempat para member reddit berbagi video porno (Brooks et al, 2022).
Pada awalnya deepfake lebih marak dibuat dan beredar di wmegge barat, terutama
Amerika Serikat. Beberapa konten deepfake yang menjadi viral seperti Charfeed
deepfake (2018), Jennifer LawreABascemi deepfake (2019), David Beckham Avialaria
deepfake (2019), Mark Zuckerberg deepfake (2019), Moon landing deepfake (2020), dan
lain-lain. Hal ini belum termasuk konten deepfake pornografi, yang mana pada tahun 2022
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terdapat sekitar 3.725 video porno deepfake yang telah dibuat dan tersebar di internet
(Security Hero, 2023). Namun, pada tahun 2023, jumlah ini meningkat 464% menjadi 21.019
(Security Hero, 2023). Menurut studi yang dikutip dari Vida Whitepaper report (2024), video
palsu yang dibuat dengan teknologi deepfake menyebar 900% lebih banyak setiap tahunnya.
Sementara itu lebih dari 100.000 model Al dapat membuat deepfake, namun kurang dari 3%
model Al dapat mendeteksi deepfake.

Dengan kemajuateknologi, semakin mudahnya akses, konten berbasis deepfake ini
telah meluas secara global termasuk di Indonesia. Perhatian masyarakat Indonesia secara luas
mulai mengetahui deepfake dapat ditilik sejak viralnya konten disinformasi seperti video
Presiden Jokowi berbicara dengan bahasa Mandarin di tahun 2023. Berbagai konten bersifat
hiburan dibuat seperti video 7 Presiden Rl menyanyikan sebuah lagu (gambar 1). Namun
contoh bahaya deepfake di Indonesia dapat dilihat seperti video Presiden Jokowi berbicara
dengan bahasa Mandarin menyebabkan misinformasi di masyarakat (gambar 2). Selain itu
kerugian nama baik dan privasi juga ditimbulkan akibat konten deepfake pornografi yang
menimpa beberapa selebriti di Indonesia seperti Nagita Slavina (gambar 3).
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Gambar 1: Tangkapan gambar Video deepfake 7 Presiden Rl menyanyikanlagbuah
(sumber: akun youtube someones_6)

Kawal Pemilu 2024 - Viral Video Deepfake Jokowi Berbahasa Mandarin
SUMBER: @jerukni01528287

Gambar 2: Tangkapan gambar Berita MetroTV yang memberitakan bahwa video presiden fasih mandarin adalah hoaks.
(Sumber: akun youtubmetrotv)
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Selebriti dan Tokoh Publik yang Jadi Korban Video Deepfake
Selain Nagita Slavina

Gambar 3: Tangkapan artikel berita di kompas.com yang memberitakan selebriti dan tokoh publik hang jadi
korban video deepfake selain Nagita Slavina (sumber: kompas.com)

Dalam perkembangannya, teknologi berbasis Al mendorong munculnya jenis konten
baru yang disebut dengan media sint&iknthetic mediayang termasuk bagian daigital
Manipulation (manipulasi digital). Sering kali istilah media sintetik menjadi tumpang tindih
dengan istilah deepfake. Istilah media sintetik digunakan sebagai istilah menyeluruh untuk
mendeskripsikan segala jenis konten baik video, gambar, teks, atau suara yang seluruhnya
atau sebagian dihasilkan oleh komputer. Sementara itu deepfake, suatu bentuk turunan konten
media sintetis yang menggunakan Al (Al) dan berfokus pada manipulasi konten dengan
menciptakan gambaran realistis tentang orang dan peristiwa. Manipulasi digital sendiri pada
dasarnya sudah ada jauh sebelum Al berkembang. Masyarakat telah terbiasa membuat dan
melihat konten dari manipulasi digital. Sejak tahun 1990an, penggunaan aplikasi olah grafis
digital seperti Adobe Photosop, CorelDraw dan lain sebagainya dapat merubah berbagai
bentuk fisik orang dan objek lainnya. Kemampuan ini semakin menjadi keterampilan dasar
yang banyak dikuasai oleh oraogang yang sudah melek digital. Kehadiran deepfake
bahkan membuat aktivitas manipulasi digital secara sederhana tanpa bantuan Al tersebut
menjadi bergeser istilah dengan penyebiitad h e a p fstdak ah@apfakeni seakan untuk
membedakan istilah deepfake yamgmiliki kecanggihan, tingkat kesulitan dan keahlian
yang lebih tinggi.

Deepfake dengan teknologi pembelajaran mendalam mewakili bagian dari teknik
pembelajaran mesin yang juga merupakan bagian dari Al. Dalam pembelajaran mesin, model
menggunakan data pelatihan untuk mengembangkan model untuk tugas tertentu. Semakin
kuat dan lengkap data pelatihan, semakin baik pula model yang dihasilkan. Dalam
pembelajaran mendalam, model dapat secara otomatis menemukan representasi fitur dalam
data yang memungkinkan klasifikasi atau penguraian data (Brooks et al, 2022). Meskipun
teknisnya terdengar kompleks, namun saat ini tersedia berbagai aplikasi yang dapat
digunakan pada telepon seluler, sehingga membuat-orang bahkan dengan pemahaman
dan kemampuan Al yang minim sekalipun dapat membuat konten berbasis deepfake. Hal ini
tentunya akan mempengaruhi proses adopsi teknologi deepfake di masyarakat.

Deepfake jika ditelaah sebagai sebuah inovasi teknologi, maka dapat dikaitkan
denganDiffusion of Innovations Theoryteori difusi inovasi). Menurut Rogers (2003),
teknologi menciptakan satu jenis ketidakpastian dalam pikiran calon pengadopsi (tentang
konsekuensi yang diharapkan), serta mewakili peluang untuk mengurangi ketidakpastian
dalam arti lain (yaitu basis informasi teknologi). Demikian pula, deepfake dianggap
mempunyai implikasi positif dan negatif bagi berbagai pelaku dalam ekosistem informasi
(Whittaker et al., 2021). Teknologi ini bukan hanya perlu dilihat dampak positif atau
negatifnya, namun bagaimana makna yang dirasakan diinterpretasikan secara berbeda dalam
konteks sosial di mana teknologi tersebut diterapkan (Pinch & Bijker, 1984 dalam Whittaker
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et al, 2023) Untuk itu dalam memandang deepfake, diperlukan sebuah cara untuk memahami
bagaimana teknologi tersebut diserap dan menyebar secara bertahap dan bagaimana
konsekuensi terhadap keberadaannya, khususnya di kaleogimt creatar Rogers (2003)

dalam bukudiffusion of innovationsnenguraikan empat elemen utama di dalam teori difusi
inovasi, yaitu: (1) Inovasi, (2), saluran komunikasi, (3) waktu, dan (4) sistem sosial. Keempat
elemen tersebut menjadi fokus utama dalam penelitian ini.

Deepfake dalam konteks sebagai teknik pembuatan dan modifikasi konten otomatis
menjadi mekanisme terbaru yang digunakan untuk mengubah atau membuat konten.
Perkembangan teknologi yang disruptif ini akan berdampak signifikan terhadap komunikasi,
terlebih di erapost truth(pasca kebenaran) ini. Kita hidup di grast truthdi mana fakta
fakta aktual didukung oleh fakfakta alternatif dan fiksi bersama meresapi kehidupan kita
dalam berbagai aspek buram. Kita hidup di era kebanjiran informasi dimana informasi
tersedia secara melimpah. Tapi ironisnya, fakta seringkali dikaburkan. Dengan popularitas
dan kemudahan ketersediaan aplifasikasi ini bagi masyarakat luas telah menimbulkan
kekhawatiran yang serius. Kemampuan teknologi semacam itu menimbulkan banyak
pertanyaan mengenai keberadaannya. Deepfake dan penyalahgunaan konten sintetis
menimbulkan ancaman yang jelas, nyata, dan terus berkembang terhadap publik. Dengan
latar belakang masalah yang telah dikemukakan tersebut, peneliti merasa penting untuk
meneliti bagaimanaleepfakedi Indonesia ditinjau dengan teori difusi inovasi dari sudut
pandang pelakgontent creatar Tujuan dari penelitian ini adalah memberikan pemahaman
empiris dan pengembangan teoretis mengenai fenomena deepfake di Indonesia.

Research Methods

Penelitian ini akan menggunakan desain penelitian ngraifative research)Penelitian
naratif merupakan penelitian dengan pendekatan kualitatif yang berorientasi pada paradigma
konstruktivis dengan meneliti pengalaman orang dari sudut pandang mereka (Barkhuizen &
Consoli, 2021). Dalam penelitian naratif, peneliti menggunakan data yang dikumpulkan
tentang pengalaman informan kunci dan menggabungkannya dengan pemahamannya tentang
peristiwa dalam proses pembuatan makna. Dalam konteks penelitian Al dari sudut pandang
seorang content creator teknik penelitian naratif dapat membantu mengungkap dan
memahami bagaimanaontent creatorberinteraksi dengan Al dan bagaimana mereka
merasakan dampaknya terhadap terhadap kreativitas dan proses kerja mereka dalam konteks
yang lebih personal. Menurut (Denzin & Lincoln, 2011) dalam analisis naratif, data paling
sering dikumpulkan melalui wawancara dan menggunakan analisis narasi sebagai analisis
datanya.

Teknik pengumpulan data berupa wawancara dipilih untuk mendapatkan pemahaman
terhadap pengalaman seoratuntent creatordalam melihat bagaimana teknologi deepfake
diserap dan tersebar. Selain itu teknik observasi dengan mengamaskakumedia sosial
content creatorlainnya juga digunakan sebagai triangulasi teknik. Penelitian ini tidak
bertujuan untuk melakukan generalisasi terhadap populasi (setamient creatordi
Indonesia), namun bertujuan menggali informasi secara mendalam dari sudut pandang
seorang informan kunci. Informan kunci adalah informan yang memiliki informasi secara
menyeluruh tentang permasalahan yang diangkat oleh peneliti. Adapun informan kunci pada
penelitian ini adalah Anjas Maradita. Anjas Maradita adalah seocangent creatar
pendidik Al dan juga merupak&ey opinion leadedalam bidang penerapan Al olebntent
creator di Indonesia yang sering menjadi rujukan bagi ganatent creatotainnya maupun
bagi masyarakat umum mengenai penerapan Al.
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Result and Discussion

Digitalisasi telah menyebabkan produksi konten di media sosial meningkat secara
eksponensial. Hal ini salah satunya didorong oleh semakin beragam dan mudahnya
penggunaan aplikasiplikasi pengolahan audio visual digital. Oleh sebab itu, saat ini
memproduksi konten tidak lagi selalu melibatkan proses fisik, namun juga proses digital.
Seperti yang dikatakan oleh Maradita bahwa hampir sesongent creatorsaat ini sudah
mulai menggunakan teknoletgknologi berbasigenerative Al. Maradita menyebutkan
contohcontoh penerapannya seperti penggura#n textdalam membuasubtitledan juga
auto cutdalam teknik editing. Namun Maradita juga mengatakan pemanfaatan teknologi
generativeAl padacontent creatodi Indonesia secara umum masih terbatas pada aplikasi
aplikasi ringan yang mudah untuk digunakan. Sementara aplikasi yang cenderung sukar dan
membutuhkan kompetensi yang mendalam masih cenderung terbatas.

Saat awal kemunculannya di tahun 2017, deepfake lambat laun mulai menjadi
teknologi yang mulai dipelajari oleh parmontent creatorseperti Maradita. Menurut
Maradita, terdapat kebingungan dalam arah pemanfaatan deepfake tersebut. Sebagian
menganggapnya sebagai teknologi yang berpotensi positif dalam membantu pekerjaan
mereka sebagaontent creatarSebagian lagi menganggap deepfake dapat berpotensi negatif
bila disalahgunakan. Jika dilihat dalam perkembangannya, teknologi berbasis Al ini
mendorong munculnya jenis konten baru yang disebut dengan media s{ayetiketic
media) yang termasuk bagian daigital Manipulation (manipulasi digital). Sering kali
istilah media sintetik menjadi tumpang tindih dengan istilah deepfake. Istilah media sintetik
digunakan sebagai istilah menyeluruh untuk mendeskripsikan segala jenis konten baik video,
gambar, teks, atau suara yang seluruhnya atau sebagian dihasilkan oleh komputer. Sementara
itu deepfake, suatu bentuk turunan konten media sintetis yang menggunakan Al dan berfokus
pada manipulasi konten dengan menciptakan gambaran realistis tentang orang dan peristiwa.

Dari awal kemunculannya hingga sekarang, pemberitaan mengenai deepfake lebih
banyak diwarnai dengan kaskasus penyalahgunaan yang berdampak pada kerugian baik
materil maupun moril. Hal ini membuat istilah deepfake sendiri sedari awal berkonotasi
negatif dan cenderung dihindari, atau digantikan dengan istilah lainnya untuk menjelaskan
tujuan yang positifMisalnya, Responsible Al Institute (Lawson, 2023) menyebut deepfake
sebagaii De e p Sy Sddéngkan Madadita memilih membuat istilah sendiri untuk
menyebut deepfake sebageig o | d e n . Perggupaareistilah Deepfake juga cenderung
dihindari oleh aplikasaplikasi yang sebenarnya menggunakan teknologi Deepfake tersebut.
Misalnya pada aplikasi Viggle Al, tidak ada satupun kata deepfake ditemukan pada situs web
tersebut . Sebali knya, Viggle Al pada situsn
Aswapo, Aremi xo0 yang sebenarnya mer upakan
penggunaan teknologi Al berbasis deepfake. Penghindaran istilah deepfake oleh berbagai
developer menurut Maradita dilakukan untuk menghindari kesan negatif dari teknologi
tersebut. Hal ini senada yang dikatakan oleh Responsible Al Institute pada situs webnya
bahwa maraknya deepfake telah menimbulkan serangkaian tantangan dan pertimbangan
regulasi baru. Regulator harus memanfaatkan situasi untuk memberikan batasan bagi
penggunaan teknologi seiring dengan peningkatannya sambil menegosiasikan kepentingan
perusahaaperusahaan dan pemangku kepentingan lainnya.

Berbagai negara telah membuat sejumlah regulasi dan kebijakan seperti yang
diuraikan pada situs web responsible.ai. Namun sayangnya tidak terdapat rujukan mengenai
regulasi deepfake di Indonesia yang dapat ditemukan. Kementerian Komunikasi dan
Informatika hanya menyampaikan himbauan kepada masyarakat untuk mewaspadai ancaman
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kejahatan siber akibat penggunaan teknologi deepfake di Indonesia (Sari, 2024). Tidak

adanya panduan serta regulasi penggunaan teknologi kecerdasan berbasis deepfake
menyebabkan perkembangan penggunaan teknologi ai berbasis deepfake di Indonesia
menjadi problematis.

El emen EIl emen Difusi

Proses adopsi suatu inovasi teknologi di masyarakat dapat ditelusuri secara mendalam
dengan memahaminya melalui teori difusi inovasi. Teori difusi inovasi, yang dikembangkan
oleh Everett Rogers, menjelaskan bagaimana, mengapa, dan seberapa cepat ide dan teknologi
baru menyebar didalam suatu masyarakat melalui saluran komunikasi tertentu. Penggunaan
teori difusi inovasi dapat memberikan pemahaman tentang bagaimana adopsi dan penyebaran
teknologi deepfake di masyarakat khususnya maxéent creatar Menurut Rogers (2003),
Terdapat empat elemen utama di dalam teori difusi inovasi yangé¢kaéigus sebagai fokus
utama dalam penelitian ini, yaitu: (1) inovasi, (2), saluran komunikasi, (3) waktu, dan (4)
sistem sosial.

Inovasi

Menurut Rogers (2003), inovasi merujuk pada ide, praktik, atau objek yang dianggap
baru oleh individu atau kelompok. Dalam konteks penelitian ini, inovasi yang dimaksud
adalah penggunaan teknologi Al untuk membuat konten berbasis deepfake. Deepfake
menjadi satu bentuk inovasi (baru) dalam teknologi pembuatan konten. Teknologi deepfake
berbasis generatif Al menjadi inovasi yang melampaui teknodbgiologi pembuatan konten
yang selama ini telah digunakan. Dimana sebelum penggunaan Al dalam pembuatan konten,
teknologi yang digunakan dalam pembuatan konten baru sebatas pengolahan audio visual,
grafis dan animasi (non Al). Munculnya Al beserta jenis turunannya termasuk deepfake
menjadi suatu inovasi baru yang dapat digunakan oleh masyarakat di Indonesia khususnya
padacontent creatar Menurut Maradita terdapat peningkatan penggunaan Al alekent
creator khususnya padaGenerative Al dan termasuk penggunaan deepfake. Untuk
memahami atribuétribut tertentu dari suatu inovasi yang dapat mempengaruhi seberapa
cepat dan seberapa luas inovasi tersebut diadopsi oleh individu atau kelompok, kita perlu
memahami karakteristik dari suatu inovasi.

Terdapat lima atribut inovasi menurut Rogers (2003), Yakelative Advantage,
Compatibility, Complexity, Trialability dan Observabilitgebagai sebuah inovasi, teknologi
Deepfake mencerminkan kelima atribut tersebut. Pertama RRataiive AdvantageMenurut
Maradita, pembuatan konten berbasis deepfake dianggap lebih baik daripada inovasi yang ada
saat ini dimana secara positif teknologi deepfake dapat menunjang kreativitas dan efisiensi
konten kreatorMisalnya, teknologi deepfake dapat meningkatkan pengembangan pembuatan
konten dengan memungkinkan pembuat konten mengintegrasikan diri mereka sendiri atau
orang lain ke dalam berbagai skenario, cerita, atau peristiwa. Hal ini dapat memicu kreativitas
dan inovasi dalam penyampaian cerita.

Menurut Maradita, pembuatan konten dengan memanfaatkan Deepfake menjadi lebih
efisien, mengurangi bahkan meniadakan biaya produksi di lapangan seperti biaya produksi
audio visual, set properti, kostum, aktor dan biaya lainnya sehingga akan meningkatkan
produktifitas dan efektifitas darcontent creatar Maradita sendiri telah memanfaatkan
Deepfake untuk membuat konten video yang la unggah di Instagramnya tanpa perlu merekam
dirinya berbicara didepan kamera (Gambar 4). Dengan begitu, Maradita mengatakan tida
perlu selalu bergantung pada peralatan kamera dan set properti setiap kali ia ingin membuat
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konten yang berbicara. Selain Maradita, content creator yang juga memanfaatkan Al berbasis
deepfake adalah akun @ai.ridwaninsight. Pemilik akun bernama Ridwan ini, dari seluruh

konten yang la unggah, terlihat bahwa dalam berbicara, la tidak melakukan perekaman
menggunakan kamera, melainkan hanya memanfaatkan Al berbasis deepfake (gambar 5).
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Gambar 4: Tangkapan layar konten Anjas Maradita yang dibuat dereraggunakadl berbasis Deepfake
& ai.ridwaninsight 0o
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Gambar 5: Tangkapan layar konten @ai.ridwaninsight yang dibuat dereyaggunakan Al berbasis Deepfake

Karakteristik inovasi yang kedua menurut Rogers (2003) adadampatibility, yaitu
tingkat di mana suatu inovasi dianggap konsisten dengan nilai, pengalaman, dan kebutuhan
pengguna yang ada. Semakin kompatibel suatu ide atau inovasi baru dengan nilai, keyakinan,
dan praktik yang ada, semakin besar kemungkinan inovasi tersebut akan memantapkan
dirinya dan diadopsi secara luas. Menurut Maradita, teknologi deepfake memenuhi
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kebutuharkebutuhan content creatar Content creator Indonesia memiliki karakter
cenderung menginginkan pembuatan konten yang modern, artistik, dan mudah. Teknologi
deepfake dianggap kompatibel dengan karaktertstikent creatokita karena menawarkan
kemudahan dalam pembuatan konten dengan hasil yang lebih modern dan artistik.

Karakteristik inovasi yang ketiga menurut Rogers (2003) adat@hplexity yakni
adalah tingkat dimana suatu inovasi dianggap sulit atau mudah digunakan. Semakin mudah
suatu inovasi digunakan, semakin besar kemungkinan inovasi tersebut akan
diimplementasikan. Kompleksitas teknologi deepfake dalam pembuatan konten dapat
dikatakan beragam. Mulai dari tingkat kesulitan yang rendah sampai tinggi. Dalam hal ini
menurut Maradita, pembuatan konten berbasis deepfakecofgbnt creatordi Indonesia
saat ini menggunakan beberapa alternatif.

Pertama adalah penggunaan aplieadikasi ringan berbasis online yang terbilang
mudah dalam penggunaannysisalnya seperti Viggle.Al, Deepfakes Web, DeepFace Lab,
HeyGEn Runway, dan lailain. Kemudahan dalam penggunaan aplikasi ini adalah pengguna
cukup mengunggah materi visual asli serta materi visual pengganti lainnya pada berbagai
situs web tersebut untuk kemudian digabungkan maupun dihasilkan yang baru. Tidak terlalu
banyak pengetahuan dan tahapsimapan yang dibutuhkan untuk membuat konten berbasis
deepfake dengan menggunakan berbagai situs web ini. Namun menurut Maradita, kekurangan
dari berbagai situs web ini ini adalah konten yang dihasilkan masih terlihat kurang atau
bahkan tidak natural sehingga hasilnya tidak memenuhi ekpektasi dan selera penonton.

Kedua, Maradita menekankan bahwa pembuatan konten berbasis deepfake yang
bagus dengan hasil yang lebih halus dan natural membutuhkan cara yang lebih kompleks
yakni membutuhkan pendekataomputer visionyakni kemampuan menafsirkan data visual
secara lebih akurat dengan bantuan perangkat keras komputer dan unit pemrosesan grafis
(GPU) yang mumpuni dan cenderung mahal serta perangkat lunak serta algoritma
pemrograman yang digunakan secara lebih manual. Dengan alasan ini Maradita juga
mengatakan bahwa alasan kompleksitas yang tinggi membuat belum terlalu tamygad
creatoryang benabenar sepenuhnya menggunakan teknologi deepfake.

Karakteristik inovasi yang keempat menurut Rogers (2003) adaialability, yakni
tingkat di mana inovasi dapat dicoba dimana inovasi yang dapat diuji secara sementara lebih
mungkin diadopsi.Dengan tersedianya berbagai aplikasi pembuatan konten berbasis
deepfake, par@ontent creatordapat melakukan berbagai uji coba dalam tingkatan yang
ringan hingga dilakukannya pengembang@ontent creatordengan tingkat wawasan dan
keahlian terhadap Al yang minimpun dapat mencoba membuat konten berbasis deepfake
dengan situs web atau aplikasi ringan yang tersedia di internet. Seperti yang dikatakan
Maradita bahwa penggunaan teknologi deepfake mulai dari penggunaan aplikasi Al yang
ringan seperti Viggle.Al hingga difussion model yang digabungkan dengan computer vision
bisa menjadi pilihan.

Karakteristik inovasi yang kelima menurut Rogers (2003) adalzdervability yakni
tingkat di mana hasil dan keuntungan dari suatu inovasi dapat dilihat oleh orang lain. Dengan
bervariasinya saluran komunikasi di era media sosial saat ini, membuat b=ontekt
creator dapat mempelajari dan melihat konten yang dihasilkan dengan menggunakan
teknologi deepfake. Misalnya Maradita dalam membuat konten edukasi mengenai deepfake
memanfaatkan instagram dalam mengedukakowemya. Dalam interaksinya terhadap
followemya, Maradita juga memberikan tautamtan aplikasi untuKollowemya melalui
kolom komentar. Mudahnya akses dalam mengenal dan mempelajari teknologi deepfake
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melalui media sosial, membuat inovasi teknologi deepfake dalam pembuatan konten juga
menjadi lebih potensial untuk diadopsi oleh semakin baogatent creatar

Saluran Komunikasi

Elemen kedua dalam teori Difusi Inovasi adalah salkosnunikasi. Menurut Rogers
(2003) inti dari proses difusi adalah pertukaran informasi dimana satu individu
mengkomunikasikan ide baru kepada satu atau beberapa orang lainnya. Oleh sebab itu
saluran komunikasi menjadi cara atau media yang digunakan untuk menyebarkan informasi
tentang suatu inovasi kepada kelompok sasaran atau masyarakat luas, misalnya melalui
saluran komunikasi antarpribadi ataupun komunikasi massa baik melalui media massa
maupun melalui media sosial. Saluran komunikasi menjadi penting karena mempengaruhi
seberapa cepat dan seberapa luas inovasi tersebut akan diterima dan diadopsi oleh individu
atau kelompok.

Rogers (2003) juga mengklasifikasikan saluran komunikasi aktif dan pasif. Saluran
komunikasi aktif memberikan informasi kepada individu tentang keberadaan suatu inovasi,
cara kerjanya, di mana inovasi tersebut dapat diperoleh, dan cara mengadopsinya. Informasi
ini berlaku untuk khalayak massa, sehingga media massa dapat menyebarkannya secara
efektif. Sementara itu, saluran komunikasi pasif aluran komunikasi pasif lebih bersifat satu
arah, di mana penerima tidak dapat memberikan umpan balik langsung. Saluran aktif
membawa pesapesan yang disesuaikan dengan kebutuhan khusus seseorang. Dengan
demikian, saluran aktif sering kali merupakan tautan jaringan antarpribadi.

Dalam difusi teknologi deepfake di Indonesia, saluran komunikasi yang paling
banyak digunakan adalah komunikasi massa melalui media sosial. Pada tahun 2024,
Indonesia menduduki peringkat 4 dengan jumlah pengguna media sosial di Indonesia adalah
191 juta pengguna yang mana mencapai lebih dari 60 persen dari 279 juta jumlah penduduk
191 juta pengguna dari jumlah penduduk Indonesia (Miranda, 2024). Kondisi tersebut
membuat media sosial menjadi saluran komunikasi yang paling potensial digunakan dalam
difusi teknologi di masyarakat. Menurut Maradita, kortenten berbasis deepfake saat ini
lebih banyak diunggah di media sosial Instagram dengan alasan karena regulasinya lebih
minim dibanding dengan media sosial seperti TikTok misalnya. Dalam penggunaan media
sosial instagram, Informasi mengenai deepfake dapat dicari secara mudah oleh individu
berkat adanya teknologi algoritma yang mampu memberikan rekomeeklasiendasi
berdasarkan riwayat penelusuran konten. Dengan semakin banyaatgat creatoryang
membuat konten berbasis deepfake maupun membuat konten edukasi mengenai deepfake,
paracontent creatorain juga dengan mudah mengetahui adanya teknologi baru tersebut.
Untuk itu dapat dikatakan bahwa saluran komunikasi aktif dapat mempercepat adopsi
deepfake di kalangarontent creatgrsementara saluran pasif bisa memengaruhi skeptisisme
publik terhadap informasi yang tampak realistis namun tidak benar.

Waktu

Elemen ketiga dalam teori Difusi Inovasi adalah waktu. Rogers (2003) menjelaskan
bahwa waktu di dalam proses difusi mengukur seberapa cepat atau lambatnya waktu yang
dibutuhkan dalam proses keputusan inovasi yang dilalui seseorang dari pengetahuan pertama
saat suatu inovasi diketahui sampai pada tahapan untuk mengadopsi atau tidak mengadopsi.
Dalam menjelaskan waktu proses difusi, Rogers (2003) membuat istilah Periode Keputusan
Inovasi (The innovatiordecision period)yakni lamanya waktu yang dibutuhkan wiat
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melewati proses keputusan inovasi serta Tingkat Ad@atie of Adoptionyakni kecepatan

relatif suatu inovasi diadopsi oleh anggota suatu sistem sosial. Kedua hal ini umumnya diukur
sebagai jumlah individu yang mengadopsi ide baru dalam periode tertentu. Tingkat adopsi
merupakan indikasi numerik dari curamnya kurva adopsi suatu inovasi dimana laju adopsi itu
sendiri bergantung pada berbagai variabel yang dimulai dari individu hingga mencakup
keseluruhan sistem sosial. Maradita mengatakan bahwa bila dilihat secara keseluruhan
content creatodi Indonesia, adaptasi teknologi Al di Indonesia dapat dikatakan cepat. Hal
ini sejalan dengan temuan observasi peneliti bahwa terdapat konten berbasis deepfake yang
telah ada dari tahun 2017 dimana teknologi itu baru muncul. Berdasarkan pengalaman
informan, Maradita mengatakan bahwa adopsi teknologi deepfake oleh dirinya berlangsung
dengan cepat. Tidak lama setelah awal kemunculannya di tahun 2017, Maradita telah
mencoba membuat berbagai konten berbasis deepfake secara sederhana.

Sistem Sosial

Elemen keempat dalam teori Difusi Inovasi adalah sistem sosial. Rogers (2003)
mendefinisikan sistem sosial sebagai sekumpulan unit yang saling terkait yang terlibat dalam
pemecahan masalah bersama untuk mencapai tujuan bersama. Anggota atau unit sistem sosial
dapat berupa individu, kelompok informal, organisasi, dan/atau subsistem. Jika dikaitkan
dengan kondisi saat ini, di esaciety5.0 dimana konsep masyarakat berpusat pada manusia
dan berbasis teknologi, menjadikan penggunaan teknologi seperti internet, media sosial dan
Al turut mempengaruhi sistem sosial di Indonesia. Sistem sosial pada konteks penelitian ini
dapat mengacu pada individu, kelompok ataupun masyarakat pengguna internet, media sosial
dan Al atau yang selanjutnya dapat disebut s

Berbagai penelitian menunjukkan karakter pengguna media sosial dan dapat dikaitkan
sebagai sistem sosial dalam melihat bagaimana inovasi diterapkan dan disebarkan di
masyarakat. Purnama (2022) mengatakan maraknya penggunaan sosial media turut
menambahkan warna baru dalam dinamika interaksi manusia seiring dengan masifnya
penyebaran informasi, kemudahan komunikasi, serta cepatnya perputaran media di sekitar
kita. Diakui Maradita netizen Indonesia mudah dipengaruhi olehdlatang menjadi trend.
Komunikasi melalui penyebaran konten di media sosial mempengaruhi bagaimana masing
masing netizen menjadi up to date terhadaphbhlyang baru. Berdasarkan pengamatan
peneliti serta jawaban dari informan, ada beberapa karakteristik sistem sosial

Indonesia saat yang mempengaruhi proses difusi inovasi Deepfake di Indonesia.
Pertama adalah perdey Opinion Leade(KOL). Menurut Maraditacontent creatordan
netizen Indonesia cenderung mengikuti arah apa yang dibawakejelopinion leader
Seperti dirinya misalnya, Maradita mengakui keberadaan dirinya cukup membawa pengaruh
adopsi Al dan termasuk deepfake di IndoneBerdasarkan observasi hal ini juga terbukti
dengan melihat interaksi Maradita dengan netizen di kolom komentar yang cenderung
menganggapnya sebagai sumber inspirasi.

Faktor berikutnya yang mempengar uhi Si st
Latah sosial dapat dimaknai sebagai kegiatan yang meinirwrang lain atau dalam bahasa
lain ikut menyebarkan dan memposting konten serupa dengan konten orang lain. Beberapa
fenomena yang terjadi di Indonesia seperti latahnya masyarakat Indonesia dalam mengikuti
jejak seseorang bernama Ghozali yang menjadi miliarder berkat bermain NFT tanpa dibekali
pemahaman tentang cara kerja NFT. Karakter latah sosial yang dimilikin@seharakat
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khususnya netizen Indonesia juga dapat mendorong rasa ingin tahu mereka terhadap
teknologi deepfake.

Fenomena lainnya dalam menggambarkan sistem sosial pada masyarakat 5.0 saat ini
adalah fenomena Fe ar of MFGMO). Baptt (ZDA4) mengatakan bahm@MO
terkait dengan perasaan perlunya terlibat dalam media sosial dan meningkatkan keterlibatan
tersebut. Masyarakat Indonesia khususnya pengguna media sosial cenderung memiliki
karakter rasa ingin tahu yang tinggi ditambah kecenderurig&ne a r of Mi ssing
Karakter latah sosial dan FOMO yang ada pada masyarakat 5.0 saat ini menggambarkan
sistem sosial masyarakat indonesia di dunia digital. Seperti yang dikatakan Rogers (2003)
bahwa struktur suatu sistem sosial dapat memfasilitasi atau menghambat penyebaran inovasi
dalam sistem tersebut. Latah sosial dan FOMO yang memiliki kesamaan dalam penggunaan
media sosial secara intensif memfasilitasi terjadinya difusi inovasi pada deepfake.

Kategorisasi Pengadopsi

Menurut Rogers (2003), kategori pengadopsi adalah klasifikasi anggota suatu sistem
sosial berdasarkan tingkat kesiapan dan kecepatan dalam mengadopsi inovasi; yakni
Innovators, Early Adopters, Early Majority, Late Majority, Laggardanovator dapat
diartikan sebagai orang atau pihak yang menjadi pelopor dan sering kali memiliki akses ke
sumber daya yang memungkinkan mereka untuk mencoba teknologi baru lebih awal dari
yang lain.. Maradita mengatakan dirinya dapat dikatakan sebagai innovator karena setiap kali
muncul suatu teknologi baru, dirinya selalu berusaha cepat mengetahui dan
mengkomunikasikan teknologi baru tersebut kepada orangdaiovatorini dapat dikatakan
juga sebagdiey opinion leadedi media sosial.

Sementara itiEarly Adoptersdapat diartikan sebagai orang atau pihak yang berada
pada barisan awal mengadopsi inovasi dan biasanya merupdkemcer dan berperan
penting dalam mengedukasi dan mempengaruhi kelorkeloknpok berikutnya. Menurut
Maradita sebagiarontent creatorkita termasuk dalam kategori ini. Mereka yang tidak
terlalu memiliki akses langsung terhadap sumrthenber penemuan teknologi cenderung
bergantung padénnovator KemudianEarly Majority dapat diartikan sebagai orang/pihak
yang berada sebelum orang kebanyakan dan pengambilan keputusan inovasi mereka relatif
lebih lama dibandingkan dengdnnovator dan Early Adopterskarena perlu berunding
sebelum mengambil keputusakdapun menurut Maradita, sebagian besar netizen Indonesia
adalahEarly Majority. Mereka tidakterlalu berkeinginan untuk selalu menjadi yang terdepan
dalam mengetahui perkembangan teknologi. Namun mereka tetap ingin mengetahuinya dari
para sumber inspirasi merekan.

Selanjutnya_ate Majority dapat diartikan sebagai orang/pihak yang skeptis terhadap
perubahan. Bagi kelompok ini, adaptasi inovasi atauidddaru muncul baik sebagai akibat
dari tekanan lingkungannya atau sebagai kebutuhan ekonomi. Menurut Matadéa,
Majority ini adalah mereka yang tidak memiliki akses terhadap informésmasi karena
cenderung tidak terlalu antusias terhadaphahlyang baru. Sedangkdraggards dapat
diartikan sebagai orang/pihak yang sangat lamban dan konservatif. Menurut Maradita
Laggardsmerupakan merekaereka yang cenderung nyaman dengan teknologi yang ada
sebelumnya dan merasa bahwa perubahan akan menyebabkan ketidaknyamanan.

TY



4"Br awijaya Communication International

Proses Pengambilan Keputusan Inovasi

Menurut Rogers (2003), proses pengambilan keputusan inovasi adalah proses yang
dilalui oleh seorang individu (atau unit pembuat keputusan lainnya) saat beranjak dari
pengetahuan pertama mengenai suatu inovasi hingga pembentukan sikap terhadap inovasi
tersebut, serta keputusan untuk mengadopsi atau menolak, implementasi ide baru, dan
konfirmasi keputusan tersebubda lima tahapan dalam proses pengambilan keputusan
inovasi menurut Rogers (2003), yaktine Knowledge Stage, the Persuasion Stage, the
Decision Stage, the Implementation Stage dan the Confirmation Stage.
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Pertama adalah tahap pengetahy&nowledge)dimana terjadi ketika individu
mengetahui adanya suatu inovasi hingga memahami cara kerjanya. Bagi Maradita, dirinya
mulai menyimak perkembangan teknologi Al semenjak bangku kuliah (2018), sejak saat itu
Maradita sudah melakukan berbagai ujicoba membuat kdwoteen hiburan dengan
mengimplementasikan teknolegiknologi Al sederhana yang ada saat itu. Kesukaannya
terhadap teknologi membuat dirinya ingin terus menambah pengetahuannya terhadap Al
dalam pembuatan konten. Dalam hal pengetahuannya terhadap teknologi deepfake. Pada
awalnya terdapat pergulatan batin mengenai dampak positif dan negatif dari teknologi
deepfake itu sendiri. Hal ini membuat Maradia memiliki pertimbamgatimbangan
bagaimana deepfake ini perlu disikapi, digunakan dan disampaikan kepadeoraragng
sekitarnya.

Kedua adalah tahap persugsersuasion)dimana terjadi ketika individu membentuk
sikap apakah akan mendukung atau tidak mendukun terhadap inovasi tersebut. Maradita
mengatakan meskipun deepfake memiliki ancaman negatif yang serius, dirinya meyakini
bahwa teknologi ini apabila digunakan secara bijak, maka suatu saat akan semakin bermanfat
dan digunakan secara masif dan global. Keyakinan ini menjadi bentuk persuasi terhadap
dirinya sendiri untuk konsisten dalam menekuni teknologi Al ini. Ketiga adalah tahap
keputusan(decision) dimana terjadi ketika individu memutuskan pilihan untuk mengadopsi
atau menolak inovasi. Pada tahap ini Maradita memutuskan bahwa perkembangan teknologi
Al termasuk deepfake perlu diadopsi.

Tahap implementagimplementation}erjadi ketika individu menggunakan inovasi
tersebut. Pada tahapan ini Maradita membuat berbagai contoh penggunaan deepfake dalam
membuat konten dan juga membuat konten edukasi mengenai deepfake untuk follower dan
netizen secara luas. Sedangkan tahap konfirrf@sifirmation) terjadi ketika seorang
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individu mencari penguatan atas keputusan inovasi yang telah dibuat dan memungkinkan
untuk membalikkan keputusan yang sebelumnya telah dibuat. Maradita mengatakan komentar
netizen menjadi aspek penguat dalam tahap konfirmasi ini. Komentar positif dari netizen
berupa ekspresi antusias dan permintaan untuk mendapatkan informasi mengenai Al dan
termasuk deepfake membuat dirinya merasa yakin dan konsisten dalam keputusannya untuk
mengadopsi teknologi ini.

Pengembangan Teoretis Berdasarkan Empiris

Teori Difusi Inovasi yang dikemukakan oleh Everett Rogers berfokus pada bagaimana
inovasi diperkenalkan dan disebarluaskan di dalam masyarakat, serta bagaimana individu dan
kelompok mengadopsi inovasi tersebut. Meskipun teori ini terutama menyoroti bagaimana
inovasi menyebar dan diadopsi, teori ini juga perlu digunakan untuk bukan saja memahami
dampak positif tetapi juga dampak negatif yang mungkin muncul dari adopsi inovasi. Teori
Difusi Inovasi Rogers dapat dikembangkan khususnya dalam konteks teknologi Al seperti
deepfake padeontent creatomelalui sebuah kerangka kerja. Kerangka kerja ini didasarkan
model difusi inovasi menurut Rogers (2003) serta menyesuaikan dengan konteks teknologi
Al berbasis deepfake di kalangaontent creatar Kerangka kerja ini bukan hanya dapat
membantu untuk memahami bagaimana inovasi menyebar dan diadopsi, tetapi juga
mengidentifikasi manfaat yang dapat diperoleh serta menangani dampak negatif yang
mungkin timbul selama proses adopsi.

Dalam mengembangkan model teori difusi inovasi yang khusus untuk teknologi

C

deepfake, kita dapat menambahkan dimend ar r i er andi déddlanctahlap t at or

APer sudidBiaomd er an therupakanidimeénsi arttue meninjau fakfaktor

internal maupun eksternal dari individtontent creatoryang dapat mempercepat atau
menghambat adopsi. Pertama adalah faktor yang berasal dari internal diri individu-masing
masing content creator.Yakni bagaimana karakter individu yang berkaitan dengan motif
dalam meggunakan teknologi Al berbasis deepfake. Hal ini dapat mempengaruhi apakah
teknologi tersebut akan diadopsi atau tidak @ehtent creatoidan apakah penggunaannya
lebih bersifat positif atau negatif. Kemudian faktor aksesibilitas yang berkaitan dengan
keberagaman aplikasi. Sedikit atau banyaknya aplikasi berbasis deepfake yang dapat
digunakan serta gratis atau berbayar menjadi faktor yang juga menentukan apakal
creator akan mengadopsi teknologi tersebut atau tidak. Faktor kedua adalah faktoratkste
yang berasal dari luar dicontent creatarMisalnya adanya pengaruh dari lingkungan sosial,
media dan aspek etika serta regulasi. Dimensi Penghambat dan Pendorong dalam tahapan
persuasi akan secara lebih kontekstual mempengaruhi keputasgent creatordalam

proses adopsi teknologi Al berbasis deepfake.
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Kerangka kerja difusi inovasi teknologi deepfake peatstent creatoberdasarkan model difusi inovasi Everett Rogers
(temuan penelitian, 2024)

Conclusion

Penelitian naratif membantu memahami pengalaman subjektif dan makna yang
diberikan olehcontent creatordalam adopsi teknologi berbasis deepfake di Indonesia.
Content creatodi Indonesia sudah menggunakan teknologi deepfake dalam membuat konten
dikarenakan dilihat memiliki manfaat dalam efisiensi, efektivitas dan inovasi. Banyak
tersedianya aplikasi maupun situs web yang mudah untuk digunakan menjadi faktor
pendorongcontent creatormau menggunakan teknologi deepfake dalam membuat konten.
Sebaliknya terdapat potensi yang membcaitent creatorenggan untuk menggunakan
deepfake dengan alasan dibutuhkan perangkat keras dan perangkat lunak yang lebih
mumpuni untuk menghasilkan konten deepfake yang bagus dan natural serta adanya ancaman
terhadap keamanan dan privasi. Karaktentent creatordan netizen di indonesia yang
cenderung antusias dalam mengikuti perkembangan teknologi, ditambah adanya karakter
FOMO dan latah sosial membuat teknologi deepfake dapat tersebar dengan cepat. Ancaman
konten negatif berbasis deepfake tidak berasal alamiah dari teknologi Al itu sendiri,
melainkan berasal dari motif pengguna teknologinya. Selain itu terdapat faktor
kecenderungan alami orang untuk mempercayai apa yang mereka lihat. Sehingga deepfake
dengan tingkat tidak terlalu canggih pun dapat berpotensi efektif dalam menyebarkan
misinformasi/disinformasi. Untuk itu saran dalam penelitian ini adalah pentingnya literasi
digital khususnya dengan muatan Al berbasis deepfake untuk dapat menjadi sebuah
pemahaman dan kemampuan dalam menggunakan Al termasuk deepfake secara.bijaksan
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Abstrak
Di tengah pesatnya globalisasiperusahaan multinasional memiliki peranan penting dalam
menghubungkan pasar, budaya, dan komunitas di seluruh dunia. Untuk menghadapi tantangan
tersebut serta memperluas jangkauan pasar internasionalnya, PT Maersk dengan efektif
memanfaatkan komunikasi pemasaran digital. Penerapan strategi pemasaran digital yang terintegrasi
memungkinkan perusahaan untuk menjangkau dan berinteraksi dengan pelanggan dari berbagai latar
belakang dan wilayah, meningkatkan efisiensi operasional, serta mempererat hubungan dengan pasa
globalPenel i ti an i ni bertuj uan pammasatak digitaé paglaa RTa | i s
Maerslo . Dalam penelitian ieleriapa elnik e@éngambilan rdatan yRiguu n &
obesevasi dan dokumentasi, serta menggunakan teknik analisis data Miles and Hulbtasilan.
penelitian ini menunjukarbahwa PT Maersk telah berhasil memanfaatkan strategi komunikasi
pemasaran digital untuk memperkuat posisinya di pasar global yang kompetitif. Strategi ini dilakukan
dalam tiga tahap yaitu perencanaan, pelaksanaan, dan evaluasi.

Kata Kunci: Digital marketingi; komunikasi; strategi

Abstract
In the midst of rapid globalization, multinational corporations play an important role in connecting
markets, cultures, and communities around the world. To meet these challenges and expand its
international market reach, PT Maersk effectively utilizes digital marketing communications. The
implementation of an integrated digital marketing strategy allows the company to reach and interact
with customers from different backgrounds and regions, improve operational efficiency, and
strengthen relationships with the gl obal mar k
at PT Maersko. I n this study, researchers use
and documentation. The results of this study indicate that PT Maersk has successfully utilized digital
marketing communication strategies to strengthen its position in a competitive global market. This
strategy is carried out in three stages, namely planning, implementation, and evaluation.

Keywords) Digital marketing;communication; strategy

Introduction
The development of information technology has changed the way marketing is done

today. Marketingcommunication methods that used to be traditional and conventional have
now shifted to the digital world. Marketing that utilizes advanced digital technology is
often referred to as Digital Marketing. Digital marketing encompasses more interactive and
integrated marketing strategies, which facilitate the relationship between producers,
intermedaries, and potential consumefBramusinta, 2022)With the internet, the way
people communicate has changed, and with the development of online media, it has
become easier for people to buy goods or services. Online media users can now easily view
and select various productsservices offered by compani@¥ijaya & Dewi, 2023)

The implementation of digital competencies is expected to have a significant
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impact, with the potential to generate positive results that can increase ulkeofahe
company's investmer{Hutabarat, 2022)The implementation of digital competencies in
companies will not only accelerate operational efficiency, but also open up opportunities
for innovation and product development that are more relevant to market needs. By
leveraging digital technology, companies can improve service quality, optimize business
processes, and personalize the customer experience, ultimately contributing to increased
customer satisfaction and loyalty. In addition, the ability to analyze data in depth enables
companies to make more informed and strategic decisions, identify new opportunities, and
minimize risks. All of this has the potential to generate more positive results, which in turn
will increase the value of investments and provide a competitive advantage in an
increasingly dynamic global market.

With significant changes in consumer behavior that are increasingly dependent on
technology, industries need to make the most of this opportunity. One of them is by
implementing an effective digital marketing communication strategy, in order to attract
customers' attention through online platforms and utilize iagisttechnological
advancementéTeguh & Ciawati, 2020)Today's consumer behavior increasingly relies on
technology, opening up opportunities for industries to make the most of digitikting
strategies. Consumers are now using digital platforms more frequently to search for
information and shop, so companies need to adjust their approach by utilizing the latest
technology. One way to do so is by implementing effective digital marketing
communications. This involves using various online platforms, such as social media, email,
and websites, to attract customer attention and increase engagement. By utilizing
technological advancements, companies can be more efficient and personalized in
delivering marketing messages, which in turn can improve customer relationships and
competitiveness in the market.

In the era of rapid globalization, multinational corporations play an important role
in connecting markets, cultures, and communities around the world. PT Maersk is one of
the multinational multinational companies engaged in container shipping, PT Maersk
experiences diversity both among employees and customers, given the international nature
of their market. To face this challenge and strengthen and reinforce its international market
reach, PT Maersk effectively utilizes digital marketing communications. The use of an
integrated digital marketing strategy allows the company to reach and interact with
customers from different backgrounds and regions, improve operational efficiency and
build better relationships with the global market.

Method
This research is a qualitative research used to understand the phenomenonh of wha

is experienced by the subjgdfoleong, 2016) The reason researchers use this method is
because researchers want to solve the problem under study by describing the object/subject
of research(Pahleviannur et al., 2022pata collection techniques were carried out by
observation and documentation. The observation technique is especially important to
understand the reality of theekl more deeply and objectivel$ugiyono, 2019)

Observation was conducted by observing the interaction between the company and
the audience through the website and social media, in order to monitor visitor behavior and
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responses to published content, as well as social media activity and PT Maersk's website.
Documentation collects materials related to digital marketing, including produced content,
both techniques provide a comprehensive picture of the effectiveness and impact of PT
Maersk's digital marketing strategy in the global market.

In this study, the Miles and Huberman model data analysis technique was used.
Qualitative data analysis activities ar@ried out interactively and take place continuously
without stopping until completion so that data saturation occurs. Activities in data analysis
are data reduction, data display, and conclusion drawing/verification. The data validation
technique used is methadaingulation for this researd®ugiyono, 2019)

Results and Discussion
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This research reveals that PT Maersk has effectively utilized its website as a key tool
in digital marketing communications, allowing the company to connect with customers more
directly and efficiently. By implementing an integrated digital marketing strategy, PT Maersk
has not only been able to expand its reach, but also increase interaction with customers who
have diverse cultural and geographical backgrounds. This approach allows the company to
remain relevant in a highly competitive market, while optimizing operational efficiency
through the use of innovative digital technologies and platforms.

In the context of digital marketing communications, PT Maersk utilizes content that is
highly relevant to its audience, and actively uses social media as a key channel to build
engagement and create constructive discussions with customers. The company's market
segmentation strategy allows the messages to be more specific and personalized, according to
the needs and preferences of each market segment. This not only enhances the customer
experience, but also builds stronger brand loyalty. In addition, PT Maersk utilizes data
analytics to measure the performance of its various digital marketing campaigns, so that the
company can proactively adjust their strategies based on insights gained, and ensure that
marketing efforts are always in line with dynamic global market developments. With this
datadriven approach, PT Maersk excels in creating added value for customers while
strengthening its position in the international market.

Cangara mentioned that there are several stages of communication strategy including
Research, Planning, Implemehon, Evaluation and Reportingangara, 2014)However,
this research found 3 stages that are in accordance with the ongoing strategy at PT Maersk,
namely planning, implementation, and evaluation. In the planning stage, the company starts
by analyzing the target audience and the global market in depth to ensure the decisions taken
are in accordance with a solid understanding of customer needs and wants. This process
involves segmenting customers based on important factors such as their demographics,
location, and behavior, so that PT Maersk can deliver more personalized and relevant
messages. Based on these insights, the company then designs content that matches the
interests and problems faced by customers, such as articles, infographics, or videos that are
informative and easy to understand.

After that, the content that has been created is channeled through the most effective
digital channels for each customer segment. PT Maersk utilizes social media to reach a wider
audience, while email marketing is used to send more targeted messages to existing or
potential customers who have a greater interest in the company's products and services. With
these various channels, PT Maersk can reach audiences at various points, both more general
and more specific, according to the preferences of each customer group.

Then, at the implementation stage, PT Maersk ensures that their website functions
optimally as an information center that is easily accessible to customers. The website not only
provides product and service information, but also becomes the main source for customers to
get the latest updates, articles, and relevant guides. In addition, PT Maersk launched a social
media campaign designed to increase audience engagement. These campaigns are not only to
introduce new products and services, but also to build closer relationships with customers
through direct interaction. Interesting and informative content was consistently distributed
through social media platforms such as Instagram to keep customers informed and engaged in
relevant conversations.
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In addition, PT Maersk pays close attention to active customer participation by
providing a AContact UsO0O service on their w
contact the company for questions, feedback, or further support. In this way, PT Maersk
ensures that customers feel heard and get prompt responses, while strengthening their
relationships with existing and potential customers. Through a combination of effective social
media campaigns and responsive customer service, PT Maersk is able to maintain customer
trust and loyalty, while continuously improving the customer experience.

The evaluation stage plays a very important role in measuring the effectiveness of the
strategies that PT Maersk has implemented. At this stage, the company uses various analytics
tools to track and analyze relevant performance metrics, such as the number of website
visitors, visit duration, and interaction levels on social media. These analytics tools allow PT
Maersk to get a clear picture of how the audience interacts with the content presented, as well
as the extent to which their digital marketing campaigns successfully reach the set goals.

In addition to performance metrics, PT Maersk also actively collects feedback from
customers through surveys, comments and direct interactions on various platforms. This
feedback is valuable as it gives direct insight into how customers perceive the content and
services the company provides. By understanding customer perceptions, PT Maersk can
assess whether the messages delivered are in line with audience expectations, as well as
knowing which areas need improvement.

Based on the analysis results from the metrics and customer feedback, PT Maersk
makes the necessary strategic adjustments to improve the effectiveness of their marketing
communications. For example, if there is a decrease in interaction rates or negative feedback
regarding certain content, the company can immediately change its approach or improve
ineffective materials. This evaluation process allows PT Maersk to remain responsive to
changing market needs and evolving digital trends. By making continuous improvements, PT
Maersk managed to optimize its digital marketing strategy, which not only helped attract new
customers, but also strengthened the company's positive image in the international market.
Ultimately, this structured and datiiven evaluation helps PT Maersk to stay at the forefront
of a competitive global industry.

Conclusion
This research shows that PT Maersk has successfully utilized digital marketing

communication strategies to strengthen its position in the competitive global market. Through
three main stages of planning, execution, and evaluationin the execution stage, PT Maersk
started by deeply analyzing the target audience and the global market. With careful customer
segmentation based on demographics, location, and behavior, the company was able to
design content that suited the needs and preferences of the audience. This process allowed PT
Maersk to deliver more personalized and relevant messages, which would enhance customer
engagement and experience.

At the execution stage, PT Maersk ensures the website functions optimally as an
information hub for customers and actively runs social media campaigns to increase
interaction. In addition, PT Maersk maintains customer engagement through various digital
channels and provides a 0 Gwag tommunicalibe,avhiche at ur
helps strengthen customer relationships and build loyalty.
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The evaluation stage is crucial to measure the effectiveness of the strategies
implemented. PT Maersk uses analytics tools to monitor performance metrics such as
interactions on social media and website visitors. In addition, customer feedback is collected
to assess the perception of the content and services provided. Based on the results of these
evaluations, PT Maersk can make the necessary adjustments to improve the effectiveness of
digital marketing communications and continuously adapt to market changes. By following
this structured process, PT Maersk is able to optimize its digital marketing strategy, attract
new customers, and strengthen the company's image in the global market.
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Abstract
The film Ipar Adalah Maut is a drama film produced by MD Entertainment with producer Hanung

Bramantyo. This Indonesidanguage film managed to become the film with the most cinema
viewers with 4,743,510 viewers, replacing the film Kereta Berdarah which aired in the same year
with an audience of 1,000,0027 viewers. Using a qualitative research method with a descriptive
approach, this study aims to determine the marketing communication strategy of the film Ipar
adalah maut through social media. The results of the study show that MD Pictures utilizes several
social media such as YouTube, Instagram, Tiktok, and Twitter in promoting the film Ipar adalah
Maut. Social media is used to provide accurate information about the film's screening schedule,
cinemas that are showing the film, and how to get cinema tickets online. Creating interesting
social media content such as countdowns, holding quizzes with prizes, collaborating with external
parties in the form of discount promos, testimonials from representatives of the mass media, public
figures, and viewers who have watched the film Ipar nadalah Maut, and building interaction on
social media by creating funny pictures/memes through the @iparadalahmautmovie account.

Keywords:Social Media, Film Marketing Communications, Digital Marketing Communications
Strategy

Introduction

Film is an audio and visual work that can generally be enjoyed using electronic media.
Films that are shown publicly in public places such as fields or cinemas are usually called
widescreen films(Jiang et al., 2022)Films are present along with the development of
photography technology, where films are made from a series of images that are taken and
then the images on the film roll are played and projected onto the screen using a projector to
produce moving imagg$zzulhaq & Simanjuntak, 2022At the beginning of its appearance,
films had a short duration with black and white images and no sound, so they were called
silent films. Along with the development of technology, tools for recording sound were
developed and used in making films to produce audio and visual Wouks2021)
Technology continues to develop, including for making films. The recording tools have also
transformed from analog to digital, the editing process of film recordings can be done using a
computer until they are finally ready to be distributed and become a complete film.

The presence of the film industry gave rise to the cinema business, which is a place to
watch a film on the big scregfarc, 2021)Film production houses also compete to make
films that are popular with the public, the goal is to gain profit from the results of showing
films in cinemas(DominguezAzcue et al., 2021)The film industry in Indonesia must be
ready to compete with films from abroad, but it does not dampen the enthusiasm of
filmmakers to make films in Indonesian. The film industry in Indonesia continues to grow
over time, production houses have emerged and made films to be shown in cinemas to gain
profit from ticket saleg¢Juska, 2021)
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The film Ipar Adalah Maut, which was released on June 13, 2024, managed to earn
Rpl172,208,240,000 and the number of viewers reached 4,3Q&ap&. This film managed

to enter the top 10 highegtossing Indonesian films of all time by ranking 10th.
Table 1. List of TogRanking Films in Viewership Acquisition 2024

Movie Title Production Number of Viewers
Agak Laen Imajinari Pictures 9.125.188
Vina : Sebelum 7 Hari Dee Company 5.815.492
Ipar Adalah Maut MD Pictures 4.775.315
Kang Mak Form Pee Mak Falcon Pictures 4.580.209
Badarawuhi di Desa Pena MD Pictures 4.015.120

Sourced: Data Processed, 2024
The success of the film Ipadalah Maut attracted the author's attention to further
research the marketing communication strategy through social media carried out by MD
Pictures as the production house and the party distributing this film.

Research Methods

This research on the marketing communication strategy of the film Ipar adalah Maut
through social media uses a qualitative approach method with a descriptive agptibesh
& Huberman, 1994) Qualitative descriptive focuses on a particular unit of various
phenomengVishnevsky & Beanlands, 2004Thus, it allows a study to be carried out in
depth and the depth of data that is considered in a study. This study examines the marketing
communication process of the film carried out by MD Pictures in promoting the film Ipar
adalah Maut through social media. The data collection technique used in this study is by
collecting documentation related to the marketing communication activities of the film Ipar
adalah Maut through social media.

Result and Discussion

Referring to the trailer uploaded via the official MD Pictures YouTube channel, Ipar
Adalah Maut tells the story of Aris and Nisa's household. Initially, their marriage was quite
harmonious and there were pmblems. However, the rift in the household began to occur
when Nisa's younger sister, Rani, lived in Nisa and Aris' house. Rani lived in their house
because her mother was worried about letting Rani live alone without her family. She asked
Nisa to let Rani live with them. While living in Nisa's house, Rani often wore sexy clothes.
This made Aris start to be interested in Rani and Rani was happy when approached by her
sister's husband. Until finally, they had an affair and betrayed Nisa. Since then, Aris's attitude
began to change, making Nisa suspicious of her husband. Finally, Nisa checked the contents
of her husband's cellphone and the affair between Aris and Rani was revealed.

The film Ipar Adalah Maut is an Indonesian drama film taken from a true story. This
film is adapted from a viral story on Tik Tok experienced by content creator @Elizasifaa.
The film, directed by Hanung Bramantyo, tells the story of a broken household relationship
because of a third person, even the third person is the closest person to him, namely his wife's
younger sibling. The success of the film Ipar adalah Maut cannot be separated from the trend
of romance films that are currently popular with the Indonesian people. Of the 10 highest
grossing films in 2024, 4 of them are films with the romance genre. While the rest are films
with the comedy, thriller, and horror genres.

Ipar adalah maut is a film that tells the story of the love between female student Nisa
(Michelle Ziudith) and a young lecturer on her campus, Aris (Deva Mahenra). Their love

oM



4"Br awijaya Communication International

story is like a cliche romance full of happy stories: the two main characters get married and
have a beautiful and kind child, Raya (Alesha Fadillah Kurniawan). However, the main point
of this film comes when Nisa's mother decides to entrust Nisa's sister, Rani (Davina
Karamoy), to live with Nisa and Aris. Since the beginning of the film, Aris has been
considered a kinthearted husband who turns out to have the heart to have an affair with Rani
behind Nisa's back. This film is adapted from a true story of an affair which was popularized
by content creator Eliza Sifaa on TikTok and Instagram.

The film Ipar adalah Maut was originally scheduled to be released in theaters on May
16, 2024, but was canceled due to the unfinished filming process, so MD Pictures took steps
to postpone the screening of the film. MD Pictures’ move to postpone the premiere of the film
to June 13, 2024, has succeeded in attracting the interest of film audiences, because the story
went viral on the TikTok content creator account @Elizasifaa. The success of the film KKN
in Desa Penari is also inseparable from the trend of romantic films based on true stories that
are currently popular with the Indonesian people. Of the 10 higinessing films in 2024, 3
of them are films with the Romance genre. While the rest are films with the comedy, urban

legend, and horror genres.
Table 2. Top 10 Indonesian Films in 2024

Movie Title Number of Viewers

Agak Laen 9.125.188
Vina : Sebelum 7 Hari 5.815.492
Ipar Adalah Maut 4.099.576
Badarawuhi di Desa Penari 4.015.120
Siksa Kubur 4.000.826
Pemandi Jenazah 1.645.513
Ancika : Dia Yang Bersamaku 1995 1.318.272
The Architecture of Love 1.003.999
Kereta Berdarah 1.000.027
Trinil : Kembalikan Tubuhku 833.124

Sourcegoodstats.id
MD Pictures uploaded the trailer/excerpt of the film Ipar adalah Maut in the form of a
sketch video uploaded on social media TikTok on March 25, 2024 with the aim of creating
curiosity in the community. It was recorded that 71,6K with 316 comments and 3,781 add to
favorites of the Indonesian people liked the official trailer of the film Ipar adalah Maut
uploaded on the MD Pictures TikTok account.
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Figure 1. Official Final Trailer of the Film Ipar Adalah Maut on the Tiktok Account Ri&rues
Source: MD Entertaiment, 2024

Social media such as Instagram is also utilized by MD Pictures to promote the film
Ipar adalah Maut. Through the @iparadalahmautmovie account, those who are curious about
this film can get information about the film's screening schedule, which cinemas are showing
the film, film trailers/excerpts, to interesting content related to the film Ipar adalah Maut both
in the form of photos and videos. The Instagram account @iparadalahmaumovie is recorded
as being followed by 38.1 thousand Instagram users with 483 posts.

iparadalahmaut... YV

483 38,1RB 19

postingan pengikut mengikuti

Ipar Adalah Maut

Ipar adalah Maut, kisah nyata yang dipopulerkan
@elizasifaa. Disutradarai @hanungbramantyo.
2 tixidmobile.page.link/v24r

@w Diikuti oleh ev_noviajaya, iamfandri, dan 2 lainnya

Figure 2. Account Instagram Ipar Adalah Maut @iparadalahmautmovie
Source: Instagram.com/iparadalahmautmovie, 2024
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In addition to being shown on Instagram and TikTok, the Official trailer for the film
Ipar adalah Maut was also shown on the MD Entertainment YouTube account with 17
thousand likes from the public and 1.1 thousand enthusiastic comments from the public who
wanted to watch the film with the number of followers of the MD Pictures account being 826

thousand.
Ipar Adalah Maut - Official Trailer
3 jt x ditonton 6 bln lalu #iparadalahmaut ...selengkapnya
@ MD Pictures 826 b
5 17rb ca ~> Bagikan 1 Download
Komentar 1,1 rb
Figure 3. Account Youtube MD Pictures which features

Source: Youtube.com/MD Entertaime24

In the movie clip/trailer uploaded to the Instagram account @iparadalahmautmovie
account, ireceived 65.4 thousand likes, 1,623 comments, and 8,721 reshares from Instagram
users. The trailer that was uploaded aims to provide an overview to the public who use social
media about the film Ipar adalah Maut which will be shown in theaters, besides that the
trailer is also distributed to provide a sense of curiosity to someone so that they are interested

in watching the film.

”Q\ iparadalahmautmovie dan 3 lainnya
g J3 iparadalahmautmovie - Audio asli

I'm Rani. Nissa's sister.

O e6s5,ab () 1.623 Y 8.721

@ P Disukai oleh ayyunazzuyyin dan lainnya
iparadalahmautmovie Pengkhianatan terbesar
sepanjang masa, mampukah kata maaf...
selengkapnya

Figure 4. Official Trailer Ipar Adalah Maut on Instagram Account
Sourceilnstagram/iparadalahmautmovie,2024

®0



Digital Mar keting Communi catAdoan asht rMaatuetgdy ifsorUsHinlgmsSo:cdlaparMe

Melalui akun media sosial, selain memberikan cuplikan film Ipar Adalah Maut, MD
Pictures memberikan informasi mengenai bioskop mana saja yang sedang melakukan

penayangan film Ipar Adalah Maut.

MD PICTURES pResenTs TAYANG DI BIOSKOP-BIOSKOP
a TRUE STORY by ELIZASIFAA v BERIKUT INI

GARUT
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Figure 5. Film Screening Locations Ipar Adalah Maut
Source: Instagram/iparadalahmautmovie,2024

In this upload, a complete list of cinemas from the Cineplex 21 Group, CGV, Cinépolis,
Dakota Cinema, Flix Cinema, Kota Cinema, Movimax, New Star Cineplex, and Platinum
Cineplexnetworks located throughout Indonesia is provided. The information uploaded right
on the day of the film's premiere received 806 likes, 32 comments and 31 reshares.
Information regarding purchasing tickets for the film Ipar Adalah Maut is also published via
social media to make it easier for the public who are interested in getting cinema tickets
online so they no longer need to queue to buy tickets directly at the cinema.

It was explained that tickets for the film Ipar adalah Maut which will be showluone
13, 2024 can be purchased several days in advance online via smartphone applications such
as MTix, Tix ID, CGV, and Cinépolis. Getting 1,066 likes and 108 comments. This
information makes it easier for the public who are interested in watching this film to buy
tickets before the premiere and secure cinema seats as desired. In addition to uploading
countdown content and some promotional content from the film is death on a number of
social media such as TikTok and Instagram, MD Pictures also distributed prizes/giveaway
tickets for the gala premiere of the film KKN in Penari Village via social media, including on
the Instagram account @iparadalatmautmovie as one form of film promotion activity.
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Figure 6. Film Premiere Gala Ticket Giveaway Activity Ipar Adalah Mau
Source: Instagram/iparadalahmautmovie,2024

This giveaway is one of the marketing tricks that are often used for promotion. Because
to get this prize, Instagram users must upload a photo of themselves next to the Ipar Adalah
Maut movie poster in the cinema on their personal Instagram account. So indirectly, the
giveaway participants have helped to promote the Ipar Adalah Maut movie on social media.
The giveaway upload with the prize of the Ipar Adalah Maut movie gala premiere ticket
received 4,067 likes and 1,771 comments.Another form of promotion carried out by MD
Pictures in promoting the film Ipar Adalah Maut is by collaborating with external parties.
One of them is by providing discounts on XXI cinema tickets for BRI Bank customers who
use the BRI Mobile Banking (BRIMO) smartphone application.

SUMN . ZE (KBRI

IPAR 7~ MAUT

Promo
Spesial

QRIS BRImo

Berlaku untuk 25 outlet terpilih

bbri.id/xxiiparmaut

6: oo (O Sabrina 0812 1214 017 | www.bricoid
] 1500017

Figure 7. Discount Promo For Purchasing Cinema Tickets

Source: Instagram/iparadalahmautmovie, 2024
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In this upload, it is explained that BRI Mobile users can get 1 free ticket for every 1
purchase of the Adalah Ipar Film ticket by using QRIS payments on the BRIMO application,
this promo is specifically for the XXI cinema network and is valid froril&@5June 2024.
Collaboration with external parties such as Bioskop XXI and Bank BRI is an effort by MD
Pictures so that the Ipar Adalah Maut film gets many viewers, with BRI Mobile smartphone
application users as the target market. XXI and BRI also published related to this promotion,
so that more people can be reached thanks to collaboration with external parties.

Bank BRI also published a promotion on their official website regarding a cinema
ticket discount for the film KKN in Desa Penari. In addition to helping MD Pictures promote
the film, the publication on the BCA website also explains the terms and conditions of the
promo. This collaboration is not only beneficial for the film Ipar Adalah Maut but also for
XXI because this promo only applies to purchases of XXI cinema tickets, and Bank BRI also
benefits from ticket purchase transactions made through the BRI Mobile smartphone
application.

In addition to collaborating with external parties such as XXl and BRI, MD Pictures
also held a gala premiere of the film KKN in Desa Penari which was held on July 10, 2024 at
XXI Epicentrum South Jakarta, 3 days before the premiere for the public. At this gala
premiere event, several parties were present, both from internal film parties such as
producers, directors, and actors who took part in making the film, as well as external parties
who received invitations from MD Pictures such as the mass media and public figures. The
presence of external parties at the gala premiere of the film Ipar Adalah Maut was not only to
maintain good relations, but also to get testimonials after watching the film as promotional
material. There were several contents uploaded to social media that showed testimonials from
the mass media and public figures.

Deva Mahenra (actor), Davina Karamoy (actress). Michelle Ziudith (actress), and
Lydora (singer) are some of the public figures who attended the gala premiere of the film Ipar
Adalah Maut and gave testimonials after watching the film. This upload received 2,756 likes
and 107 comments. Testimonials from the mass media and public figures were uploaded to
social media a few days before the premiere on June 13, 2024 so that the public who were
previously confused or hesitant to watch, became interested and finally watched the film Ipar
Adalah Maut in theaters because of the testimonials of people who were not involved in
making the film, but were considered credible to provide testimonials about the film Ipar
Adalah Maut.

After the premiere of the film Ipar Adalah Maut, MD Pictures sought positive
testimonials from viewers who had watched the film through social media such as Tiktok
stating that the film was good and the storyline was in accordance with what is happening in
today's household life. MD Pictures tried to convince the public who were still doubtful about
the film Ipar Adalah Maut through testimonials taken randomly through social media. The
success of the film Ipar Adalah Maut as the higigesssing film in Indonesian film history
was also announced through social media. MD Pictures announced that as many as 4,775,135
viewers were recorded as having watched the film Ipar Adalah Maut during the 75 days of
screening in theaters.

This upload received 2,108 likes, 89 comments and 76 reposts. This achievement is an
achievement of the film KKN in the Dancer Village because it has succeeded in shifting the
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film KKN in the Dancer Village (Badarawuhi) which was previously the -8efiing film in

history for 1 year. This success is also an achievement for MD Pictures as the party that

produced the film, so that in the future it can be used as a company business portfolio.
Building interaction with social media users is also important so that the content on

social media is not only information about films. Creative communication content such as

funny pictures/memes can also be a tool to attract social media users to interact.

Conclusion

The success of the film Ipar Adalah Maut as the Indonesian film with the most cinema
viewers in history cannot be separated from the marketing communication strategy carried
out by MD Pictures through social media which is used as a valid source of information about
the film Ipar Adalah Maut starting from the film trailer, ticket purchases, then other content
such as countdowns, giving gifts/giveaways, promotions involving external parties, then
testimonials from representatives of the mass media and public figures who are considered
credible and also testimonials from the audience, as well as publication of achievements such
as the number of viewers and efforts to build interaction with social media users through
funny pictures/memes. MD Pictures' decision to continue showing the film Ipar Adalah Maut
which is based on a true story on Tiktok which is full of controversy because this is
considered in accordance with the reality of most Indonesian people has proven to produce
sweet results. Because not a few production houses have finally decided to sell their films to
official film streaming service providers such as Netflix, Disney+ Hotstar, and Prime Video,
which have experienced an increase in the number of consumers due to the Indonesian
people's thirst for quality entertainment, after finishing showing in theaters and successfully
becoming the Indonesian film with the most cinema viewers in history.
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Abstract
The 2024 Presidential Election of the Republic of Indonesia which took place on February 14,

2024, has become the center of public attention. The 2024 presidential election has also given rise
to symptoms of diverse and dynamic online media sentiment. Political discourse has also become
polarized in the mass media and online media. Various platforms, including social media, news
sites, blogs, and forums, have accommodated various opinions and emotions regarding the
candidates, their policies, and the election process as a whole. Polarization and partisanship of
online news media or online media often emerge in political years. Disinformation and
misinformation, namely the spread of false or misleading information, are also issues in the 2024
Presidential Election. News media should play a role as a conveyor of information, not be trapped
in spreading misleading news. This study attempts to see how online media sentiment in reporting
the 2024 presidential election news and political issues related to the presidential election. This
study uses the Corpusssisted Discourse (CADS) approach with Voyant tool as the corpus
linguistic tool used. In the first stage, researchers selected media, determined corpora, created
data sets and used applications for data processing. The next stage, namely critical discourse
analysis, includes efforts to understand the frequency and keywords of language corpora which
are then linked to historical, political and social contexts. The results of the study show that the
tendency of bias according to the political affiliation of the media owner is still prominent. Media
bias and credibility continue throughout the election cycle and-glestion. Overall, online

media sentiment during the 2024 presidential election is characterized by complexity and
instability, reflecting the diverse nature of contemporary political discourse.

Keywords:politic; bias; onlinemedia; corpus linguistic; CADS

Introduction

Indonesia's presidential election in 2024 has attracted the attention of the public and
the mass media. Various issues have been in the spotlight, ranging from the polemic of
Gibran's candidacy, the Constitutional Court's (MK) decision regarding the age limit for
presidential and vice presidential candidates, the debate on the vice presidential candidate, the
application for a presidential election dispute at the Constitutional Court, to the Constitutional
Court's rejection of the presidential election dispute application. Social media analyst agency
Drone Emprit found that the topics most talked about by netizens on social media throughout
2024 were about the 2024 Presidential Election, quick counts, and election fraud.

In the scope of the latest political discourse, the mass media, especially news media,
both conventional and online, have the power to shape public opinion. The power of the
formation of public opinion by the media is manifested in three ways: 1) The media is able to
create issues and make an issue more prominent than other issues through news frequency
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and news placement; 2) Media has the power to influence influencing public views on an
issue through news framing; 3) The media is able to direct public assessment of an object
through the prominence of certain aspects of the object being reported (Eriyanto, 2019).

The vortex of the presidential election of the Republic of Indonesia has never been
separated from the political aspect of media oligarchy. In Indonesia, there are several political
elites who are media oligarchs. Aburizal Bakrie is a media conglomerate that owns TVOne,
Visi Media Asia, Vivanews.com served as Chairman of the Golkar Party DPP from 2009 to
2014. Meanwhile, Dahlan Iskan, the owner of the Jawa Pos Group, is a supporter of the
oligarchy Aburizal Bakrie. Surya Paloh who is the Chairman of the Nasdem Party as well as
the owner of the Media Group and Metro TV (Winters, 2013,83)1 Dahlia and Permana
(2022) criticized the function of the press, which should play a role in maintaining the pillars
of democracy, but also became a tool for oligarchs to gain victory and power. The
independence of journalists is currently faced with the demand to harmonize news reporting
in accordance with the political views of media owners (Nugroho et al, 2020).

In the midst of theincreasingly strong media oligarchy in Indonesia, there is
skepticism about the role of the press as the fourth pillar of democracy. The media becomes
"manifacturing consent”, which is Noam Chomsky's terminology which explains how the
media is used as a tool for political, economic, military and cultural interests of the exclusive
community (Subiakto & Ida, 2012). Chomsky (in Subiakto & Ida, 2012) criticizes the
gatekeepers of the media in the United States who do not play the role of watch dogs but
instead become pawns of politicians and industry owners for profit. In the context of the 2024
Presidential Election, several statements claim that in the 2024 Presidential Election
campaign, there are oligarchic hands who are political maneuvers to support the victory of
the PraboweGibran candidate (Andini, 2024).

The construction of discourse in reporting the 2024 Presidential Election needs to be
studied in depth with linguistic analysis of media texts considering that language is never
neutral and bias is very likely to occur. Ideologically, language is the main means of
'‘producing consent' that supports power in society (Fairclough, 1989). Therefore, in order to
uncover the assumptions or ideologies that are embedded, formed, maintained, and reinforced
in news narratives, linguistic analysis of the text is needed that relates to the broader social
context in which the text is produced and interpreted.

Many studies have examined news discourse with the Géwgsited Discourse
Study (CADS) approach. Beatrice Alm (2024) found a change in the discourse about Donald
Trump described by the Washington Post in news articles for theZiThand 2022024
periods. In the 2022017 period, the prominent discourse was personal attacks and recurring
themes of corruption, authoritarianism, and protests which extends to Donald Trump's
presidency, on the other hand, the discourse for the-2022 period focuses more on
Trump's legal challenges, especially regarding the mishandling of classified information and
doubts about election integrity.

Research by Sylvia Jaworska (2016) found that the news of the 2012 Olympics in
London was dominated by male athletes more than female athletes. When reporting on

female athletes, the media focuses more on aspects of sexuality and appearance, while when

reporting on male athletes, the media highlights their careers, roles, and perseverance. A
study conducted by Hadil Jendeya (2022) examining linguistic exclusion strategies (such as

NMM

20



4"Br awijaya Communication International

normalization, passivity, nonfinite clauses, infinity clauses) in reporting the March of Return

in Gaza in English and Arabic newspapers, found that the two newspapers used different
strategies. Sijani (2023) revealed that media coverage cannot be separated from biased and
discriminatory representations. The research of Agbeleoba and his colleagues (2021) showed
differences in news coverage about COMI®1 China Daily used more objective, neutral
words in describing COVIEL9 and emphasized an active attitude in fighting the epidemic,
while The Guardian used more negative words when reporting on policies regarding the
control and prevention of the COVADO pandemic (Agbeleoba et al, 2021, p4%]J.

This study uses the Corpassisted discourse studies (CADS) approach which is a
combination of Corpus Linguistic (CL) and Critical Discourse Analysis (CDA) whose
methodological approach combines guantitative analysis with qualitative context analysis
cultural, historical, and political contexts (Kusumasari et al, 2021). This study uses big data
based text analysis because the object of analysis is very large, namely news texts from
eleven major online media in Indonesia (Kompas.com, Detik.com, Beritasatu.com,
CNNnews.com, Jawapos.com, Jpnn.com, Metrotvnews.com, Okezone.com, Sindonews.com,
Tribunnews.com, Vivanews.com) during the period of January 1, 2@28il 30, 2024.

O' Keeffe and McCarthy (2010) define corpus linguistic or corpus linguistics as "A
method used to analyze language empirically in looking at language patterns from large data
sets." The elements analyzed include frequency, keywords, collocation, and concordance.
The steps in CADS applied in this study can be seen in Figure 1.

Analisis Wacana Kritis
(mengaitkan temuan

Mengzunakan Aplikasi

Menentukan
AntConc untuk

Pemilihan media Korpora/Korpus
berita {Proses scrapping data
dengan Media Cloud)

Membuat Dataset mengungkap kata yang
sering muncul dan
kolokasi

sebelumnya dengan
konteks sejarah,
politik, dan sosial

F i g u The Stdges of CADS Research

Another important part of CADS research is critical discourse anal@sitcal
discourse analysis, according to Jogersen and Louise (2007) is "an analysis used to study the
relationships between discourse and social and cultural developments in different social
domains" (Eriyanto, 2001). The emphasis in the analysis of critical discourse according to
Teun A. Van Dijk in Eriyanto (2001) lies in the dismantling of the abuse of power,
inequality, and domination that is created, produced, and rejected through text or speech in
the social and political context. After the researcher uncovered the frequency of frequently
appearing words and main keywords, when analyzing collocation and concordance, the
researcher associated with the social and political context at this level, a critical discourse
analysis was carried out.

Result and Discussion

This research began by building five corpus or corpora, namely the 2024 Presidential
Election news corpus in BeritaSatu.com, the 2024 Presidential Election news corpus in
CNN.com, Detik.com, Jawapos.com, and Kompas.com (can be seen in Table 1). The Voyant
tool in this study was used to search for frequencies, keywords, collocations, and
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concordances. Frequency refers to the number of words in a news corps for the 2024
Presidential Election in a media. The frequency list shows the words that appear frequently
compared to other words. From the list of words containing keywords, the researcher reveals
themes that represent the discourse built in the news text. Researchers categorize keywords
manually and create semantic groups to see a broader scope of topics. Overall, the results of
crawling and data processing to find the frequencies and keywords of the five media corpus
can be seen in Table 1 (this table only shows the fourteen words with the highest frequency).
Table 1. Corpus of Keywords in the News of Five Online Med
202Bpril 30, 2024
Corpus
BeritaSatu.com | CNN.com Detik.com Jawapos.com | Kompas.com
Total News| Total News | Total News | Total News| Total News
Articles:100 Articles:100 Articles: 113 Articles: 97 Articles: 153
Tokens: 33.219| Tokens: 41.949 | Tokens: 46.364 | Tokens: Tokens:
36.544 61.458
prabowo (480) | Indonesia (576) | Pilpres (514) Anies (438) Prabowo (767)
2024 (414) Prabowo (568) | Ganjar (502) Prabowo (365) | Partai (727)
ganjar (382) Anies (466) 2024 (478) Presiden (360) | Anies (676)
presiden (313) | Ganjar (427) Prabowo (463) | Partai (333) Presiden (534)
pilpres (303) 2024 (343) Anies (377) 2024 (326) Ganjar (527)
2023 (296) Pilpres (311) 2023 (221) Calon (203) 2023 (482)
capres (263) Partai (282) Pemilu (208) Ganjar (191) | Cawapres (458
partai (251) Presiden (264) | Partai (204) Baswedan 2024 (433)
(187)
anies (249) Cawapres (238) | Presiden (201) | Jakarta (185) | Koalisi(321)
survei (247) Gibran (230) Capres (190) Cawapres (183| Ketua (321)
Jakarta (206) | Kata (213) Jakarta (181) Capres (176) | Jokowi (286)
cawapres (197)| Suara (209) Indonesia (179) | Ketua (170) Pilpres (281)
pranowo (183) | Capres (198) Kata (174) Pilpres (161) | Jakarta (278)
gibran (176) Jokowi (195) Jokowi (157) Gibran (153) | Bakal (262)
Calon (175) Mahfud (179) PDIP (155) Indonesia (152) PDI (258)

From the corpus analysis using Voyant, the researcher obtained a list of frequencies and
keywords (Table 2) that showed differences in lexical aspects between one medium and
another. In Beritasatu.com media, the five words that most often appear are Prabowo (480),
2024 (414), Ganjar (382), president (313); and the presidential election (303). If visualized,
the words that appear most often look like Figure 2.
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Figure 2. Frequency and Keywords of the 2024 Presid

Kompas.com online media has a slight resemblance to BeritaSatu.com in emphasizing the
word 'prabowo’, which is as many as 767. Kompas.com also mentioned two other presidential
candidates, namely Anies as many as 676 words and Ganjar appearing 527 times. The five
words with the highest frequency include: the words 'Prabowa’, 'party’, 'anies’, 'president’, and
‘Ganjar' (Figure 3).
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Figure 3. Frequency and Keywords of the 2024 Presic

In the news coverage of 2024 presidential election on CNN.com online media, words
with high frequency include: the words ‘Indonesia’ (575), 'Prabowo’ (568), 'Anies' (466),
‘Ganjar' (427), and '2024' (343).
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Figure 4. Frequency and Keywords of the 2024 Presidential Election News in CNN.com

NMO



Di scourse and Bi as: -MxisiAtnead yBii sc odfr Lorpmust he News of the 20¢C
in Indonesia's National Medi a

Unlike BeritaSatu.com, Kompas.com and CNN.com, the online media Detik.com
appeared moreith the word 'Ganjar’' compared to the word 'Prabowo’ while the word 'Anies’
appeared less than the word 'Prabowo’ (Figure 5)
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Figure 5. Frequency and Keywords of the 2024 Presidential Election News in Detik.com

Different from the previous four online media, JawaPos.com (Figure 6) appeared the
word 'Anies' in the highest frequency of 438 words, while the words 'Prabowo’ (365),

"president' (360), 'party' (333), and; 620214
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Figure 6. Frequency and Keywords of the 2024 Presidential Election News in JawaPos.com

The power of journalists in shaping narratives and the impact of language choice on the
perception of stories cannot be ignored. Language selection, issue framing, and narrative
focus can all contribute to perceived bias (Baker, 2006, p. 71) highlighting. So in this study,
after the researcher counts the number of words in the corpus and knows the words that are
widely used in the 2024 presidential election news corpus, the researcher needs to conduct a
collocation and concordance analysis. Collocation is the occurrence of two or more words in
a given space. Collocation analysis is carried out to identify the relationship (association) of a
word with other words, as well as identify the tendency of a word to appear simultaneously
with other words in a corpus (Eriyanto, 2022). Collocation provides clues about lexical
choices of repetitive and typical words that have a high frequency of occurrence in the corpus
(data set).
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TablGol2l oca0okPdnPoéesidenti al El ecti on News in Beri

Term Collocate Count (context) | Term Collocate Count
(context)
pilpres 2024 216 survei dilakukan 42
ganjar pranowo 189 presiden untuk 41
prabowo subianto 156 2023 2024 41
prabowo gibran 142 prabowo rakabuming 40
presiden presiden 128 2024 capres 40
capres cawapres 127 presiden bakal 40
anies baswedan 103 2023 senin 40
ganjar prabowo 89 presiden capres 39
prabowo ganjar 84 2023 minggu 39
presiden calon 69 capres calon 39
ganjar anies 65 pilpres capres 37
anies ganjar 65 capres pilpres 37
ganjar mahfud 62 partai partai 37
prabowo anies 61 prabowo prabowo 36
capres 2024 59 prabowo persen 36
anies prabowo 59 prabowo baca 36
presiden wakil 58 presiden terpilih 36
presiden 2024 58 prabowo menjadi 35
capres prabowo 58 pilpres presiden 35
prabowo capres 56 survei survei 35
2024 presiden 55 survei prabowo 35
2024 prabowo 53 survei elektabilitas 35
partai ketua 53 prabowo survei 34
2023 jakarta 52 partai politik 34
presiden jokowi 49 prabowo pranowo 33
pilpres prabowo 49 2024 jakarta 33
prabowo pilpres 48 survei indonesia 33
prabowo 2024 48 2024 capres 40
survei ganjar 45 presiden bakal 40
2024 untuk 44 ganjar pilpres 32
2024 2023 44 pilpres ganjar 32
ganjar capres 44 pilpres cawapres 32
presiden pilpres 44 anies persen 32
prabowo presiden 43 pilpres anies 31
ganjar survei 43 ganjar unggul 30

From Table 2, it appears that several collations in the 2024 Presidential Election news
text in the BeritaSatu.com media are in the form of the name of the presidential candidate
followed by the name of the vice presidential candidate, namely: 'Ganjar Mahfud' and
'‘Prabowo Rakabuming'. In addition, there is a lexical choice in the form of presidential names
that are always associated with other presidential candidates such as 'Ganjar Prabowo’,
‘Ganjar Anies', '‘Anies Prabowo’, '‘Anies Ganjar', 'Prabowo Pranowo'. The word 'survey' also
appears followed by the name of the presidential candidate (‘Ganjar survey' and 'Prabowo
survey') to show the results of the electability survey of each presidential candidate. Lexical
elements that need to be considered here, one of which is the word 'prabowo’ followed by the
word 'becoming’, if you look at the context of the sentence in full in the May 23, 2024 edition
of the news, BeritaSatu.com seems to build a discourse on the strength of Prabowo's figure as
an influential figure in the 2024 presidential election. Prabowo's strength is emphasized
through the term 'king maker' which can be observed in the following news quote:
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KalauberkeinginanPrabowo Red)menjadiking makerboleh

bolehsaja.Menjadiking maker terbukapeluangoerkoalisidengarpartailain,” ujar
Emrus. (Artikel BeritaSatu.comdisi 23 Mei 2024)

News
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t

he

If you want (Prabowo, ed) to become a king maker, it's okay. Becoming a king maker,

there is an opportunity to form a coalition with other parties,” said Emrus. (Article

BeritaSatu.com May 23, 2024 edition)

The term 'king maker' is widely used and discussed in political discussions. If referring to

the Cambridge Dictionary, the term 'king maker' means someone who has a great influence

on the choice of political candidates. In the context of the 2024 Presidential Election, 'king

maker' means that people have great power that determines the direction of the election

results. In addition to Prabowo, there are four figures who are said to be king makers, namely
Megawati Soekarnoputri, Jokowi, Susilo Bambang Yudhoyono (SBY), JusufiKii&y are
considered to have a strong network and source of funds (Mulyana, 2021).
Next, we need to compare the collocation of BeritaSatu.com with Kompas.com (Table 3).
The results of the collocation process presented in the table above show several typical
lexical patterns in political news, especially the presidential election news, namely the
prominence of words that reflect the identity of the presidential candidate, party identity, and

the name of the president and vice president candidates: 'Anies Baswedan', ‘Ganjar Prabowo',
Prabowo

about the parties that carry the candidates.

Subi

ant o',

OPrabowo
collocation of the 2024 Presidential Election news corpus in BeritaSatu.com which minimally
mentions certain parties and party identities, Kompas.com news reports tell more stories

brano,

Table 3 Collocation of 2024 Presidential Election News in Kompas.com

Term Collocate Count (context) | Term Collocate Count
(context)
partai partai 276 anies untuk 72
prabowo gibran 192 cawapres ganjar 70
2023 jakarta 190 anies bakal 69
partai ketua 173 2024 pemilihan 69
2023 kompas.com| 151 prabowo untuk 67
presiden calon 146 untuk prabowo 67
anies baswedan | 141 anies capres 66
untuk read 139 presiden cawapres 66
untuk https 139 prabowo partai 65
ganjar pranowo 133 partai prabowo 65
partai demokrat 129 anies ganjar 64
presiden 2024 122 anies demokrat 64
2023 https 122 anies muhaimin 63
prabowo subianto 120 ganjar anies 62
2023 untuk 116 prabowo ketua 60
untuk 2023 114 prabowo persen 59
presiden presiden 110 cawapres untuk 59
partai gerindra 109 prabowo anies 58
cawapres anies 107 partai koalisi 58
2024 presiden 106 presiden jokowi 58
presiden capres 96 partai jakarta 56
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partai politik 92 anies prabowo 56
partai golkar 92 anies nasdem 56
partai nasdem 87 ganjar pdi 56
presiden pilpres 87 cawapres calon 56
2024 untuk 86 untuk pilpres 55
untuk 2024 82 untuk cawapres 55
presiden untuk 80 prabowo jokowi 53
presiden bakal 80 presiden widodo 53
ganjar prabowo 79 presiden prabowo 53
ganjar mahfud 78 presiden ganjar 53
untuk presiden 76 cawapres wakil 53
prabowo ganjar 75 prabowo pilpres 52
untuk anies 74 partai untuk 52
cawapres prabowo 73 partai amanat 52

The results of the 2024 Presidential Election news collaboration in CNN.com show
differences from theprevious two online media. CNN.com raises the issue of the age limit
regulation for vice presidential candidates which can be seen through the use of the word
oOvice presidentd which is associated with th
media, the lexical pattern of presidential and vice presidential candidates (P+Gimao,
GanjarMahfud, AniesMuhaimin) and the lexical pattern of presidential candidates
presidential rivals (PrabowGanjar, GanjaPrabowo, AniesPrabowo, Aniessanjar, Ganjar
Anies) stand out in CNN.com.

Table 4 Collocation of 2024 Presidential Election News in CNN.com

Term Collocate Count (context) | Term Collocate Count
(context)
pilpres 2024 225 prabowo muhaimin 48
prabowo gibran 195 pilpres anies 48
indonesia jakarta 134 presiden prabowo 48
indonesia indonesia 108 prabowo presiden 47
prabowo subianto 106 anies pilpres 47
ganjar pranowo 105 indonesia ganjar 46
ganjar mahfud 105 indonesia anies 46
indonesia artikel 104 2024 prabowo 45
anies baswedan | 104 prabowo 2024 44
indonesia download 102 prabowo mahfud 43
prabowo ganjar 88 presiden calon 43
anies prabowo 84 ganjar gibran 42
prabowo anies 82 partai partai 42
ganjar suara 82 partai nasdem 41
ganjar prabowo 82 ganjar indonesia 39
anies suara 81 presiden jokowi 39
indonesia 2024 78 presiden 2024 39
2024 indonesia 78 2024 anies 37
anies muhaimin 76 cawapres anies 37
indonesia 2023 73 indonesia capres 36
anies ganjar 73 prabowo untuk 36
presiden presiden 68 prabowo capres 36
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indonesia prabowo 65 prabowo calon 36
ganjar anies 64 anies indonesia 36
partai ketua 64 indonesia selasa 35
cawapres ganjar 59 2024 hasil 35
prabowo indonesia 58 untuk prabowo 35
prabowo jokowi 55 indonesia presiden 34
prabowo suara 52 indonesia cawapres 34
prabowo pilpres 51 indonesia 20 34
anies gibran 51 ganjar pilpres 34
pilpres prabowo 51 pilpres ganjar 34
indonesia pilpres 50 partai ummat 34
ganjar pdip 50 partai politik 34
pilpres indonesia 50 cawapres usia 34

The results of the collocation analysis on the 2024 Pilrpes news in Detik.com show
that there is a prominence of the figure of Anies Baswedan (Table 5). In Detik.com news, the
word OAniesd is close to OPrabowob6. | f tra
PraboweAni es Signs Agreement on Presidenti al E
January 29, 2023 in its entirety, the news seeks to emphasize the agreement or agreement
between Gerindra Party Chairman Prabowo Subianto and Anies Baswedan.

Wa ki | Ketua Dewan Pembina Partai Gerindr
perjanjian atau kesepakatan antara Ketum
Ani es Baswedan terkait pemilihan preside:]
yang sudah diteken itu berada di Waket um
Deti k. com)

Deputy Chairman of the Gerindra Party Board of Trustees Sandiaga Uno revealed that
there was an agreement or agreement between Gerindra Party Chairman Prabowo
Subianto and Anies Baswedan regarding the presidential election. Sandiaga said that
the agreement that had been signed was at the Deputy Chairman of the Gerindra
Party, Fadli Zon (news quote Detik.com)

In addition to the discourse on the agreement between Prabowo and Anies, in some of his
news Detik.com used a call that impressed the image of the figure of the vice presidential
candidate Muhai min who was popular and known
instead of OMuhai mi no.

Table 5 Collocation of 2024 Presidential Election News in Detik.com

Term Collocate Count (context) | Term Collocate Count
(context)
pilpres 2024 296 pilpres dukung 35
ganjar pranowo 108 ganjar ganjar 35
anies baswedan 104 untuk prabowo 34
prabowo ganjar 99 2024 dukung 33
ganjar prabowo 97 anies muhaimin 33
prabowo subianto 94 2024 imin 29
NMY
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2023 jakarta 84 prabowo tahu 29
ganjar mahfud 82 pilpres jatim 28
2023 30 81 ganjar sandiaga 28
pilpres ganjar 77 anies soal 28
ganjar pilpres 77 anies imin 28
pilpres prabowo 74 pilpres pemilu 27
prabowo anies 74 2024 pemilu 27
2024 ganjar 73 pilpres cak 26
ganjar 2024 69 ganjar untuk 26
prabowo pilpres 67 ganjar jawa 26
prabowo gibran 67 ganjar capres 26
pilpres selengkapnyg 66 2024 capres 26
anies prabowo 65 untuk ganjar 26
pilpres anies 63 pilpres jokowi 25
anies pilpres 62 2024 untuk 25
pilpres apps 61 prabowo jawab 25
2024 debat 60 anies untuk 25
prabowo prabowo 50 anies iskandar 25
2024 presiden 47 anies capres 25
2024 anies 44 2024 suara 24
pilpres debat 43 anies pks 24
ganjar anies 42 untuk 2024 24
2024 prabowo 41 pilpres mahfud 23
anies ganjar 40 pilpres imin 23
2024 selengkapnyg 39 ganjar presiden 23
2024 download 39 prabowo unggul 23
anies 2024 39 prabowo pemilih 23
anies anies 38 untuk indonesia 23
prabowo 2024 37 untuk anies 23
Table 6 Collocation of 2024 Presidential Election News in JawaPos.com
Term Collocate Count (context) | Term Collocate Count
(context)
calon presiden 224 presiden anies 47
anies baswedan 196 calon capres 47
prabowo subianto 112 2024 prabowo 46
presiden presiden 112 presiden urut 45
prabowo gibran 107 prabowo partai 43
partai demokrat 103 presiden terpilih 42
presiden calon 98 partai prabowo 42
partai ketua 96 anies koalisi 40
presiden 2024 90 anies cawapres 40
calon wakil 84 anies capres 39
2024 presiden 82 2024 untuk 39
ganjar mahfud 72 2024 jakarta 39
ganjar pranowo 67 calon nomor 39
untuk anies 64 baswedan presiden 39
anies untuk 63 jakarta 2024 39
presiden capres 63 anies calon 38
presiden bakal 62 untuk prabowo 38
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partai nasdem 59 presiden baswedan 38
presiden prabowo 52 2024 calon 38
partai partai 52 calon anies 38
presiden wakil 51 calon 2024 38
partai gerindra 51 untuk indonesia 37
presiden jokowi 50 untuk 2024 36
prabowo presiden 48 prabowo untuk 35
presiden nomor 48 baswedan untuk 35
anies presiden 47 baswedan perubahan 35
pilpres debat 43 anies muhaimin 34
ganjar anies 42 prabowo 2024 34
2024 prabowo 41 calon urut 34
anies ganjar 40 calon calon 34
2024 selengkapnyée 39 baswedan capres 34
2024 download 39 presiden subianto 33
anies 2024 39 presiden pasangan 33
anies anies 38 ganjar capres 33
prabowo 2024 37 anies partai 32

From the results of the analysis of the news collocation of the 2024 Presidential Election in
Detik.com (Table 5) and the news collocation of the 2024 Presidential Election in
JawaPos.com, there is a slight difference in terms of the mention of the last name of the
presidential candidate. JawaPos.com more often mentions the last name 'Baswedan' when
reporting his figure (‘Baswedan change', '‘Baswedan president’, 'Baswedan Presidential
Candidate’), but when it appears together with rivals the word 'Anies’ is more often used.
Meanwhile, Detik.com does not mention the last name 'Baswedan' and always uses the first
name 'Anies’.

Concordance

A musthave part of Corpuéssisted Discourse Studies (CADS) is critical discourse
analysis. In addition to collocation, concordance analysis is also carried out by carefully
examining the lexical grammatical patterns used by each media in reporting the 2024
presidential election. Concordance is often also referred to as Keywords in Context (KWIC).
Through concordance, we can see how a word is used in a certain context in the corpus
(Baker, 2006). Context can be identified from a series of sentences or words that exist to the
left and right of the node/node (the word being studied). In this study, this concordance
analysis is carried out to provide depth of analysis by relating it to its social, political, or
historical context. Several major themes appear in the 2024 presidential election news corpus
that are interrelated, namely: 1) 2024 Presidential Election; 2) Presidential electability; 3)

Image of presidential and vice president candidates

Each media provides a different depiction of the presidential candidate, so in this
concordance analysis, the researcher will use a knot word in the form of the presidential name
(‘'Ganjar', 'Prabowo’, and 'Anies’) to see the difference in context in the news narrative. The
table below only presents the concordance data in the top 10 (hits).
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Table 7 Concordance of Ganjar's Figure in the 2024 Presidential Election News

KonteksKanan Kata Konteks Kiri

selalu merujuk ke tiga tokoh nasior Pranowo,  Anies Baswedan, - dan
o J g . Ganjar | Prabowo Subianto. BACA JUG
di peringkat teratas yakni

Nasdem
selalu merujuk ke tiga tokoh nasior Pranowo,  Anies Baswedan, - dan
S J g . Ganjar | Prabowo Subianto. BACA JUG
di peringkat teratas yakni

Nasdem
lembaga survei, Prabowo di at Ganjar di atasPrabowo.Dataitu sama sahny

Ganjar,di lembaga survei lain,

karena selisihnya

yang di luar aspirasi dari struktuti
bawah," ungkap Baidowi.

Ganjar

Favorit, PAN Putuskan Tidak Usung
Zulhas di Pilpres 2024 Selasa, 28

Ganjar Pranowo sebagai calon presi

akan dibahasdan diputuskan pada

(capres) di Pilpres 2024. Ops Ganjar | Selasa (25/4/2023) mendatang. BA(
mendukung JUGA
sudah enggak, ya. Karena sk Kan enggak mungkin kita mau

tertinggidi internal kita ya

Ganjar.

menabrakkan fakta itu kemudian

ini  bertujuan untuk bersilaturahn
kepada masyarakatdi Kabupaten
Lebak. Kedatangan

Ganjar

Pranowo di sambut oleh masyaraka
Lebak dan relawan kemenangan

lebih dari 70% dari jumlah pemili
mudadi Provinsi Banten mendukung

Ganjar

Pranowo," tambahnyaSalah satu cara
untuk mendapatkan dukungan dari

masyarakat Lebak dan relaw
kemenangan Ganjati Banten. Dalam
kunjungannya,

Ganjar

Pranowo diperkenalkatentangsejarah
dan peninggalan sejumlah pejuang as

Kami  Simak dengan  Saksan
Sementara ituji kalangan emakmak,

Ganjar

Pranowo jugatetap unggul dengan
perolehan 41,3%. Prabowo Subia
memperoleh 34,2%,

Tabel 8 Konkordansi Sosok Prabowo dalam Berita Pilpres 2024 di BeritaSatu.com

Konteks Kanan Kata Konteks Kiri

landasan. Semua presiden sebelum 1.600 PekerjaMal di Malang Siap
meletakkan landasandan semua Prabowo. .

. N Menangkan PrabowGibran 1
berjasa, 0 tutur
Jokowi. Diketahui, KPU tela SubianteGibran  Rakabuming di
menetapkan presidendan wakil | Prabowo | kantor KPU, Jakarta, Rabu 24 Ap
presiden terpilih 2024.
dan wapres terpilih melakuka vs Ganjar 42, Berikut Hasil 6 Survei
pengucapan sumpatanjanji pada 20 Prabowo | Periode = OktobeNovember 2023
Oktober 2024 . Sabtu, 11
ADVERTISEMENT "Kita akan terus Subianto memastikarPartai Nasdem
menjaga jejaringdan silaturahmi,”| Prabowo | akan mendukung pemerintahann

tambahnya. Sebelumnya,

Hal itu
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Presiden Joko Widodo berpes
kepada presidamlan wakil presiden Prabowo
terpilih,

SubianteGibran Rakabuming Raka
untuk langsung bekerja seusai dilant

Rio Feisal) Jakarta, Beritasatu.con

PresiderdanWakil Presiden terpilih, Prabowo

Subianto dan Gibran Rakabuming
Raka tiba di Istana Kepresidenan

ketua umum dengan elektabilit
paling tinggi dan berpotensi menan| Prabowo
adalah

Subianto,” tandaglia. Sejak wacana
Koalisi Besar muncul, kata

Indo Barometer, Polmark Indones
Populi Center,dan SMRC. Menteri| Prabowo
Pertahanan

Subianto menghadirsilaturahmi dan
tausiah kebangsaan di Masjid Istiglal

untuk menjalin kerja sama deng
Prabowodan Gerindra seusai Pilprg Prabowo
2024.

sendiri menegaskanbahwa dirinya
ingin merangkul semua pihak demi

capres seperti Capres PDIP Gar

PranowodanKetum Partai Gerindra Prabowo

Subianto. ADVERTISEMENT
"Elektoralnyaitu jauh di bawah capre
Ketika

Tabel 9 Konkordansi Sosok Aniedalam Berita Pilpres 2024

Konteks Kanan Kata

Konteks Kiri

Sementara Ketua Umum Partai Anies
Prabowo Subiantdanmantan
Gubernur DKI,

Baswedan salingerkejarardi posisi
dua dan tigaDalam

diri dengan rekam jejak, rekam Anies
gagasanganrekam program," ujar

saat memberikapambutardi kegiatan
Apel Siaga PKS
#MenangBersamaRakyat,

Raka, beserta pihak terkait lainnya, | Anies:
KPU danBawaslu.BACA JUGA

Pilpres yandgebas Jujur,dan Adil Beri
Legitimasi Kuat

Kamil meraih 8,7%, Sandiaga Anies
memperoleh 3,4%, AHY mendapat
1,9%,danErick Thohir meraih 1,6%.

Baswedan JadiapresKoalisi
Perubahan, Ini Jawaban Jokowi Selas
31

ini ketiganya belum mendeklarasikan| Anies.
koalisi tersebutlanbelum memutuskar
cawapres

BACA JUGA PartaiNasdenSebut
Elektabilitas Anies Baswedan Stabil "

ini merupakan wujud persiapan Anies
menghadapi Pemilu 202#ndeklarasi
dukungan ke

Baswedan. "ApebiagaPemenangan
PKS hari ini adalah bagian

BACA JUGA Survei Terbaru LSI: Anies | Tertinggal DuDigit "Rugikalau
GanjardanPrabowo Bersaing Ketat, Prabowo justru menjadi cawapres
disusul GanjaMahfud yang Anies | Muhaimin dengan 24 dersenTKN

memperoleh 30,1 perselanposisi
terakhir ditempati

PraboweGibran Mengajak Timses Lai

karya dan kebijakakebijakan yang Anies.
mendobraldanmenerobos
kejumudan,” ungkap

Anies punmengakusenandisa
kembali bersama PKS menyambut

tingkat kepercayaan 95 persen. Hasil| Anies
survei Polstat: PraboweGibran 43,5%

Cak Imin 25,8% Tidak tahutidak

jawab 3,5% 2Indikator Politik
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| - GanjarMahfud 27,2% | | Indonesia |

By comparing the three concordances of each presidential candidate, it appears that there is a
positive portrayal of Ganjar's figure. In some news reports, the emphasis is on Ganjar's
popularity and high electability. In contrast to when reporting Anies, a lot of information was
raised about small electability. The positive tone of news towards Ganjar is narrated with
news quotes about the following survey results:

SSC Director Mochtar W Oetomadlednesday (9/8/2023), said that the highest

achievement obtained by Ganjar Pranowo was an extraordinary achievement,

considering that he is a new figure among East Java.

Furthermore, Mochtar added that the results of the survey among mothers and

millennials also showed Ganjar Pranowo's dominance. Among millennials, Ganjar got

43.3%, followed by Prabowo Subianto with 32.8%, and Anies Baswedan with 17.9%.
In addition, there is also a prominence of Ganjar's image that is close to the community,
Prabowo's image that is rigid and hard.

NNO
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Abstract

Stunting is a health issue currently receiving a
future growt h. To support the government progr a
I ndonesi a, t he FI SI' P Community Service Team in
Il nstagr am, aiming to educate and raise awarenes:
among early adolescent girl s. The met-Bhaoadedised i n
Research, involving four activities: a pretest o
El fara 98.6 FM Mal ang, and a podcast with UPT I
Berencana Malang. The results showed that many a
stunting prevention from an early age. This educ
to enhance their awareness. The community servic
the campaign is necessary to achieve the governm
Keywosrtdusnnt i ng prevention, adolescent girls, soci a

Il ntroducti on

Stunting is a serious health problem in ma
This condition is characterized by i1 mpaired
mal nutrition and it is often accompanied by

Heal th Organization (WHO) standards, a chiloc
i s mi nus t wo standard deviations from the

Stunting not only indicates nutritional pr c
devel opmeeat m Weoalgt h, and future productivity

I n recent decades, stunting prevalence 1in
remains high. Data from the I ndonesian Nutr.i
stunting prevalence of 21. 6 %, down from 24
Al t hough this reduction reflects the succe:
outlined in Presidential Regul ati on No. 72 o0

(Anwar , 2023) .
Stunting remains a major focus of the go\

physical growt h but al so i mpact s cognitive
productivity and intellectual capacity. Stun
and poorer academic performance compared to
guality of the future workforce, considerin
sustain economic growth (Nuryuliyani, 2023).

The nutritional status of adolescent girls
poor nutrition wil!/l have the Dbigger <chance
whi ch directly contributes to the ri sk of
nutrients, such as i1iron and folic acid, duri
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and increase the risk of complications dur.i
caused by iron deficiency, can | ead to pro
nutritional intake also affects their physi
babies. Therefore, i mproving the nutritional
as iron supplementation and nutrition educa
(Anwar , 2023) .

This is also the case in Malang City. St ur
positive trend, with the prevalence rate si

stunting prevalence was recorded at 8. 9%, dc
the national target of 14%. The Malang City
programs to address stunting through speci fi
nutritional i nterventions include progr ams
status, such as providing nutritious suppl
WO men and closely monitoring -dayl deenod beé

i

[

a

M )Y =~ O)

Sensi vV e nutritional interventions i nvol v
nutr.i onal status, such as access to cl ean
wel f

So far, -Joveenmesnttunt i ng prevention progr
pregnant women, toddl ers, and mothers and c¢h
approach is not wrong, it'"s i mportant to uno:¢
caused -tbheyr M omugt r i ti onal i ssues. This 1ssue
speci al attenti on. Girl s, especially adol esc
next generation. Therefore, their Il nvol veme:
girls play a significant role in creating a
achieve the government's goal of reducing st

Stunting prevention programs focusing on
enhanced. Although government programs incl u
in nutrition and reproductive health educat.i
focus is on adolescent girl s, as they play
Programs | ike iron supplementation to prever
stunting, as this is linked to meeting nutr.i

Building on this background, this communi
mont hs, from January t o JBuansee d2 OR2e4ds,e au £ihn gnett |
activities included discussions and Q&A sess
nutrition experts, and the governemgntcampeai @
on I nstagram, a talk show with Radio EIfara
Di kIl at Kependudukan and Kel uarga Berencana
educational randcdi agarmpemgssam was adol escent
Mal ang City. The aim was to increase awaren
among early adolescents, which is expected
Mal ang City.
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Result and Discussion

Stunting iIs not j ust a health issue, but
categorized as a problem that goes beyond an
Worl d Health Organization (WHO) stated chil ¢

worse in school and also more | ikely to hav
That statement concludes that children wit)/
performance and productivity in academic set
i s why stunting i s cruc+ibeal ngpgot boinl pal so@r f on
Therefore, addressing the i1issue and making
critical in -peemeatiagt st s | ong

The focus of this community service was tc
adol escent s, particularly girl s, about preve
|l nstagr am. The reason behind choosing this
l ndonesia remains high while the target IS
service believes that the prevalence of St
bet ween the government and the people. As ar
Political Science Universitas Brawijaya (FI
government to achieve this target. One of t
programs and campaigns to raise public awar €
mor e awar e, it is hoped that it wil/l contrilt

in Malang City.
This community service was conducted over

2024 and ended in August 2024, starting wit
designing the campaign concept, and meeting
the 1issue. This community service focuses o0
adol escent s, especially girl s, to prevent s
|l nstagr am. The reason behind why we chose t
|l ndonesia is stildl considered not yet achi e
14% in 2024. There is some urgency that need
that the prevalence cané6ét be reduced i f ther
its people. FISIP UB as an education institu
to achieve the target, and one of the ways i
make people aware about stunting, and hopef
hel p reduce the number of stunting in Indone
Second, the target audience. This communi:t
2023, although there are key differences be
di scussions wi t h rel evant stakehol der s, UPT
Berencana Mal ang, we discovered that the foc
Their insights revealed that early intervent
needed to focus ondytohuen gr oaodto | cefs ctemeé spr dthli em i
eventually become mothers and ensuring that
essenti al for preventing stunting in their f
Research indicates that stunting prevent.
before pregnancy, as maternal heal th and nu
4Brawijaya Communication | n#Erhhda i Auntdd o FOpm)f Mea fethecreb g(fBCI1 C) 202
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chil dren (Harahap et al ., 2020) . Al s o, adol
physical devel opment . During this stage, gi
role in determining their future ability to
at this age is related to a healthy I ifesty
benefits is that i1t prevents stunting.

This shift in focus from the previous year
why we decided to focus on young adol escent
audience is young girls, we chocicala méaitdorn
According to Tufekci (2017), soci al media i s
for public health campaigns, as it all ows f
interests. Among various soci al media pl atfc
shows that mo s t people in Indonesia wuse | ns
where soci al media plays an i mportant rol e,

increase the awareness of stunting and how
adol escents.
After defining the target audience and sel

steps, and that is designing the concept of
for its i mplementation. At the onset of the
a survey to gauge the awareness and wunder st
Mal ang, especially at Universitas Brawijaya.
our campaigndés content and delivery methods
adol escents were aware of the term "stuntd.i
i mi ted. Mo st respondents could identify st
about the specific causes, prevention strate
addressing the issue. This gap in awareness
educated early adolescents about stunting,

and take a tangible action for their own he:
themsel ves, we aimed to intervene at a cruc
future maternal health are being established

Once we had identi fied t he target audi er
understanding, our next step was to design t
awareness of the adolescent about the i mpo
adol escence to prevent stunting | ater. Gi v
l nstagram as the primary platform for disser
reach and influence among young people (We A
connect with adolescents in a way that was b
tool s of thedisnotceiraalc tmevdei ap oasgtes, vdtde ogetonod emn
message across.

Our l nstagram campaign was designed to s
engagement. We integrated entertaining and i
as research has shown that adolescents are
with their soci al media habits (Tufekci, 201
and podcast sessions. These formats not onl

encouraged participation awowmdusetdeoni dmur Ounra

NNY
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First, understanding stunting. Il n this part.
body, antderinm scodnsnegguences. This information
the issue to the everyday | ives of adol escen
future childrends health and devel opment.
Second, nutritional knowl edge. I n this pa
necessary for growth, particularly iron, ca
about the dietary sources of these nutrient
cognitive development. Adolescents are often
food choices, which makes it a cruci al ti me
We made sure totdarimghtbemgefti ttsheofl onlgese nutri
i mproving attention span, | edaarinli ngf cwlpiach t @i
contribute to academic-bpengor Wanwanéaed o0wvers
nutritional choices made today could affect
Third, anemia awareness. For this part, W
anemia and stunting, we dedicated several [
anemiabs effects on their body and its prev:
i mportance of iron supplement s, which many
effective preventive measur e. Il ron defici el
weakened i mmune function, and poor concentr e
and cognitive development. We wanted to st
adol escence not only prevents anemia but al s

stunting prevention.

Fourth and | astly, actionabl e advice. I n t
take action. We highlighted simple | ifestyl e
of stunting. This included advice on healthy
steps twowaredanel per sonal heal t h. These feat
our messages and encouraged adolescents to
incorporating these practical steps into th

val uesarseldnd a proactive approach to heal ttl
prevention of stunting.

Ot her than that, we al so recognized that g
any soci al heal th campaign, we sought coll a
These partnerships were essenti al in not on
|l ending credibility to our efforts. First pa
Radi o EIl f-aragegnaegouvatiio station in Malang, \
already had a | arge following among adol esc
organized a |ive talk show featuring dr. D
nutrition expert, who discussed stunting and
Putri, S.Fm discusses stunting and provides
reduce the number of stunting. It i's I mport
relates to the issue we talked about, and t |
S. Fm. Her presence added credibility to the
was medically accurate. Her emphasis on the
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help to reduce the number of stunting. Base
could have a significant i mpact on stunting

I n that l ive talk show, we are not only t
perspectives of the doctor, but al so from |
Servicebs Lead, |l sma Adil a, S. 1. Kom. , M. A. ,
audiences that needs to be taken care of to
soci al media i s very important nowadays, not
raising awareness through campaigns. From t
some new knowledge and increase the awarene:«
in Mal ang City. Both sessions were delivered
cal l i n with qgquestions, which contributed t
e X

perience.

Picture 1. Talk show on Radio Elfara 98.6 FM Mal

Our second partner, UPT Bal ai Di kl at Kepen
Anot her i mportant coll aboration that we hav
Kependudukan dan Keluarga Berencana Mal ang.
pl anning and popul ati on devel opment focuse

Benedicta |l ka Ermadel a, S. 1. Kom, the repres
effects of early marriage on maternal heal tl
not only provided further depth to the camp
stunting prevention into the broader societ

early marriage phenomenon.



4"Br awijaya Communication International

PODCAST

S

Figure 2. Podc absitk lwaitt hK elpPeTn dBuadluakian dan Kel uarga Berencana
@ awan_stunting (July 1, 2024)

One key takeaway from this podcasd was t

especially when it idasunmpne nanfe dt haen dmauinms ufpgatr
stunting. Based on Benedict a, early marri age
to stunting cases in Indonesi a. This phenon
areas, where education is stildl  acking. The
early marriage, such as increased | ikeli hooct
mot hers often | ack the resources or knowl ed
which increases the risk of stunting. Additd.i
are sometimes supported by the families of
institution, need to conduct socialization c
the side effects of early marriage.

Yoosefi et al (2023) stated that I f women
cause many individual, family, and soci al p
health. That is why it is better i f we must
earlier age, especially 1f it is an unpl anne
on these realities and engage with adol esc
associated with early marriage and stunting
perceptions and encouraging families to pric
By engaging young girl s, their families, an
aim to create a shift in cultural practices
society

The podcast al so discussed the i mportance

t heir heal th armdingprdduchiig/ltel iwgehltled t he de
marriage and the need for prevention thr ouc
should not rest solely on adolescent s, but
broader community to create a strong suppor
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them understand the importance of a healthy
wi || be better equipped to make the right <c¢h
generations. Al the statements that have be

are currently faced by UPT Bal ai Di kIl at Kep
This has | ed UPT Bal ai Di k1l at Kependudukan

actively participate in helping the governm
generations. These chall enges hi ghlight t h
addressing the issue of stunting, including
change.

These coll aborations significantly broaden
a wider audi ence and create meaningf ul C Ol
prevention. By working closely with Radi o EI
pl atforms to ensure that our message Tr eache
extending our outreach into different commu
were pivot al I n increasing the credibility
with their hel p, we could foster an enviro
seriously. The combination of digital engage
|l i ke radi o, created a power ful platform for
the popul ation. Mor eover, the | mpact o f t he
realm. The I|live radio talk shows and podcast
to actively participate, ask questions, and
not only ensured that the information was Wwe¢
di al ogue about the challenges adol escents fa
a result, these discussions encouraged indi Vv
how they could incorporate healthier practic
broader goals of stunting preventi on.

Despite the overall success of t he campai
tested our ability to adapt and continue
chall enge was finding reliable and effecti:
commi t ments from key organizations. However
about the mutual benefits of coll aboration,
on public health, we were eventually able to
FM Mal ang and UPT Bal ai Di kIl at Kependudukan
partnerships proved invaluable in amplifyin
message, also it relates with our target aud

Anot her chall enge was addressing the tech
soci al media campaign. I nitially, we found
di fferent content formats, such as post s, S
than anticipated. Managing the frequency of
mai ntained high quality was a task that req
the use of multi medi a, |l i ke videos and podcz:
time and technical skill s. Whil e these platf

pressure on our team to stay on top of both

Z
11
1]



4"Br awijaya Communication International

Furthermore, the issue of audience engagen
popul ar platform among adol escents, ensuring
with the content was considered difficult. I
our strategy by Dblending educational cont ent

were able to cater to the preferences of tF
i mportant messages about health and nutritio

I n addition to this, we found that certai
focused and compelling way. Whil e our br oad
nutrition, and stunting, some of these topioc
community. To address this, we put mor e emp

breaking down tshiez esdu b jeeacsti liyntdoi gbeisttei bl e pi ec
di fficult topi c more accessible and rel at a

specifically to anemia and its connection t
the i mpact of i ron deficiency on both physi
approach helped us tackle more niche topics
Additionally, as we sought to increase en
influencers from Mal ang City who were able
influencer s, many of whom had | arge foll owi
among adol escent s, making it easier for then
not only boosted the visibility of the campa
the information we were sharing. Their endo
was an i ssue worth paying attention to, and
wi der audience, ensuring that we reached mor
Finally, whil e measuring the i mmediate i mj
were optimistitermbedtf ethse. | Ahghough we di d
changes overnight, we firmly believed that
awareness would eventwually | ead to positive
(2020), stunting prevention efforts must st a
mat er nal heal t h. Educating young girls nov
mai ntaining a healthy | ifa@®etrynl eefwielclt sl iolkelry
prevalence of stunting in the next generat.i
with the necessary knowledge and resources t
we-bkei ng, which can, i n turn, |l ead to healthi
Moreover, the campaign also contributed t
i ssues, such as early marriage and its | mpa
these interconnected I ssues, we hope to spar
awareness campaign went beyond just stunti ng
the i mportance of del aying marriage until
prepared to handle the responsibilities of
marri age, often an issue deeply rooted in <c
education to shift perceptions and ensure t
knowl edge they need to make empowered, infor
Looking ahead, it I S essenti al t hat we C

organi zations and continue to create educat.i
4Brawijaya Communication | n#Erhhda i Auntdd o FOpm)f Mea fethecreb g(fBCI1 C) 202
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The campaign has opened doors for future cc
relationships to sustain our outreach effort

continuously engaging with stakehol ders, w e
remains a priority and that the next generat
knowl edge and skills to reduce the prevalenc

Through this campaign, we have not only
contributetdetm gdba|l |lohgi mproving health | it
focusing on adolescents, we are | aying the ¢
wi || be better prepared t o face t he chall
consequences. As we move forward, w e remai
deepening our partnerships, and refining ou
people as possible and create |l asting change

Conclusi on

This community service campaign effectivel
prevention among early adolescents in Malan
with | ocal partner s, and addressing the roo
t he campaign has made meani negfounls cd toruisd egse nien
We hope that the | essons | earned from this
efforts t o combat stunting i n |l ndonesi a, 1
generati on.

Heal t h education through nutrition educat

promotion aimed at changing individual beha-
become healthier. Heal t+Bgphkamedi ont € sv ean tgioovl
al so requires soci al support and community
regul ations are included in the National S
(Stranas Stunting), devel oped through an as
including identifying priority activities. T
and quality of nutritional servi-28s mbat hpr
(Ministry of Health, 2018).

Providing education on the importance of
program to accelerate the governmentos tar (
especially in Malang City. The campaign ini
carried out sever al activities to educate
adol escent girl s, about stunting and its pr e
the responsibility of mothers but also adol e
it is hoped that society's understanding, es

and contribute to accelerating the reduction
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Examining the Relationship Bet wee
Communication Apprehension in Eas
Pl anning Counselor Using Communib

Benedi cBrama dkeal a
Brawi jaya University & benedictaika@student.ub. ac.id

Abstract
This study explores the -comeeb&tidomehet waen oéxtp
identified by Hans Eysenck and communication apjf
These wvariables are closely related to the c¢comn
communication scholars which posits that biolog

communi cation behavior, rather than solely soci e
need to communicate effectively in various conte
Counselors compbeteduastsiedrinaire to assess thei
focused on neuroticism type, and the relationshi

of communication apprehension.

Keywomredusr:ot i ci sm, communi cation apprehension, con

Il ntroducti on

So far, we understand that the study of Cc
science that <cannot be separated from the p
human behavior iI's a result of Its surroundi
academics regarding whether nature or nurtu
behavior (Beatty & McCroskey, 2000). The dev
to study communication from a new perspectiwv
to the communibiology paradi gm. Communi bi ol
Beatty and James McCroskey, who argued that
innate biological traits that are consistent
(L. L. McCroskey et al ., 2014).

Research within the communibiology paradi ¢
communication education and instructional C C
apprehensi on, which is the anxiety related
primary focuses of studies using the communi
such as shyness, anxiety, and sensitivity ar
|l ndi vi dual s wh o ar e genetically predi sposec
experience anxiety in various communicati on
areas of the brain, such as the amygdal a a
processing emotions, also affects communicat

Meanwhi |l e, McCroskey also studied communi
instructional communi cati on. Hi s initial r
paradi gm. I n his early writing on communi ca

being characterized by fear or anxiety asso
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McCroskey & Richmond, 1982) . Il n another WO |
communication apprehension <coul d be influer
personality traits, bi ol ogi cal factors, and
communication apprehension was | earned and c
approach had I imited effectiveness in treatmn
new paradigm that emphasized biol ogical fac
apprehension (L. L. McCroskey et al ., 2014) .

A shift in perspective on communication ap,
which were previously considered just one
apprehensi on, began to be assumed as playi nc
When discussing biological factors, we are r
in the body, such as the nervous system an
behavior.

Beatty et al ., (1998) el aborated on co
psychobiol ogi cal principles. Psychobiol ogy
neur oanat omy, and the endocrine system. Di f
individuals are due to differences in bioldc
suggesting bi ol ogi cal origins for soci al t
apprehension from this perspective. Recent
identified personality traits i nftaoctjourstmoad efl
consisting of psychotici sm, extraversion,
replicated structure.

Eysenckf asc ttohrr emo d el of personality is base
neur oanatomical systems or the brain that C
neuropsychol ogi cal perspecti ve, according to
occurs due to differences in the cortical i
personalities have | ower | evels of arousal i
seek external stimul ati on. I n general, extr e
actively socialize with those around them (|
characteristics on the dimension of extravel
lively, acti ve, and domi nant (Schultz & Scl
communi bi ol ogy paradi gm, whi ch posits that
bi ol ogi cal factors within the human body.

I n thd athoee model of personality devel opc¢
extraversion is said to have a negative <cor
Mc Croskey et al ., (2001) tested the relatiol
including extraversion, and communi cation
apprehension. The resul ts showed t hat e Xt
communi cation apprehension. Similar findings

(2003), which investigated the relationship
"temper ament in their research) and communi
in an intercul tural setting involving partic
showed that communi cation apprehension was
both American and Japanese participants.

N=Y
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Thi s research i's a replication study that
di mension of extraversion and communicati or
communi bi ol ogy paradigm are stil!]l rare i n 1|n
Schol ar, studies in the communibiology par a
revi ews on physiological mechani sms I n t he
communication biology is by Darmawan (2006)
t hat occurs in various parts of the human b
determining communication behavior has focu
(Fajar, 2020) and the process of audience pe

This study was conducted on 119 Family PI
identified as having an extraversion persol
Eysenck Personality Questionnaire Short For
communi cate effectively in various communi Cé
t hat the tendency towards an extraversion f
communi cation apprehensi on. To measure the |
respondent s, the researcher used the Persol
instrument created by McCroskey (J. C. McCro

Resul t and discussi on

A total of 191 family planning counsel or ¢
map their personality type tendencies using
For m. OQut of the 191 respondent s, 119 exhi bi
extraversion. Among these 119 respondent s,
mapping the personality type tendencies, the

Report of Communi cation Apprehension quest:
i nstrument contains 24 guestions designed
apprehensi on.

The Personal Report of Communication Appr
communi cati on apprehensi on i n four communi
meetings, i nterpersonal communication, and p
PRCA instrument relate to the anxiety indiuvi
i nstance, in the group di mension, a stateme
smal | group discussions." In the meetings di
afraid to express my opinion in meetings."
statement I s, "When speaking with new peopl e
speaking dimension includes statements such
| arge audience." A bivariate correlation ansée
bet ween the extraversion personality di mensi
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Table 1. Correlation between Extraversion and Di mens
Group Meetin I nterpeé Publ i
Speaki
Correl 0.210 0. 28 0.17 0.147
Coef fi
Si g 0.022 0. 763 0. 853 0.110

The tabl e above shows t he correlation re

di mensi ons or component s of communi cati on
i nterpersonal, and public speaking. Il nh the ¢
value of 0.022. This value indicates a posi |
I n the meetings dimensionyalthe ival 0e7®3, ri rr
correlati on. The interpersonal -dameesobnOyBI
showing no correlation. I n the public speak
value is 0.110, which also indicates no corr
Table 2. Correlation between Extraversion and Com
Communi cati on A
Correlation Co 0.149
Si g 0.105

I n the communication apprehension variahb

using Spear man' s rho because the data obt e
significance value was 0.105 with a correlat
conclusions can be drawn. First, the relatio
= 0.149. Second, this relationshva®l ues >no0Q. GE
This means that, although there is a slight
vari abl es i S positive, it cannot be concl t
coincidental. Overall, the relationship bet
insignificant, so there is no strong eviden.
relationship.

These results differ from previous resea
bet ween extraversion and communication appr
previous research (J. C. McCroskey et al ., y
met hod and statistical analysis are the same
be due to several factor s. Di fferences in rc¢
research context and situasenoe wmhy cber dlhat
subjects in the previous study were student
this study, the subjects are Family Planni ng
The communi biology paradigm assumes that anx
could not be proven in this study, particul a
possi bl e t hat ot her vari abl es ma y influenc
especially theeerl| etxitormasvhkirpi be and communi
instance, l ength of empl oyment. Family Pl an
skills as their main task is counseling, w

NOM
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context s. Based on existing research in per s
not be considered as being solely dependent
serve a distinct function and can influence
emergence of certain behaviors or outcomes (

Bi ol ogically, extraversion can be said t
because the biological tendencies of extrave
who tend to be apprehensive. A substantial a
t o experience positive emotions mor e of t en
extraverts ar e mor e i kely t o experience
Neurologically, there is a positive correlat
emotion processing when positive emotional s
contrary t o i ndividual s wi t h communi cati o
apprehensi on I S defined as "fear or anxi et
communi cation with another person or persons:s
anxiety are not present in the personality
by positive affect.

Positive affect, which is a blend of P O <
l inked to extraversion. Therefore, extraver s
motivation. The similarities between extrav
mammal s, which is centered on positive 1 nceil
neuroanatomical net wor Kk and neurotransmitt e
motivation (Depue & Collins, 1999) . The E
experience of positive affect (Bal l & Zucke
strong connection between extraversion and
extraverts' higher involvement in social act
I n Eysenck's concept of personality di mensi
personality type are based on differences i
di mensi on, the distinction between individu
extraversion (introversion) Ilies in the diff
wi t h |l evel s of arousal (Eysenck, 1983) . Ey
particularly the cortical areas, where the |
| ocated. Within the ARAS, there are differen
and introverted personalities.

From other perspective of neur oanat omy, €
predictor of regional brain volume in areas
orbitofrontal cortex and the right amygdal a
Since extraversion is considered a protectiv
depression, and is linked to generating pos
|l ower ri sk of affective disorders in indiv]

modul ati on of emotion processing through the
al ., 2011) .

Concl usi on
Il n this study, no correlation was found
apprehensi on. Di fferences in respondent <char

NON
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one contributing factor. Family planning cou
i n vari ous context s, and t he extraversion
tendenci es, may prevent communication appr ¢
apprehension in extroverted individuals <can
Therefore, the communi biol ogy paradigm, whi c
affect communication behavior, was not stron
This research has the | imitation of me a
personality, namel vy extraversion, wi t h one
apprehensi on. Future research could explore
as neuroticism and psychotici sm. Addi tional
scholars studying personality theory <coul d
t heory, which discusses personality di mensi
(BI'S) and the Behavioral Activation System
bet ween Eysenck's and Gray's personality dim

topic for further exploration.
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Exploriigndsant ed Cont entStarsataeng YyE f

Di gital Marketing Communication i
Sales on @Sal ad. Nyoo I nstagram Ac
Dhi nda Aziazafhkn dPrueg rNoe Wi Rraih mdagtoj ar j o
Universitas GSebedasz Maakedd & mail . com

bUni versitas Sebhred @st Mafr et n&. ac. i d

Uni vesitas Seubleilaahs. pMakrheats t&@wg mai | . com

Abstract

Soci al media is a website 2.0 network that prese
t ool in digiommunmamkebnnglnstagram is one of t he
soci al media in the i mplementation of User Gener
(MSMEs) with the aim of influencing customers to
one of the fruit salad pioneers engaged in the

Through its Instagram, the results of @sal ad. nyc
strategy to increase | eads and sal es. This rese
better understanding of how User Generated Cont
SMCR concept is used as a tool to explore UGC t
strategies fdhilsea@dseandhsakes. a qualitative app

User Generated Content on the @salad.nyoo accoun
of SMCR, namely SMCR which stands for Source, Me
used data <collection methods through observing
generated content to its I nstagram feeds. I nco|
strategy all ows businesses to support mar keti ng
strengthening relationships with audiences, and

KeywoDidgsi:t al MafGkEeteragedU€entent, |l nstagram

Il ntroducti on

With the advent of the internet, mar keting
as digital mar keti ng. Digital mar keting i s
vari ous sophisticated digital medi a channe
(I'nstagr am, what sapp, ' i ne) , Youtube to be
through online communication channels (Chak
strategy that i S most i n demand by entrepre
interested in the products or services offe
Smal | Businesses (MSMEs) who wutilize digital
identity they offer. These MSME entrepreneul
when i mplementing digital mar keting through

Soci al medi dasedasofhwareebuilt on the ide
2. 0, which supports users to create user ge
content t hrough platforms such as soci al n e
Haenlein (2010). I n this context, entreprene
selling bexausxe i$oca awi dely wused applicatior
media that has useful fonstmagkeaemi (apmotdacts
2020) . I nstagram is an application that has

NOP
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Kotler & Keller i n Perti wi & Rusfian, (2021
|l ook more professional through a mobil e c¢ame
be uploaded and shared. Stati st a, (2021) emg
user data worldwide in January 2021 has more
the platform every day. I nstagram has a var
the internet such as <c¢clothing product s, t ou

culinary (Sugandi & Kusuma, 2018).
|l nstagram serves as the m@e mersatca dal Caoretda rat

where users share posts of brands, goods an
interaction and promoti on. This content can
soci al media pages. The existence of User ge
engagement between audiences and consumer s t
one of the MSME businesses in the culinary f
content on its instgaram with the account na
No. 1 fruit salad in Indonesia, Saladnyoo i s
to Java. The number of foll owers on I nstagr
chosen in this study becaguesne riatt eids cguwitteen ta coti
The role of UGC on soci al medi a has been w
such as in the research of Desi Rubyant. anc
Generated Content (UGC) l nstagram in the Foc
Ahow the role of User Generated Content as
platform for food industry players?o. The r ¢

entrepreneurs see UGC onWOMstaglhamtacahelpp am
products digitally. T h eg erneesrualttesd schoonweedn t t hsautc

phot os, or videos about food can help sprea
i nformation and communicate with other users
( BVOM) , especially in the food industry. The
content written by Muhammad Miftakhur Rizky
of | nst agvMeadm aS cAcgiaa In st Traveling I nteresto.
influence of Instagram soci al media on trave
Mar keting for Hospitality. The results of t
Soci al Media variable has a significant I n
|l nstagr avnedbacihals an i nfl uence variabl e, na
hashtags that can be used to disseminate pho
Hypodermic needle theory is a bullet theor
message directly according to the target Wi
2024). This means that the message or inforr
the recipient of the message. This theory
assumptions and management of online medi a

Hypodermic needle theory tends too avieewli atedit
affected by media messages (Pamungkas Al haf

for online shop media with many I nstagram f
business wil|l devel op more quickly. Ways to
be by increasing user generated content, the

NOZX
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and reviews. User generated content wupl oadec
content is positive and it is |likely that ma
The primary purpose of t heemwerrradretd rCeosnd arnd
as an effective strategy in digital mar ket
and sales on soci al media. To achieve this g
theory with the SMCR model, this can be do
upl oaded can affect |l ead and saleso. The int
as a structured and systematic digital mar k
approach with descriptive analysis to explor
@sal ad. nyoo account based on the qualificat
which stands for Source, Message, Channel, a
Data wil/ be collected through observing
generated content to its Instagram. The res:
has developed wusing UGC in their digital m
campaigns, content, review etc, that take p
Us@renerated content wi || be analyze to ass:¢
driving engagement and conversion. Through t
provide a deeper understanding of the effect
communi cations, as well as its impact on | ea

Resul Oi amds si on

l nstagram account @Sal ad. nyoo is an Insta
culinary from fruit and a pioneer of fruit
foll owers as m&kmywat by63nd&niys pwelpll e. Wi th th
the pockets started from 15,000. This fruit

and toppings of strawberries, Ki wi |, Sunki st
various types of fruit makes consumers inter
the ingredients used for its foods can be g
soci al proof in reviews to build positive pe
The title of the book The Process of Commu:
new model in which the true meaning of C o0omn
| anguage. Berl o's communication model <can be
t o message recipients. According t o Berl o,
communication process to take ©place into t|
(message), channel (channel ), receiver (Rece
exists 1 n everyone. The sequence of words i
reci pient of the message through any medi a |
message, and will understand the meaning of
to the recipient of the message. The send:¢
effectiveness of the message sent to the rec
content in social media entreprenurship witHh
as foll ows:
A.Source is described by a person, group, |
form of a message to the recipient in soc

NOT
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consumers and provide information accordi
revi ews. Usual ly, this user communicati or
be in accordance with the purpose of del.
to the recipient of the message. The go

effective and reach consumers who are ex|
promoted.

- In I nstagram media, the intended source
and uploaded on the @salad.nyoo feeds p
field of food and as an active user i n |

Figure 1. @nanakoot as User Generated Conte

B.Message, i's a message conveyed by wusers.
of revi ews, opinions, l i kes based on pe

conveyed by users on soci al medi a.

- In the I nstagram message media, @nanako:¢
the @salad. nyoo account @nhanakoot said
of menus and explains the contents in t
al |l tasted good, and gave a rating of 9
provides information that the fruit sal
This can provide a message for recipien
account to try i mmediately. The hastag
in each post i's #TheBestQualityOnly. T

shown to consumers to promote to be bet
gual ity product.

.Channel is a tool or means used by wusers
channel in question is the soci al medi a
prodwdtated content or . From the data <co
focus of the social media used.

- The results of this study show I nstagr a
name salad. nyoo. the number of foll owe:
5,489.

NOY
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< salad.nyoo

SALAD, 5.489 163rb
NASIR)Y | postingan pengikut

MAKAN BUAH JADI MUDAH #TheBestQualityOnly

Hero GRABFOOD

uti oleh rickydolsipakpahan, lelyfy_, dan &
Tkuti Pesan

S

BIG ORDER PROMO OF.. BIG ORDER Happy Mon...

®
#EBL A

Figure 2. akun media I nstagram salad.nyoo
D.Recei ver, i's t hne spargtey i me ae icwinmgu ntiltceat i on p
the message can be foll owers on soci al me d |
Il nstagram platfor m. I n this research, bec
recipients are the wusers of soci al medi a p
the influencers who are the subject of the
can be audio, vi sual , written, or a combi
transmitted by the source, the recipient w
the message conveyed based on the context,
to then take action to buy a product as a
medi a.

Komentar

unta_rindu 43 minggu oleh penulis

i Review ci @nanakoot_ emang jujur sih, ag juga
suka @salad.nyoo yg original @

Balas

rachmaaarum 21 minggu
Emang enak banget si, buah nya juga fresh

Balas

sahrilsir 22 v Ju oleh penuli

Pernah nyoba dikasih kolega waktu perjalanan
bisnis. Originalnya emang enak sih.

Balas

Figure 3. screnshoot kolom komentar
- The results of this discussion are int

salad. nyoo account on @nanakoot's <conte
replies t hat they justify the i nfor mat
promoted salad is very delicious and mu:
SM-C-R is used to explore user generated cor
study which is wel/l known as the David K. B
commonly known as the SMCR model , whi ch st a

NO®
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Receiver. The communication model can resul
functions i n digital mar keti ng communi cat i
component contributes to the wuser's percept.i
exploring the potential of UGC as an effecti

Conclusi on
Us@renerated content (UGC) can be text, i

by others, not by branegse.neSame duseomd ealt sd ou
bl ogs and email addresses. gMoetr apedplcoentsat
where users upload posts that highlight some

users can share these posts on their ewn soc
CR can used to explore user generated conten
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Abstract

ConstitutionalC o u rDeds®nNo. 90/PUU-XXI/2023is consideredvery controversial. The
decisionregulatingthe changein theagelimit to 40 years forpresidentialandvice-presidential
candidatesin this election receivedvarious attention from the public. The Constitutional
Court'sdecisionregardingthe agelimit for presidentialand vice-presidentialcandidatesalso
did not escapethe attention of the media, Tempo magazinewas one of the media that
participatedin reporting the polemicof the ConstitutionalCourt's decisionregardingthe age
limit for presidentialand vice-presidential candidates.This researchaims to find out how
framingin reporting the polemicof the ConstitutionalCourt's decisionregardingthe age limit
for presidential and vice-presidential candidatesin Tempo magazine.Using descriptive
gualitative methodsusing ZhongdangPan and Gerald M. Kosicki's framing model with
syntactic,script, thematicand rhetorical structureindicators. The researchresultsshowthat
Tempoframed this newsby highlighting the conflict of interest betweenethics, power and
political strategyin the election.With a primary focuson the integrity of the judiciary and the
complexandoftencontroversial politicaldynamicsnvolvingthe chiefjusticehimself.

Keywords:Constitutionalcourt's decision,Media framing, Presidentialand vice presidential
candidates, Tempmagazine
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The Constitutional Court is an institution that carries out justice in Indonesia. The
function of the Constitutional Court is to maintain the stability of the administration of
stategovernment. MK itself has the authority to review laws against the Constitution, by
resolving disputes over the authority granted by the Constitution, and the authority to
decide disputes over election results. The results of the authority of the Constitutional
Court's decision regarding the review of the constitutionality of the law in its
implementation play a role in shaping the dynamics of state administration (Rozi, 2023).
The Constitutional Court has responsibilities that are not only limited to legal aspects, but
also to maintaining ethical and moral values. As integrity and compliance with the code
of ethics are important pillars to support public trust in judicial institutions. (Auliadi et al.,
2024).

Some decisions can even attract attention because they are not in accaittance
previous constitutional concepts. Such as suspicions that Constitutional Courthjadges

violated the code of ethics, which raises concerns about the integritgdapéndence of
this institution. One of which is Constitutional Court decision NunieéiP UU XX1/2023

which states that the age f@t least 40 (forty) yeaods contrary to thd 945 Constitution
of the Republic of Indonesia and has no binding legal force, as long a®itinterpreted
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asfiat least 40 (forty) years of age or ever/ currently occupyipgséion elected through

gener al el ections i ncluding vaeiqyus opmians head
emerged from the public regarding the pros and cons of the dec(Soreeta &

Lewoleba, 2023)

This decision received very sharp scrutiny. Professor of Constitutional Law,
Faculty of Law, Brawijaya University Prof. Dr. Muchamad Ali Safa'at, S.H., M.H., said
that thisdecision was very political because it was related to election time. He assessed
that theirregularities in the decision were allegations from interested parties because
Gibran washampered by constitutional requirements due to his age. (Muhdar et al., 2023)

The public spotlight is on Gibran regarding the Constitutional Court's decision
because it ixonsidered to be able to smooth his path to becoming vice presidential
candidate in 2024. Based on the Indonesian survey institute, Executive Director of the
Indonesian Survey Institute (LSI) Djayadi Hanan indicated that 57.6 percent of the 24
percent of citizens knew that Chief Constitutional Court Anwar was President Joko
Widodo's brothein-law. The survey results show that the public knows thathlhé&man
of the Constitutional Court's familial relationship as an uncle regardingahstitutional
Court's decision is considered very detrimental and unfair (UluBul&arno, 2023)

The many issues circulating regarding the polemic of the Constitutional Court's
decision cannot be separated from the mass media. Mass media plays a very important
role in society. Media is a source of power, a tool of control, management and innovation
in society as stated by Edmund Burke (1-:2797) media (pers) as the Fourth Estate
(fourth pillar) which functions as watchdog (Muldani, 2022:150)

The media itself is interconnected with society because they have a reciprocal
interaction relationship that mutually influences each other in nation building (Aki,
2014:139). In reporting news, the media has the ability to construct and frame a reality.
This isin line with Tuchman in (Samsudin, D. 2021) news is a window to the world. This
is usedby each media to frame an event differently. Journalists can have different views
in seeingan event, which is written in news text or commonly known as framing.
Framing generallyiscusses how the media constructs reality and presents it to society.
How the news igramed is not just because journalists but also because media institutions
have arinfluence on this meaning.

In research (Auliadi et al., 2024) indicates that the violation of the code of ethics
by Constitutional Court judges can reduce the legitimacy and integration of the resulting
decisions. (Prayatno et al., 2023) Not only canceling norms, but changing or creating new
parts of the content of a law being reviewed, so that the norms of that law also change.

Construction in news is very important to see which point of view is used by the
media. As in previous research (Adilla et al., 2024), Kompas.com found differences in the
issue of raising the issue of supporters of Anwar Usman's vice presidential candidacy,
while CNN Indonesia.com addressed deficiencies in the decision issued by Usman,
causingeight judges to reject changes to the age limit requirements. Research (Pangidoan
et al.,2024) found Detik.com focuses more on the inconsistencies in the attitutfes o
MK judges, while Kompas.com focuses more on the familial relationship between the
Chief Justice of the Constitutional Court and Jokowi. Meanwhile, the image of the
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Constitutional Court as a whole is more negatively portrayed, namely reckless, not solid,
drawn into conflicts of interest, inconsistent, and not playing the proper role in making
decisions regarding the age limit lawsuit for presidential and vice presidential candidates.
(Ramadhani et al., 2024) shows that Indonesian media focused on the ethics of the
alleged violations. The Indonesian media frames this topic by cornering one party
becauseof the political interests of the media owner. Research (Kurniansyah & Siregar,
2023)shows that the democratic order is now increasingly shifting towards power held by
theruling political elite so that the power they have can change laws and slowly shake the
spirit of democracy in Indonesia. Research (Satata et al., 2024) found Fraud is a
systematic strategy that posesaious threat to the most important democratic system,
namely elections.

Research by Ananda Sri Rezeki Sihite, Nanda Viola Vallenxia Sianggaran, Putri
Nailatur Rohma (2024) reveals how the media influences public perceptions of an event,
and underlines the importance of integrity and objectivity in news reporting. Through
choosing the right framing, the media can play a significant role in shaping people's
opinions and attitudes towards important issues in society. It is important to ndteethat
media have great power in shaping public perception, and therefore, they beaet a
responsibility to carry out their functions with integrity and objectivity. Baseithisnthis
research aims toframing How is the coverage of the polemic abo@ahstitutional
Court's decision regarding the age limit for presidential and pi@sidential candidates
in Tempo magazine?

This research uses descriptive qualitative methods to describe and explain in more
detail a phenomenon. Through observation, then analyzing it and making theorization
efforts based on what is observed (Bungin, 2007). In this research, the framing analysis
model used is the model from Zhongdang Pan and Gerald M. Kosicki with the
consideration that framing as a process of making a message more prominent, placing
more information than others so that the audience is more focused on the message.
framing is defined as a strategy or way for journalists to construct or process events to
present to the public. The structural dimensions of the framing approach according to
Zhongdang Pan and Gerald M. Kosicki's model analysis consist of four major structures,
namely syntax, script, thematic and rhetorical (Kusnia, 2019).

Result and Discussion
Tablel. Title on Tempdviagazine

No News Title Rising Time Writer

1. Uncle Comes to Finish October 29, 2023 Antara/Akbar Nugrohc
Things Gumay

2. The rise and fall o' October 29, 2023 M. Taufan Rengganis
Gi brandés nar Antara/ Dhemas

Reviyanto

3. Trauma Before October 29, 2023 Hilman Fathurrahmat
Declaration W

4.  End of Uncle Gibran's Ere 19 November 2023 Subekti

NOT
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5. Two Sanctions fromr 19 November 2023 M. Taufan Rengganis
Bintan

6. Nearly finished Caree 19 November 2023 Hilman Fathurrahman
Anwar

7. | Have No Burden 19 November 2023 Subekti

8.  Lawsuit Without Awe 19 November 2023 Subekti

9. Developed Screen Fc 19 November 2023 M. Taufan Rengganis
Dynasty

(Source: Tempo Magazine, 2023)

Of the nine reports in Tempo magazine, there are three stewiss in the 229
October edition and there are six news stories in thE91November 2023 edition. Each
news edition is related to the news in other editions with a total of nine news reports. The
results of the analysis using framing Pan Kosicki in the Tempo magazine report on the
23-29 October edition and the I® November 2023 edition with the syntactic, script,
thematic and rhetorical structure explained in (attachment tabl@.9. Analysis framing
Tempo Magazine report)

Syntax

From the nine news stories analyzed, the researcher obtained several aspects of
news syntax which became the basis for Tempo magazine's news discourse in the polemic
of the Constitutional Court decision number 90/RXKI/2023 regarding the age limit
for presidential and vice presidential candidates. Syntactically, each title, lead,
background information, quoted statements and closing of the nine news stories are in
accordance with the news structure writing system, namely the inverted pyramid. The
inverted pyramid is a structure for writing news presentations presented by journalists by
placing the most important information at the beginning down to the bottom which is
considered unimportant.

As the results of this syntactic structure analysis found, sekeyalts had the
same polemical issue. In the news analyzed there were findings with the same focus,
namely a conflict of interest involving Anwar Usman as chairman of the Constitutional
Court. In the first report of the October-29 edition, Anwar Usman found irregularities
and conflicts of interest in discussing the material review of the Election Law. This
finding was reaffirmed in the fourth report of the-13 November edition, emphasizing
the irregularities committed by Anwar by imposing sanctions in the form of dismissing
Anwar Usman as chief judge of the Constitutional Court. Tempo reiterated this finding in
its eighth report, with the finding of a lawsuit filed against the Constitutional Court's
decision which was deemed to be formally flawed due to a conflict of interest.

Furthermore, there are findings in the form of political dynamics in the syntactic
structure of the Constitutional Court's decision regarding the age limit for presidential and
vice-presidential candidates. The second report discusses the impact of the Constitutional
Court's decision on Gibran's candidacy as vice presidential candidate to accompany
Prabowo. This finding was reaffirmed in the ninth report that there was public rejection of
Gibran's candidacy to accompany Prabowo as vice presidential canditlais

NOY
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community rejection was caused by allegations of dynastic politics.

Other reports did not have the same findings but were still related to political
issues regarding the age limit for presidential and vice presidential candidates which did
not involve Anwar Usman as the focus, namely in the third report which paired Mahfud
Md with Ganjar Pranowo as vice presidential candidates. Likewise, the findings of the
seventh report only discussed Jimly Asshidigie's neutrality as chairman of the MKMK.

Script

From the nine news stories analyzed, researchers obtained several aspects of script
structure using 5W+1H in this news report. The use of the script structure in the second
edition of Tempo magazine is in accordance with the rules of journalistic writing by
showing the completeness of the presentation of the news. Such as the use of objects in
the news, the problems that form an event to be reported, the place, when the event
occurred and the cause and how the event occurred in the news.

Based on the script structure aspect using 5W+1H, the script structure of the
Tempo magazine edition is appropriate. Where in this news the elements of who and what
are the most dominant elements in this news. By highlighting problems and objects in the
news that show who the person is who has caused the polemic of the Constitutional
Court's decision regarding the age limit for presidential andpriesidential candidates.
Several aspects of the script have been found in several news reports that contain
elements of conflict of interest involving Anwar Usman. There is a finding in the first
news, the irregularities of the chairman of the Constitutional Court which refers to
Anwar, then the fourth report is about the dismissal of the chairman after it was
discovered that there were irregularities committed by the chairman of the Constitutional
Court, Anwar Usman. then the fifth report is a continuation of the dismissal, namely the
sanctions given to Anwar, the sixth report confirms the finding of a conflict of interest
carried out by Anwar as chairman of the Constitutional Court, and the eighth report is
about the lawsuit against Anwar regarding the abuse of his power.

Meanwhile, the second and ninth reports did not involve Anwar Usman as the
object but rather the parties with their conflicts of interest and political dynamics. Then in
the third report there was also a conflict of interest with the discovery of a different
political strategy. There is one news that does not involve Anwar and political parties,
showing findings in the form of Jimly acting as a mediator with his neutrality as chairman
of the MKMK.

Thematic

Of the nine Tempo news stories analyzed using a thematic structure, the viewpoint
used by journalists in Tempo magazine consistently raised the theme of conflict of
interest involving Anwar Usman as chairman of the Constitutional Court. Thematic
similarities involving conflicts of interest were found in the first report conflict of interest
in the power held by Anwar Usman as chairman of the Constitutional Court. This report
was confirmed again in the fourth report, Anwar Usman's dismissal was accompanied b
evidence of a conflict of interest related to irregularities he committed as chairman of the
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Constitutional Court. In the fifth report, Tempo reiterated the sanctions for serious ethical
violations committed by the chairman of the Constitutional Court. Sixth news: There
were findings that the chairman of the Constitutional Court had abused his power, so
Tempo reaffirmed the end of Anwar Usman's power. In the eighth report, the culmination
of this abuse of power gave rise to findings which were confirmed by a lawsuit filed
against Anwar Usman.

In the second report, Tempo only highlighted the complex political dynamics
related to the process of nominating presidential and vice presidential candidates and
conflicts of interest of political parties. Likewise, in the third report, the theme findings
highlighted confirmed the conflict of interest strategy of political parties. The ninth report
again discussed the party's interests in the way that Prabowo gave Gibran as a vice
presidential candidate to continue the political dynasty. Overall, it only discusses the
interests of parties and candidates who will be nominated as presidential and vice
presidential candidates.

In Tempo's seventh report, there is no conflict of interest, although this report is
still related, the seventh report only shows the neutrality of the work carried out by Jimly
as chairman of the MKMK who does not take sides with anyone.

Rhetorical

Each Tempo report displays a rhetorical structure using metaphors, lexicon and
graphics that highlight the polemic of the Constitutional Court's decision regarding the
age limit for presidential and vigaresidential candidates. It can be seen in the first report
that the metaphor "Uncle has come to settle matters" is found. Then Tempo supported the
findings on the metaphor by displaying a graphic of Anwar Usman snapping his fingers at
the foundations of the Constitutional Court, reinforced by a lexicon of maneuvering,
lobbying and ulterior motives which very clearly illustrates how the abuse of power
carried out by Anwar Usman as chairman of the Constitutional Court is full of interests.
Furthermore, the fourth report confirms the findings in the first report with the end of
Anwar Usman's career as chairman of the Constitutional Court. marked by the metaphor
"The end of Uncle Gibran's era" supported by the lexicon of ending, gossip, sanctions,
dismissal, conflict of interest, maneuvers and graphics featuring Anwar Usman.
Emphasizing the sanctions given to Anwar for the abuse of power he has committed. It
was emphasized again in the fifth report with the metaphor "Two sanctions from Bintan",
as well as the same lexicon in the previous report in the form of sanctions, removal and
graphics of Bintan's position when attending the MKMK meeting. Tempo reiterated this
finding in the sixth report with the metaphor "Almost the end of Anwar's career” with a
lexicon of conflict of interest, maneuvers and kinship words as well as graphics of
Anwar's marriage to Joko Widodo's younger brother which still depicts the abuse of
power until the end of Anwar's power.

Meanwhile, in the eighth report, the metaphor "lawsuit without admiration”
emphasizes the findings regarding the consequences of a conflict of interest involving
Anwar in the lawsuit filed against Anwar. Proven by the use of the lexicon of dismissal,
novum, conflict of interest, disability, and political dynasty with graphics of the judicial
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review hearing of the law regarding the age limit for presidential andpvesdential
candidates at the Constitutional Court and featuring the plaintiff, Brahma Aryana.
Meanwhile, in the second report, the rhetorical structure does not focus on Anwar but on
his political dynamics. The finding in the second report was the metaphor "Gibran's name
rises and falls" which is accompanied by the lexicon: Gallant, outspoken, cheering,
political dynasty, disabled, shocked and graphically Jokowi side by side with Erick Give,
a picture of Prabowo, and a picture of the Golkar party handing over the letter decision
meeting. This rhetorical structure illustrates the impact that occurred when Gibran's
nomination was rejected by the public but still received support from the party because
Gibran was considered to have the qualifications to win the party that supported him. This
report was reaffirmed in the ninth report with the metaphor "Further screen for dynasty"
with the lexicon of political dynasties and nepotism as well as graphics of Prabowo
embracing Gibran and demonstrations with writings rejecting dynastic politics carried out
by the public. This rhetorical structure very clearly illustrates the controversy over
Gibran's candidacy as vice presidential candidate, showing party support and strong
rejection from the public.

The third report still discusses the party's interests but does not involve Anwar in
its interests. The findings in this third report with the metaphor "Trauma before the
declaration" accompanied by the lexicon Completed, postponed, silent with graphics of
Mahfud Md juxtaposed with Ganjar and the support of the PDIP party chairman illustrate
the challenges that will lead Mahfud Md towards the declaration. News that does not
involve a conflict of interest is also found in the seventh report, a rhetorical structure with
the metaphor "Chairman of MKMK Jimly Asshidigie: | Have No Burden" with the
lexicon ewuhpekewuh, nephew and graphic Jimly Asshidigie when interviewed by
Tempo at his residence shows Jimly's neutrality as chairman of MKMK emphasizing that
Jimly's lack of involvement with the party or sanctions received by Anwar is supported
by Jimly's graphic statement when interviewed by Tempo.

Conclusion

The research results of the nine Tempo news stories analyzeddgrcher Pan
Kosicki found that Tempo framed this news by highlighting conflicts of interest between
ethics, power and political strategy in elections. With a primary focus on the integrity of
the judiciary and the complex and often controversial political dynamics involving the
chief justice himself. Tempo's spotlight focuses on the Chief Justice of the Constitutional
Court regarding conflicts of interest that parties exploit as a strategy to win political
parties. Tempo's framing of the news shows where politics in Indonesia is headed. This
can be seen from the prominence of each element of syntactic, script, thematic and
rhetorical structure in Tempo's reporting
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Abstract
Pemilihan presiden yandilaksanakan setiap 5 tahun sekali kembali hadir pada tahun 2024, dan
pada masa kampanye ketiga calon presiden serta calon wakil presiden befldorbba untuk
memikat hati dan suara dari masyarakat. Adanya kompetisi di tengah masyarakat ini membuat isu
T isu atau informasi beredar secara bebas tanpa memperhatikan faktanya, sehingga berbagai
macam sindiran muncul dan menyerang para calon khususnya calon presiden. Roasting
merupakan konsep komedi dalam industri hiburan khususnya Stand Up Comedy. Penggunaan
Roasting dalam industri hiburan bertujuan untuk memberikan sindiran atau ledekan yang
dikemas dalam bentuk guyon, tanpa memandang subjek yang diberi RoBstiggam Tv
ALapor Pak !0 mengambil kesempatan ini unt uk m
Presiden dan Roasting, kemudi an mengadakan seg
segmen acara tersebut terdapat kalimat atau kdtata berlebihan yang disampaikan oleh para
komika sehingga menghasilkan makna ekstrim atau berlebihan. Penelitian ini bertujuan untuk
memahami hiperteks yang muncul dalam kalimat roasting dengan menggunakan analisis
hipersemiotika. Dalam penelitian ini digunakan paradigma kritis dengan pendekatan kualitatif
serta teori simulacra. Data yang terdapat pada penelitian ini berasalkan observasi peneliti pada
segmen fARoasting Tiga Capreso. Pada hasilnya !
Jean Baudrillard, hi perteks yang terdapat di s
program ALapor Pak-signdier daa hipemodeuphda kalimatroagtiegrserta
adanya wujud tanda sebenarnya dan wujud tanda ekstrim pada kalimat roasting.

Keywords:capres; hipersemiotika; hiperteks; Lapor Raksting

Introduction

Dalam berkembangnya industri komedi deiouran di Indonesia, pertunjukan komedi
fiRoasting ki ni tidak harus mel al ui pertunjukan
melainkan dapat dilakukan dalam program acara apapun salah satu nya adalah program
Ak omed:i situasi 0 atau yang biasa dikenal de
sitkom sendiri merupakan sebuah program komedi yang didalam nya terdapat sebuah peran
atau karakter untuk mengambarkan suatu kejadian atau fenofBeba 2023) Dalam
prakti knya, ASi tRkastm® dapatkodepdal aink an seca
di padukan dengan bai k, salah satu contohnya
kedua gaya berkomedi tersebut menjadi sebuah satu kesatuan.

Segm®aoestiip merupakan salah satu segmen ya
pelaku utama nya yaitu Kiky SaputfiRayendra, 2022)P er t unj u k &Roastikgo me d i
sendiri sebenarnya sudah seringkald] di terapk
dan populer pertama kali pada tahun 2QY¥ahya, 2022) yang dimana para pelawak atau
biasa disebut dengan sebutan AKomi kao membe
yang kemudian akan dilempar atau ditujukan kepada siapapun tergantung dari pembawaan
komika itu sendiri, bisa saja tibat i ba sang ko rRodstag meé emplaut A
penonton ditempat, yang bahkan tidak dikenal atau tidak terlihat dalam kamera.
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@StandUpKompasTV
#SUCI7

- -

Gambarl. Stand Up Comedy Indonesia
Sumber: Youtube @KOMPASTV LAMPUNG

Gambar2. Cover Program Lapor Pak!
Sumber: @Liputan 6

Segmenroasting pad a program fALapor Pak! o di kemn
fr 0 a s tyang dindana dalam segmen ini para pemeran memparodikan kegiatan simulasi
Ainvestigasi 0 untuk mempertanyakan kejujuran
segmen ini terdapat pemeran seperti Andre Taulany sebagai komandan, Andika dan Surya
sebagai penyidik, Wendy sebagai polisi pria, Kiky sebagai Polwan, dan Ayui Tiimg
sebagai petugas kebersihan yang kemudian melakokating sesuai dengan bintang tamu

yang dihadirkan. Namun terl epas dar i segme
pemeran dal am progr am iroastngsecar®lelias dan tibaddbp at me |
tanpa harus mengio&stngi ithe may.an$a sdairsaanmpfai kan
ALapor Pako sendiri bi asanya menuju ke pemel

pemeran menyindir kebijakan, tokoh politik, fenomena, atau isu politik yang sedang terjadi.

Gamba3. Segmen Parodi il nvestigasi 6 program fALap
Sumber:Youtube @TRANS7 OFFICIAL

NN
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Fenomena politik yang bi asa terdapat pa
fenomena atau isu politik yang sedang hangat diperbincangkan di dalam masyarakat, seperti
salah satunya adalah Pemilu Calon Presiden dan Calon Wakil Presiden di tahun 2024. Seperti
pada episodé e pi sode sebelumnya yang sering mengan

Pak !0 juga mengangkat tema Pemilu 2024 ini,
dar i sebel umnya, Roastingna ad egnmeermp i pardedii ni ti d
ruangan Ainvestigasi 0 melainkan di ruangan A

segmen parodi ini, mereka juga mengundang tamu spesial yaitu Calon Presiden 2024 atau
lebih tepatnya mereka mengundang tiga orang yang mirip dengan kontestan Calon Presiden
2024 dengan panggilan pak Manies, pak Wowo serta pak Banjar.

Gamba4. Segmen fARoasting Ti”ga“Capres() Pada Progran
Sumber: Youtube @TRANS7 OFFICIAL

Dal am segmmastinparnredisebut , berbagai pengaglu
yang diberikan para komika ke para Capres tiruan ini pun beragam dan multitafsir. Seperti
kali mat yang di sampai kan ol eh Sastra Silal at
cuma Capres saya ini yang bawa misi PERUBAHAN! Tapi pak, yang mesti dirubah wakil
bapako kemudian kalimat dari komika Nury Zh
banget, murah senyum. Apal agi dia sopan ban
Kalimati kalimat tersebut tentunya menciptakan sebuah makna multitafsir, apakah terdapat
sebuah kesalahan fatal dari wakil pak Anies Baswedan? apakah bersikap sopan kepada orang
tua merupakan hal yang salah? Hal ini membuat beberapa makna kata atau kalimat yang
digunakan oleh para komika menjadi berlebihan dan tidak lagi bermakna seperti seharusnya
sehingga kalimatroasting y a n g ada pada RoasthnméEngapaC€Capri e sk
menciptakan sebuah hiperteks.

Programt el evi s ALapor Pak! o ini sendiri mer u
komedi yang populer di Indonesia, dengan menduduki posisi nomor 19 sebagai salah satu
program favorit di 2024. Maka dari itu dengan adanya tingkat kepopuleran yang tinggi,
fenomena kontestasi pil pres 2024, serta mal
khususnya padaRoastngTmegna pCaarpordeis 0 yang di siar |
2024, penelitian ini dilakukan oleh peneliti dengan tujuan untuk memberikan pemjelasa
makna berl ebi h padaroaktaghi mahgamaockpt akpmadsael
Sehingga terdapat kejelasan dan makna asli dari kalirkatimat yang telah disampaikan
pada segmen inRPenelitian ini dibuat untuk mengetahui makna dari hiperteks pada segmen

~ O
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par oRobastingTi ga Capreso pada program fALapor Pak
analisis hipersemiotika Jean Baudrillard (Gambar 5).

=

Signifier Code

Denotation]

Hiper - ]

Hiper - ]

Connotation ]

Gambar5. Analisis Hipersemiotika Jean Baudrillard
Terdapat penelitian penelitian sebelumnya yang membantu proses penelitian ini, seperti

sal ah satunya penel-SemiotiganPada Eimgraliana poned Arld ThieHi p e
Dial Of Destiny Melalui Penggunaan Teknologi CGI-Bggi ngo yang ditelit
Triartanto, Adhi Dharma, dan Tuty Mutiah pada tahun 2023. Yang dimana mereka meneliti
menggunakan analisis hipersemiotika Jean Baudrillard dengan cara memaparkan sebagai
berikut(Triartanto et al., 2023)

Result and Discussion
RoastingSastraSilalahi Kepada Anies Baswedan

Analisis kalimat roasting:
ATapi dari semua Capres, cuma Capres saya I
yang mest.i dirubah waki l bapako

Table2. Analisis scene roasting Sastra Silalkedyppada Pak Manies di menit 1:52:08

TEKNIK PENJELASAN

SIGN Interelasi

DENOTATION Dari semua calon presiden dan wakil presiden, hi
paslon urut 01 yang membawa misi perubahan u
Indonesia, namun sebagai timses, sastra merasa
harusnya dirubah bukan Indonesia, melainkan wakil
Pak Manies sendiri.

HIPER 1 SIGNIFIER Anies Baswedan pada kenyataan nya merasa puas m
Cak Imin sebagai pasangan wakil presiden, dan mg¢
bahwa Cak Imin merupakan bagian yang hilang

seorang AAnies Baswedano.

HIPER 17 CODE Anies Baswedan dan wakilnya Cak Imin selalu berk
penyampaian dalam melakukan kampanye terhadap
misi nya sendiri

CONOTATION Pasangan Anies Baswedan dan Cak Imin mengu
perubahan sampai ke visi misi nya sendiri, yang din
selalu berubah rubah.

Wujud Tanda Sebenarnya dalamRoastinganSastra Silalahikepada Anies Baswedan

ATapi dar i semua Capres, cuma Capres saya I
kalimat tersebut, terdapat hubungan antara penggunaan tanda yang relatif simetris dengan
kenyataan yang sebenarnya. Pada kampanye pilpres yang dilakukan oleh Anies Baswedan

NTITZ
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dan Cak | min, keduanya mengusung tema APeru
mereka pada setiap kampanye yang mereka lakukan.

Wujud Tanda Ekstrim dalam RoastinganSastra Silalahi kepada Anies Baswedan

Terdapat efek pelipaggandaan pada sebuah tanda yang menghasilkan sebuah ungkapan

hi perbolis, wujud tanda ekstrim dapat dil i ha
di rubah waki l bapako. Pada kalimat tersebut,
sebuah ungkapan hiperbolis. Yang dimana kalimat tersebut membuat Wakil dari Anies
Baswedan yaitu Cak Imin merupakan sosok yang tidak pantas dan tidak layak untuk menjadi
pasangan calon wakil dar i Ani es Baswedan, d
usung menjadi sebuah bumerang dan lebih cocok jika diterapkan kepada mereka sendiri atau
lebih tepatnya pada Anies Baswedan dan Cak Imin sebagai pasangan calon.

Makna Tanda Sebenarnya dalanRoastinganSastra Silalahi kepada Anies Baswedan
Kutipan kalimat pada wujud pertandaan ini mempunyai makna yang langsung dapat dicari

relasinya sesuai dengan kenyataan yang ada d
cuma Capres saya 1 ni yang bawa misi PERUBAL
dilihat mel al ui penggal an kal i mat Acuma Ca

mempunyai sebuah makna yaitu dari antara ketiga calon presiden yang berkompetisi, hanya
Anies Baswedan dan Cak Imin yang membawa ide baru serta berbeda dari kebanyakan calon
yang lain. Hal ini juga didukung dengan adanya tema dari calon lain yang mengusung
AKeberl anjutano dan bukan fAPerubahano.

Makna Tanda Ekstrim dalam RoastinganSastra Silalahi kepada Anies Baswedan

Makna tanda ekstrim menarik fakta ke titik terjauh yang melampaui batas atau titik paling
ekstrim dengan menggunakan permainan realitas, sehingga membuat makna menjadi ekstrim.
A. .. ... Tapi pak, yang mest. dirubah waki |l b
kalimat tersebut mempunyai makna langsung untuk mengubah atau mengganti wakil yang
saat ini sedang dicalonkan atau pada konteks ini bermaksud kepada Cak Imin sebagai Calon
Wakil dari Anies Baswedan. Pada kenyataannya interelasi antara Anies Baswedan dengan
Cak Imin sebagai Calon Presiden dan Calon Wakil Presiden, mempunyai hubungan yang
cukup erat. Berbeda dengan pasangan calon yang lain, Anies Baswedan dan Cak Imin sering
kali melakukan kegiatan kampanye dan non kampanye beiisaaraa, sehingga kedekatan

hubungan antar mereka berdua membuat mereka sangat solid dengan satu sama lain.

RoastinganFatih Andhika (Ate) kepada Prabowo Subianto

Fv
\ / I,
yo— &
-l

o
S

Gambar6. Prabowo Subianto (Pak Wowo) sedang diroasting Fatih Andhika;
Sumber: Youtube @TRANS7 OFFICIAL
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Analisis kalimat roasting
AKal i an t uh behaa, kanespa baliauniih lyangpaling realistis janji nya, makan
siang gratis. Ini buat pengangguran sejahtera ini, apalagi yang begannih.
Pengangguran kan tidur siang eh bangunnya siang makan langsung gratis enak. Yakan
apal agi yang i ni ni h.. aduh, dia makan nas

Tabel3. Analisis scene roasting Fatih Andhika (Ate) kepada Prabowo Subianto di meriit/3087
TEKNIK KALIMAT ROASTING

SIGN Komitmen
DENOTATION Ate meyakinkanpenonton untuk memilih Pak Wow
karena janjinya yang sangat realistis dengan keadaan
Indonesia yang suka bangun siang.
HIPER i SIGNIFIER Realitanya masyarakat Indonesia masih menga
kesulitan untuk mendapatkan makan, khusug
pengangguran yang tidak ada kesempatan untuk men
pekerjaan dan makan sama sekali, sampai harus me
lauk dengan menonton video Youtube Tanboy Kun.
HIPER 7 CODE Dengan memilih Prabowo Subianto, janji makan si
gratis ini dapat membantu masyarakatlonesia, karen
mampu membantu kalangan yang masih kurang eko
nya untuk makan sehari hari
CONOTATION Jumlah kekurangan gizi akibat kurang nya makanan
layak dapat berkurang jika memilih Prabowo Subiant
pemilu 2024

Wujud Tanda Sebenarnya dalamRoastinganFatih Andhika (Ate) kepada Prabowo

Subianto

AKalian tuh harus memilih beliau, karena be
siang gratis...0 dalam kalimat tersebut meny
tanda yangsimetris dengan realitas. Janji kampanye yang sering kali disampaikan oleh
Prabowo Subianto pada masyarakat adalah makan siang gratis, dan program makan siang ini
sendiri ditujukan kepada oraiigorang yang kurang mampu dengan harapan dapat mencegah
stuntingbagi anak anak di bawah usia 5 tahun.

Wujud Tanda Ekstrim dalam RoastinganSastra Silalahi kepada Anies Baswedan
Ai....Pengangguran kan tidur siang eh bangun
apalagi yang ini nih.. aduh, dia makan nasilampuknya nonton Youtube T
kalimat ini terdapat efek penggandaan pada sebuah tanda yang menciptakan ungkapan yang
sangat berlebihan. Membuat makna baru dimana pengangguran menjadi lebih makmur
karena makan siang menjadi tanggung jawab pemerintah khususnya bagi orang yang kurang
ma mp u . Pada kenyataan nya program fAMakan Si
Prabowo Subianto ditujukan untuk arialanak supaya dapat mencegah stunting, khususnya

bagi orang kurang mampu yang tidak dapat memberikan asupan bergizi bagi anaknya.

NITY
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Makna Tanda Sebenarnya dalanRoastinganSastra Silalahi kepada Anies Baswedan

Kutipan mengenai bentuk tanda ini terkait dengan kenyataan yang ada dalam kalimat berikut
AKalian tuh harus memilih beliau, kar ena

siang gratis...o0o. yang dimana kalimat ini,

kampanye dan jenis program yang diberikan oleh masmgsing pasangan calon presiden

dan wakil presiden, program makan siang gratis milik Prabowo Subianto merupakan program

yang tepat untuk dijalankan di Indonesia. Ditambah dengan banyaknya masyarakat Indonesia

yang masih tidak memiliki akses untuk makanan sehat dan bergizi, sehingga kemungkinan

pertumbuhan yang gagal menjadi semakin besar.

Makna Tanda Ekstrim dalam RoastinganSastra Silalahi kepada Anies Baswedan

An. ... 1 ni buat penganggur aingnsné Bemgamgguean kam i , a
tidur siang eh bangunnya siang makan langsung gratis enak. Yakan apalagi yang ini nih..
aduh, dia makan nasi aja |l auknya nonton You

berlebih dapat terlihat. Dengan menyebutkan pengangguran dapat sejahtera, membuat makna
berlebih dengan program makan siang gratis yang dimiliki oleh Prabowo Subianto,
masyarakat Indonesia khususnya pengangguran tidak perlu lagi khawatir dengan persoalan
perut, karena dengan adanya program ini, setiap masyarakat berhak menerima makan siang
dengan gratis dan ditanggung oleh pemerintah. Sehingga pengangguran dapat fokus ke
permasalahan yang lain dan dapat tenang dengan makan siang. Lalu, kalimat ini juga
dilanjutkan dengan sifat pengangguran yang tidak mampu membeli atau mendapatkan lauk
yang benar sehingga harus menonton viglagubeseorang kreator konten yang membahas
mengenai makain makan. Hal ini membuat setiap pengangguran yang di ada di Indonesia,
seakan akan tidak berdaya dan tidak mampu sama sekali untuk membeli sebuah lauk untuk
makan. Pengangguran yang dimaksud pRdastingtersebut ditujukan kepada orang yang
pemalas, Sedangkan pengangguran sendiri mempunyai sebuah arti yang dimana seseorang
tidak bekerja karena tidak mampu memenuhi kriteria untuk bekerja itu sendiri.

RoastingNury Zhafira Kepada Ganjar Pranowo

Ny
Gambar7. Ganjar Pranowo (Pak Banjar) sedang diroasting Nury Zhafira
Sumber: Youtube @TRANS7 OFFICIAL

Analisis kalimat roasting
ABel i au 1 ni tuh bai k banget, murah senyum.
buktinya sama ibu nuruto
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Tabel4. Analisis scene Roasting Nury Zhafira kepada Pak Banjar di menit 548
TEKNIK KALIMAT ROASTING

SIGN Boneka

DENOTATION Pak Banjar merupakan orang yang baik, ramah dan s
Khususnya kepada orang tua, seperti ibunya sendiri,
Banjar sangat hormat sekali.

HIPER 1 SIGNIFIER Realitanya ibu yang dimaksud kepada Pak Banjar sel
Ganjar, bukan lah ibu dari Ganjar

HIPER 1 CODE Ibu yang dimaksud dalam perkataan tersebut, lebih me
kepada ketua umum PDIP vyaitu ibu Megawati, y
dimana Ganjar merupakan seorang anggota PDIP

diusung Megawati untuk menjadi Capres.

CONOTATION Ganjar Pranowo sangat menghormati dan meng
perintah dari ibu Megawati sebagai anggota partai \
patuh.

Wujud Tanda Sebenarnya dalamRoastinganNury Zhafira kepada Ganjar Pranowo
ABel i au i ni tuh bai k banget, mur ah senyum.
tandasebenarnya. Ganjar Pranowo merupakan salah satu Calon Presiden 2024, dalam masa
kampanye, beliau dikenal sebagai sosok yang ramah dan baik kepada orang, yang

dimana hal ini juga didukung dengan latar belakang nya yang pernah memimpin Jawa
Tengah sebagai gubernur. Sosok Ganjar Pranowo dikenal sebagai sosok gubernur yang
kalem, ramah dan baik kepada masyarakat.

Wujud Tanda Ekstrim dalam RoastinganNury Zhafira kepada Ganjar Pranowo

Kalimat Roastingyang disampaikan juga terdapat tartdper atau berlebih seperti pada
kutipan kali mat yang terlihat pada beri kut:
buktinya sama i bu nurut o. Di dal am kal i ma
menghasilkan sebuah ungkapan hiperbolis. Kalimat tersebut membuat sosok Ganjar Pranowo
sebagai seseorang selalu dikontrol dan diatur oleh kedua orang tuanya khususnya oleh ibu
nya, hal ini membuat Ganjar Pranowo seakan tidak memiliki sebuah pendirian untuk
melakukan pergerakan dengan sendirinya.

Makna Tanda Sebenarnya dalanRoastinganNury Zhafira kepada Ganjar Pranowo

ABel i au I ni t uh bai k banget, mur ah senyum.
terdapat wujud tanda dengan makna [ angsung Yy
i ni tuh bai k banget... 0 mempunyai sebuah ma

sesosok orang yang ramah dan baik hati dibandingkan dua calon lain nya, yang dimana
keramahan dan murah senyum kepada sesama merupakan sifat utama yang dimiliki oleh
sosok Ganjar Pranowo. Hal ini juga diperkuat dengan adanya Ganjar Pranowo yang dikenal
sebagai sosok gubenur ramah di Jawa Tengah, dan pada tanda ini wujud tanda dengan realitas
selaras dengan satu sama lain.

Makna Tanda Ekstrim dalam RoastinganNury Zhafira kepada Ganjar Pranowo
A. .. Apal agi dia sopan banget sama orang tue
terdapat makna lain yang berlebih, dari kenyataan itu sendiri. Makna yang terkandung dalam

NP M
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kalimat tersebut menggambarkan Ganjar Pranowo sebagai orang yang sangat baik dan sopan
kepada orang tua nya khususnya pada i bu, na.
kalimat Roasting tersebut tidak tertuju kepada ibu dari orang tua Ganjar, melainkan
memberikan sindiran kepada ibu Megawati Soekarnoeputri atau pemimpin dari partai PDIP,
yang dimana partai tersebut merupakan partai dari Ganjar Pranowo dan beliau diusung
menjadi calon presiden oleh Megawati. Oleh karena itu Ganjar disebut sebagai penurut,
bermaksud untuk memberikan sindiran kepada dirinya yang sering kali tidak dapat
memberikan pendapat atau bertindak sesuai dengan pendirian nya, karena harus mengikuti
perintah dari pimpinan partai dan hanya sebatas menjadi sebuah boneka yang digerakan
secara suka suka tanpa mempertimbangkan dampak yang terjadi pada Ganjar sendiri.

Dalam segmen ini terdapat hiperteks pada kalinsaisting yang terdapat pada
segmBaoastingTi ga Capreso di p r o g rreastinginiLnaemibkr Pak
makna yang jauh dari kalimat nya asli atau kalimat sebenarnya, yang kemudian dapat
menyebabkan keambiguan, kebingungan dan bahkan dapat menimbulkan sebuah pertanyaan
dari apa yang sebenarnya ingin disampaikan. Dengan menggunakan metode analisis
hipersemiotika Jean Baudrillard, hiperteks yang terdapat pada segmen ini dapat didalami
lebih lanjut serta memisahkan antara kenyataan dengan kenyataan buatan yang dapat
mempengaruhi masyarakat.

Dalam dunia hipersemiotika, tidak ada batas antara kenyataan dan simbolisme. Jean
Baudrillard menggambarkan sebuah realitas yang terkonstruksi melalui produksi dan
permainan simbesimbol yang melampaui batas, menciptakan sebuah kondisi di mana
kebohongan dan kebenaran, masa lalu dan masa kini, fakta dan rekayasa, serta simbol dan

realitas menjadi tercampur aduk. Pada hasi |l
Segmen Roastimmgdiigai Capreso Di Program ALapor Pa
20240, penel iti menemukan bahwa hasi |l si mul

menghasilkan sebuah hiperteks, yang kemudian dianalisis menggunakan hipersemiotika. Dan
dalam segmen parodi tersebut terkandung maknakna yang berlebihan padaastingan

yang disampaikan oleh para komika seperti Sastra Silalahi, Fatih Andhika (Ate), dan Nury

Zhafira kepada para capres tiruan seperti pak Manies (Anies Baswedan), pak Wowo

(Prabowo Subianto), pak Banjar (Ganjar Pranowo).

Pada jurnal dalam penelitian terdahulu yang membahas mengenai metode
hipersemotika Jean Baudrillard mengatakan bahwa hipersemiotika dapat terkandung pada
objek yang dijadikan penelitian, seperti pada mitos dan CGI. Sehingga pada penelitian yang
dilakukan peneliti yang membahasasting terbukti memiliki hasil bahwa hiperteks yang
diteliti menggunakan metode analisis hipersemiotika dapat terlihat dengan jelas. Adanya
tanda seperti interelasi pada Anies Baswedan, tanda komitmen pada Prabowo Subianto, serta
tanda ramah dan baik hati pada Ganjar Pranowo menimbulkan makna dari tanda tersebut
(denotation, menunjukan tanda berlebihan seperti interelasi, komitmen, dan boneka (Hiper
Signifier) memperjelas tanda berlebihan pada interelasi, komitmen, dan boneka (Hiper
Codg, dan menciptakan makna baru yang tersebar dan membuat sebuah konvensi sosial di
dalam masyarakatCpnnotatior). Adanya hasil tersebut mendukung hésiil dari kedua
jurnal terdahulu, yang dimana ditemukan hipgnifier dan hipercode pada objek
penelitian.
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Dalam hal ini hipersemiotika mencoba untuk membongkar tembok oposisi biner dengan
mengembangkan beberapa prinsip yang terkandung dalam Retgdingtersebut(Sahara,

2022) yang dimana dalam hal tersebut terdapat 4 prinsip :

1. Prinsip Perubahan dan Transformasi

Hipersemiotika lebih memfokuskan pada transformasi simbol atau tanda
daripada struktur simbolisme, serta pada produksi simbol atau tanda yang melampaui
kode dan makna, serta pada dinamika simbolisme yang tak terhingga daripada relasi
yang tetap. Dalam konteks teR®asting simbol atau tanda tersebut berupa kalimat
yang memiliki berbagai makna yang berbédaa.

Terdapat sebuah reproduksi ulang tanda yang dikemas ulang dalam bentuk
yang sama oleh reproduksi semiotiR@astingpada dasarnya sudah ada sejak lama,
namun dengan adanya fenomena pemilihan presiden yang diadakan pada tahun 2024
ini, Roastingmenjadi sesuatu heboh khususnya pRdastingyang ditujukan kepada
para calon presiden yang mengikuti kompetisi ini.

2. Prinsip Imanensi (immanency)

Hipersemiotika lebih memprioritaskan sifat imanensi sebuah simbol atau
tanda, yakni bagaimana simbol atau tanda tersebut berinteraksi dengan
lingkungannya, daripada aspek transenden yang terkait dengan makna yang melebihi
simbol atau tanda itu sendiri. Hipersemiotika juga lebih memfokuskan pada
permainan simbedimbol pada permukaan material, serta pada bagaimana simbol
simbol tersebut dipakai untuk mengkomunikasikan makna, daripada pada bagaimana
makna tersebut terkait dengan isi yang terkandung di balik sisipbbl tersebut.

Dalam teksRoastingini ada sebuah permainan kata, yang dimana permainan
kata ini menjadi sebuah penanda untuk mempengaruhi atau meyakinkan orang yang
mendengar dan melihat, supaya menjadi sebuah informasi yang nyata dan cukup
untuk merubah pikiran pendengar akan hal tersebut, sehingga ioraragg akan
mempercayaRoastingartersebut sebagai suatu hal yang nyata. Sedangkan fakta atau
tanda sebenarnya yang terdapat pada realita, tidak lagi menjadi sebuah kenyataan dan
tidak relevan karena kurangnya bukti pendukung lain.

3. Prinsip Perbedaan atau Pembeda (difference)

Hipersemiotika lebih memperhatikan perbedaan yang terjadi antara simbol
atau tanda daripada identitas yang tetap, serta konvensi dan kode sosial yang telah
ditentukan. Dalam konteks ini, perbedaan harus dipahami sebagai sesuatu yang
berbeda dengan kebaruan, yakni perubahan yang terjadi dalam makna dan
simbolisme.

Roastingy ang di sampai kan ol eh para komi ka
merupakan hal yang sudah sering beredar di masyarakat khususnya dalam dunia
digital media sosial. Namun pembaharuan yang didapat Radatingini terletak
pada gaya penyampaian para komika dan subjek yang dijadikan sasaran, yang dimana
orangi orang yang memiliki tampang serupa dengan calon presiden menjadi target.
SehinggaRoastingy ang di |l akukan pada program fALap:«
tidak hanya sebuah sindiran serta menjadi sebuah nafas diantara sengitnya kompetisi
yang sedang berjalan.
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4. Prinsip Permainan Bahasa

Hipersemiotika lebih memfokuskan pada permainan simbol atau tanda di
tingkat katakata (parole) daripada struktur bahasa (langue), serta pada peristiwa yang
terjadi daripada sistem yang tetap. Dalam konteks ini, hipersemiotika juga lebih
memperhatikan reinterpretasi simbol atau tanda yang -teenerus daripada
rekonstruksi struktur yang telah ditentukan.

Maka dari itu saat hipersemiotika digunakan dalam Rd&sting maka pada
Roastingtersebut hanya terjadi sebuah permainan bahasa, dan tidak ada struktur tetap
yang dapat ditemukan. Adanya sebuah permainan bahasa di dalaiRotetig
tersebut, dapat mempermudabastinguntuk menjadi sebuah sindiran keras terhadap
para calon presiden serta menambah keyakinan masyarakat dalam memilih calon
pasangan terbaik bagi mereka.

Conclusion

Mengenai penjabaran yang telah dibahas dapat memberikan kesimpulan bahwa
roastingsebuah kegiatan menyindir dengan cara menyampaikan kritik dibalut dengan humor
atau candaan yang disukai oleh khalayak, sehingga menggabungkan pesan kritis dengan
unsur hiburan yang tersirat di dalamnya. Melalui perkembangan guyoasting terdapat
hiperteks yang membuat makna dari kalimadsting itu berubah. Sehinggaasting yang
disampaikan kepada para Capres menjadi berlebihan dan tidak seperti dalam wujud yang
sebenarnya. Ha l Roastingiiegndb u@a psegmepadia progr
menciptakan sebuah hiperteks dan mampu dianalisis menggunakan hipersemiotika.

Ditemukan adanya Hipe3ignifier dan HiperCodeyang terkandung di dalam ketiga
kalimat Roasting yang disampaikan oleh para komika ke para Capres. Adanya wujud tanda
berlebih yang terdapat pada kalimaastingmembuat kalimat tersebut memiliki makna baru
yang berlebihan yang bahkan tidak ada pada kalimat sebenarnya. pada taastiag ini
membuktikan bahwaoasting juga mampu membuat sebuah hiperteks dengan sengaja atau
tidak sengaja.

Reference

Bob. (2023, January 6Ylengupas Sitkon2023.
https://bahasa.newsbytesapp.com/news/entertainment/newsbytesexpkngeipas
sitkom/story

Fauzi, A., & Purnama Sari, W. (201®arodi Sebagai Strategi Kreatif Iklan di Indonesia
(Studi Kasus lklan Ovo X Grab Versi Rhoma Irama)

Rahayu, P. (2012AYA BAHASA SATI R PROGRAM ASENTILAN
TV.

Rayendra, P. (2022, January Apa Itu Roasting dan Bagaimana Sejarahr3@22.
https://lwww.liputan6.com/showbiz/read/4708266/#paroastingdi-duniastandup-
comedydanbagaimansejarahnya

Sahara, T. (2022). HIPERSEMIOTIKA PADA MITOS TENTANG COWD® DI MEDIA
SOSIAL FACEBOOK DAN WHATSAPPWACANA: Jurnal limiah [Imu
Komunikasj21(1), 874 105. https://doi.org/10.32509/wacana.v21i1.1891

Saputra, A. (2023). ANALISIS WACANA PROGRAM LAPOR PAK! EPISODE
ROASTING KIKY SAPUTRI TERHADAP MENTERI BUMN ERICK THOHIR
TRANS 7.2023

4Brawijaya Communication | n#krThhda i Awuntdd o Fom)f Mg fethecreb g(fBCI1 C) 202
Communi cation Science Program, FacuBtawwof dA$baciralghandeBelriveidcalFo®%ci enc
permi ssi omaiplaxpl easei € mukomwniblkcd <i. @bh .axc .iidd



mailto:magisterilmukomunikasi@ub.ac.id

Hi pert ekSse gpmedcha Parodi ORoasting Tiga Capreso6 di Program olLa
20214

i
0

Trans 7. (2021, February 2B.r ogr am L 20glor Pak. !

Triartanto, A. Y., Suriyanto, A. D., & Suriyanto, T. (2023). HIREEMIOTIKA PADA
FILM INDIANA JONES AND THE DIAL OF DESTINY MELALUI
PENGGUNAAN TEKNOLOGI CGI DEAGING. HIPER-SEMIOTIKA PADA FILM
INDIANA JONES AND THE DIAL OF DESTINY MELALUI PENGGUNAAN
TEKNOLOGI CGI DEAGING.

Yahya, R. A. (2022, August 1$ejarah Stand Up Comedy Indone&l@22.
https://tirto.id/sejaralstandup-comedyduniaindonesiasertatokoh-pendirinya
gvK1#google_ vignette

NP



4t h Brawijaya Communication |Internationa

Hyperhonest Ph®&aB®mpnesennation of
Account Users on |l nstagram

Annisa Mutiara Syafira 2, Citra Eka Putri ?, Rialdo Rezeky Manogari Lumban Toruan ¢,

and Radja Erland Hamzah ¢

aUniversitas Prof. Dr. Moestopo (Beragama)m8utiarannisal810@gmail.com

b Universitas Prof. Dr. Moestopo (Beragama)cliraputri@dsn.moestopo.ac.id

¢ Universitas Prof. Dr. Moestopo (Beragama)ri&ldo@dsn.moestopo.ac.id

d Universitas Prof. Dr. Moestopo (Beragama)&djaerland@dsn.moestopo.ac.id

Abstract
In today's digital era, many social media users have used social media as a place to seek

validation orimage. The function of social media, which was previously only as a medium for
interacting and receiving information, has now changed with the many social media phenomena
that have developed over time. The emergence of various social media which has created
various features is starting to be used by the younger generation to share stories. However, this
does not rule out the possibility of excessive sharing and cannot limit privacy in cyberspace.
This research aims to determine the hyperhonest phenomenon among second account users on
Instagram social media. The results of the research show that Gen Z students are more
comfortable and feel relieved to tell stories and confide in their second Instagram account. The
content of their stories expresses a lot of their feelings about love issues and interesting things
that happen in their lives through their second Instagram account which is made more exclusive
due to selection. only those closest to you according to the Second account concept. With users
on the Second Instagram account having actions that represent themselves, such as Instagram
story posts and feeds which are arranged in such a way as to produce the response desired by
the three Gen Z students, apart from that, they also get more satisfaction from the results of
stories or excessive venting on this Second Instagram account. . This research uses a qualitative
descriptive approach using interview, observation and documentation data collection techniques
which then uses the validity of triangulation data. This research is qualitative research using
phenomenological methods. This research uses the Hyperhonest Phenomenon Concept, the
Second Account Concept, and Stuart Hall's-Relfresentation Theory.

Keywords Phenomenon Hyperhonest, Social Medalf representative, Second Account.

Introduction
On social media, the phenomena that occur offer a window into a wider world, where

human life and interactions are opened up digitéRisdiany etal., 2024) From personal

posts capturing special moments to global debates on controversial issues, these platforms
provide a platform for a wide range of activities and expressions every day. However, behind
this sophistication, there are also serious challenges such as the spread of misinformation,
disinformation, and toxic rhetoric can easily spread and influence public opinion. Personal
privacy is often a sensitive topic of discussion, with concerns about how user data is used and
misused.

On social media today, there are various phenomena such as flexing, cybersex,
FOMO, and others. One of them that is currently being discussed on social media, especially
Instagram, is the Hyperhonest Phenomenon. This phenomenon has become a major concern
in studies on selfepresentation in the digital world. One interesting aspect of using a Second
account on Instagram is the possibility of a hyperhonest phenomenon or excessive honesty in
the way individuals represent themselves, many social media users are not aware that they are
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Hyperhonest Ph&eaBmpnesennati on of Second Account Users on

trapped in the habit of excessively venting on social media without considering the privacy
aspect.

The term Hyperhonest itself was first introduced by Whitty & Joinson who stated that
the Hyperhonest phenomenon is a phenomenon of excessive outpouring of feelings on social
networks, where many social network users easily express their feelings through their status
on social networks, when their private content is exposed, the private part will be lost,
meaning that this personal material will be used by many people on social media networks in
(Radja & Citra, 2020Q)The hyperhonest phenomenon that occurs on Instagram social media
presents a new paradox that is quite uniqgue among most visually engineered and filtered
content. In the midst of a seamdatly arranged and sometimes intensively edited posts, the
hyperhonest phenomenon becomes a kind of 'oasis' where sincerity and honesty become
valued value¢Chiquita & Febriana, 2023a)

This term refers to a trend where Instagram users share honest and authentic content
about their lives, without the embellishments or idealization that is often found on the
platform. Instagram users who participate in this trend can share more raw and personal
moments ranging from stories about life's hardships, failures, sadness to honest feelings about
the struggles in achieving their goals. The hyperhonest phenomenon gave birth to more
personal content to get attention for sadness, difficulties and even failures. Content like this
often gets more attention on social media because they offer a more human and realistic
perspective on everyday life. They build a deeper connection between the feelings of users
and their followers, because people can feel that they are not alone in their feelings.

The first previous research on this study was published in the first research journal
entitled "Analysis of seltlisclosure on the phenomenon of hyperhonest on social media” by
Radja Erland Hamzah and Citra Eka Putri who wrote a journal explaining that there are three
things that encourage someone to express themselves on social media in the phenomenon of
hyperhonest, namely, first, sharing on social media gives a sense of pleasure, second, the
need to be heard is fulfilled and third, the need to be known. The research method used is a
gualitative metho@Radja & Citra, 2020)

Furthermore, the second previous study entitled "Gender Comparison ef Self
Representation of the Langgas Generation in Instagram Social Media" by Edwi Arief
Sosiawan and Rudi Wibowo, the results of the study of photo uploads in Instagram feeds are
an effort by digital natives to visualize their seléntity in the context of certain moments
and pleasures that are predominantly used forigeilitity orientation in everyday life, luxury
and creativity. There are several differences between male and female digital natives in
constructing their selidentity. Male digital natives prefer to show themselves as people who
are familiar and friendly and close to their families in everyday life, oriented to showing their
selfidentity with representations that visualize symbols that are close to their likes and
hobbies, and highlighting the results of creativity by showing the tools used to produce this
creativity such as photo and video cameras. While female digital natives tend not to like
everyday shows because they are considered a private(&admwan & Wibowo, 2020)

The hyperhonest phenomenon is often found on Second social media accounts,
especially Instagram. A Second account is an account used to share posts outside the main
account, and usually a Second account is used to establish relationships with other users by
differentiating the image of selflentity on the first account and the Second account is

NP Z



4t h Brawijaya Communication |Internationa

created for a specific purpose. In this context, the hyperhonest phenomenon refers to the
tendency of Second account users to be more open, honest, and authentic in revealing
personal aspects that they may not share openly on their main account. This creates a view
where individuals may feel more comfortable expressing themselves authentically when
using a Second account, compared to a main account that may be more fixated on the
construction of a certain image or expectation.

Finally, the third previous study "sefisclosure through a second account on
Instagram™ by Febri Yolanda from the Islamic University of Riau Pekanbaru. The content of
the study illustrates that female students tend to dedsalfosure on their second Instagram
account. The selflisclosure that tends to be highlighted is the personality in the Open Area
and the Blind Area (hidden area). The second account is used as a place taldaleslire
because it is considered the most comfortable social media account to be yourself. The
methods used to show personality are also varied and different between: posting selfies,
wefies and videos through the "instastory" feature, and posting random photos and videos
through the "feed" feature, posting photos and videos through the "feed" feature, and posting
hobbies through the "instastory” and "feed" feat¥edanda, 2022)

As explained above, on Instagram social media, users represent themselves like a
carefully curated personal life theater. Each user has the opportunity to be the director,
scriptwriter, and star of their own narrative. Through carefully selected photos, thoughtful
captions, and filters that add an artistic touch, each post is a reflection of the identity and
image they want to project to the world. Instagram is a place where users can describe
themselves in all aspects: from their desired lifestyle, caga@rations, social relationships,
to personal interes{Sianipar, 2021)Every photo and video is a visual proof of a part of life
that may be considered the most interesting or valuable moments in their view. However,
behind the beauty and joy that is often displayed;reglfesentation on Instagram also raises
guestions about authenticity and reality. To what extent does the image presented reflect the
real life of the user. The formation of seffpresentation on Instagram also creates pressure to
meet certain standardSianipar, 2021) Users often feel the need to conform to the
pl atformdés trends and expectations in order
seltperception and create feelings of inadequacy or inadequacy among users, especially if
they compare their lives to the oftpresented picture of perfection. This study on the
phenomenon of hyperhonest in the gelfresentation of Second account users on Instagram
has a uniqueness to reveal because this phenomenon reflects the complex dynamics between
online idenity, privacy, and selexploration(Alifia et al., 2024) With the increasing use of
social media as a platform for social interaction and identity exploration, a deeper
understanding of the motivations and consequences of hyperhonest or being too honest in this
context can provide valuable insights into the psychological and sociological understanding
of digital behavior. In this study, researchers involved 5 informants who were active on
Instagram social media and had a Second account with a background as active students who
were Gen Z. Of the 5 informants fody 3 of them had criteria that matched the research that
the researcher wanted to carry out, namely the characteristics of active users of Instagram
Second accounts who often vent excessively. These three informants formed their identities
on Second accounts as a safe place to upload any posts, without having to follow the
standards of perfection like on the main account. This study is supported by a survey related
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to Second accounts on Instagram based on the results of a 2022 survey obtained by the
Opinion Poll (Jakpat) from the results of respondents’ answers through the Jakpat application
which showed that 57% of respondents obtained from Instagram social media admitted to

having a Second account on Instagram social m@idiarah, 2023)

The hypehonest phenomenon, especially in the close friends feature on Instagram, is
interesting to study because with this feature, people use it as a place to express themselves
and vent more honestly about their personal or private problems. This is in line with the
results of previous studies which found that expressing personal privacy in the Instagram
close friends feature is due to the user's-geiifidence (Dianiya, 2021) in(Chiquita &
Febriana, 2023a)n a study conducted by Liu, openness in social media can obscure privacy
because everyone has the right to show themselves in speaking and sharing uploads on the
internet so that individuals cannot control where their privacy is publicly. The experience of
sharing private outpourings on social media in female generation Z is part of life in the real
world which is constructed in the virtual world so as to form a reality of its own called virtual
reality. According to Widyaningrum ifChiquita & Febriana, 2023ajeberadaan media
sosial dan ruang virtual akan semakin meningkatkan pengguna, tanpa disadari perilaku
dalam ranah virtual berdampak juga dalam ranah non Vvirtual. Hal tersebut
menyebabkan hilangnya batasan antara pemberi informasi dan konsumen media.

From the activities on this Second account, many of them are forming their identiti